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If  printers  did  not  print  anything  till 
they  were  sure  it  would  not  offend, 
there  would  be  very  little  printed.” 

Benjamin  Franklin 
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“The  more  you  learn  about 
our  DC-10,the  more  you  knoMr 
how  great  it  really  isT 

Pete  Conrad 

Former  Astronaut 

Division  Vice  President,  McDonnell  Douglas 


“I’ve  watched  airplanes  and  spacecraft  take  shape 
for  much  of  my  adult  life.  I’m  certain  that  nothing 
made  to  fly  has  ever  been  designed  or  built  to 
more  exacting  standards  than  our  DC-10. 

“Eighteen  million  engineering  man-hours  were 
invested  in  this  plane’s  development. That  includes 
14,000  hours  of  wind  tunnel  testing,  as  well  as 
full-scale  ‘fatigue  testing’  for  the  equivalent  of 
40  years  of  airline  service. 

“I’m  convinced  that  the  DC-10  is  the  most 


thoroughly-tested  jetliner  ever  built.  Along  with  U  .S. 
Government  certification,  the  DC-10  has  passed 
structures  tests  just  as  demanding,  in  their  own  way, 
as  those  required  of  U.S.  Air  Force  fighter  planes. 

“The  DC-10  fleet  demonstrates  its  dependability 
flying  more  than  a  million  miles  a  day  and  serving 
1 70  cities  in  90  countries  around  the  globe” 

To  learn  more  about  the  DC-10,  write:  “DC-10 
Report;’  McDonnell  Douglas,  Box  14526, 

St.  Louis,  MO  63178. 
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One  of  the  most  basic  principles  of  responsible  journalism  is  protecting  the  people  s  right  to  know. 
To  report  the  news  fairly  and  accurately  while  giving  all  sides  of  an  issue. 

Occasionally,  the  people’s  right  to  know  comes  in  conflict  with  an  individual's  right  to  privacy.  That  is 
when  the  journalist  must  objectively  decide  how  pertinent  certain  personal  facts  are  to  a  story. 
Especially  when  the  individual  has  not  sought  the  public  arena. 

By  maintaining  local  editorial  independence,  each  Harte-Hanks  newspaper  is  in  the  best  position  to 
respect  a  person’s  right  to  privacy  in  the  community.  And  at  the  same  time  preserve  the  people’s 

right  to  know. 

HARTE-HANks 

CoMMUNicATioNs,  Inc. 

Becoming  Community  Information  Centers 

P.O.  Box  269,  San  Antonio,  Texas  78291  _ _ _ 
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SEPTEMBER 


5-7 — Maine  Press  Association,  Prout’s  Neck,  Me. 

6 — Hoosier  State  Press  Association  ad  seminar,  Marriott  Inn,  In¬ 
dianapolis. 

9-10 — Inland  Daily  Press  Association,  Group  Newspaper  Seminar, 
O'Hare  Hyatt,  Chicago. 

11-13 — Mid-America  Newspaper  Conference,  Rock  Lane  Lodge,  Branson, 
Mo. 

11- 13 — PNPA  annual  classified  clinic,  Stouffer's  Valley  Forge  Hotel,  King 

of  Prussia,  Pa. 

12- 14 — Maryland-Delaware-DC  Conference,  Carousel  Motel,  Ocean  City, 

Md. 

12- 14 — National  Wire  Watch,  Capitol  Hilton,  Washington,  D.C. 

13- 16— INPA  Eastern  Regional  Conference,  Loews  Westbury  Hotel,  To¬ 

ronto,  Canada. 

14- 16 — Central  States  Circulation  Managers  Association  Conference, 

Hyatt  Regency,  Milwaukee,  Wise. 

15- 16 — Allied  Fall  Publishers'  meeting,  Baranof  Hotel,  Juneau,  Alaska. 

17- 19 — Suburban  Newspapers  of  America's  ad  conference,  Netherlands 

Hilton,  Cincinnati. 

18- 19 — National  News  Council.  Drake  University.  Des  Moines,  la. 

18-20— Interstate  Ad  Managers  Association,  Sheraton  Inn,  Hagerstown, 

Md. 

18- 21 — New  England  AP  News  Executives  Association,  Sebasco  Estates. 

Maine. 

20-24 — Canadian  Circulation  Managers'  Association,  Holiday  Inn.  Sault 
Ste.  Marie.  Ont. 

20-25— National  Press  Photographers  Association,  Flying  Short  Course: 
Louisville,  Hyatt  Regency,  September  20;  Dallas,  Twin  Sixties  Inn, 
September  21;  San  Francisco,  September  23,  San  Franciscan: 
Boston,  September  25. 

23- 26 — National  Conference  of  Editorial  Writers,  Huntington,  W.  Va. 

24- 25 — Newspaper  Comics  Council,  Boston  Park  Plaza,  Boston. 

24- 26 — PNPA  56th  annual  convention,  Erie  Hilton,  Erie,  Pa. 

25- 28 — Florida  Newspaper  Advertising  Executives  sales  conference, 

Doral  Country  Club,  Miami. 

25- 28 — New  York  Press  Association,  Thousand  Island  Resort  Club,  Alex¬ 

andria  Bay,  N.Y. 

26- 28 — New  York  State  Newspaper  Production  Conference,  Kutscher's 

Country  Club,  Monticello,  N.Y. 

28-Oct.  1 — Southern  Newspaper  Publishers  Association  Annual  Conven¬ 
tion,  The  Broadmoor,  Colorado  Springs,  Colo, 

28-Oct.  1 — National  Association  of  Black  Journalists.  L'Enfant  Plaza 
Hotel,  Washington,  D.C. 

28-Oct.  1 — Association  of  National  Advertisers.  The  Homestead,  Hot 
Springs,  Va. 

OCTOBER 

1- 5 — National  Newspaper  Association,  Stouffer's  Riverfront  Towers,  St. 

Louis.  Mo. 

2- 5 — New  England  Press  Association,  Sheraton  Regal  Hotel,  Hyannis, 

Mass. 

2-5 — New  England  Newspaper  Production  Conference,  Dunfey's  Re¬ 
sort  Hotel,  Hyannis,  Mass. 

4-5 — Ohio  Newspaper  Ad  Executives,  Marriott  Inn,  Columbus,  Ohio. 
4-7 — UPl  EOICON,  Hyatt  Regency.  Cambridge,  Mass. 

8- 11 — American  Association  of  Sunday  and  Feature  Editors,  Don  CeSar 

Hotel,  St.  Petersburg,  Fla. 

9- 10 — Pennsylvania  Society  of  Newspaper  Editors  seminar,  PNPA  Press 

Center,  Harrisburg,  Pa. 

12- 17— 38th  annual  NASA  Food  Editors  Conference,  Radison  South,  Min¬ 

neapolis. 

13- 17 — Inter  American  Press  Assoc.,  General  Assembly,  Vacation  Village 

Hotel,  San  Diego.  Calif. 

12-18 — National  Newspaper  Week. 

17-19— Mountain  Ad  Managers,  Regency  Hotel,  Denver. 

19- 21 — Inland  Daily  Press  Association's  annual  meeting,  Drake  Hotel, 

Chicago. 

26-29 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Galt 
House,  Louisville,  Ky. 
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Newsbriefs _ 

Ga.  editor  and  wife 
accused  of  aiding 
killers’  jail  escape 

Albany  (Ga.)  Herald  state  editor  Charles  Postell  was 
indicted  by  a  Tattnal  County  grand  jury  (August  27)  along 
with  his  wife  on  charges  that  they  attempted  to  help  four 
inmates  escape  from  the  Georgia  State  Prison  last  month 
(see  earlier  story  on  Page  9.) 

The  indictment  charged  the  Postells  and  the  aunt  of  one 
of  the  inmates  with  “criminal  attempt  to  commit  the  crime 
of  aiding  an  escape.” 

The  indictment  charged  that  Postell  and  his  wife  met  with 
death  row  inmate  Carl  Issac  on  June  18  and  that  Issac  asked 
them  to  obtain  15  hacksaw  blades.  The  indictment  further 
alleged  that  Mrs.  Postell  purchased  10  hacksaw  blades  that 
day  and  gave  them  to  the  aunt  of  one  of  the  four  inmates 
who  eventually  escaped.  She,  in  turn,  mailed  the  blades  to 
four  inmates  in  separate  packages,  but  they  were 
intercepted  by  prison  officials. 

Pajamas  found 

Issac,  who  has  had  a  book  written  about  him  by  Postell, 
was  transferred  from  the  prison  shortly  before  the  escape. 

The  four  inmates  ultimately  escaped  from  the  prison  by 
sawing  through  window  bars  and  walking  out  by  wearing 
pajamas  that  had  been  altered  to  look  like  guard  uniforms. 
When  Georgia  Bureau  of  Investigation  officials  searched 
Postell’s  home,  they  found  a  series  of  letters  sent  to  Postell 
and  his  wife  from  inmates.  In  one  letter,  an  inmate  asked 
for  blue  pajamas. 

Nine  persons  have  already  been  indicted  on  charges  of 
aiding  in  the  escape — including  the  prisoners  who  were 
recaptured. 

Denies  wrongdoing 

Postell  has  denied  any  wrongdoing  and  plans  to  plead  not 
guilty.  He  and  his  wife  were  arrested  at  their  home  and 
released  on  $5,000  bond.  If  convicted,  he  and  his  wife  each 
face  prison  sentences  of  up  to  IVi  years. 

James  Gray  Jr.,  executive  editor  of  the  Herald,  said  the 
newspaper  will  help  Postell  in  his  defense.  Postell  contends 
the  Georgia  Bureau  of  Investigation  is  doing  this  in 
retaliation  for  articles  he  wrote  linking  drug  dealers  to 
Bureau  agents. 

National  edition  printer 

Toronto  Globe  and  Mail  has  signed  agreements  for  the 
printing  of  their  national  edition  with  Web  Offset 
Publications  Ltd.,  in  Calgary  and  La  Presse  Ltee..  in 
Montreal.  (See  E&P  April  19). 

Print  run  for  both  the  western  and  eastern  editions  will  be 
about  54,000  copies  a  day. 

Douglas  Evans,  director  of  operations  for  the  Globe  and 
Mail,  announced  the  selection  of  EOCOM's  Laserite  system 
for  transmitting  facsimile  copies  of  the  national  edition  from 
Toronto  to  the  printing  sites  in  Calgary  and  Montreal. 

Carrier  Day  promotion  kit 

International  Newspaper  Carrier  Day  is  Saturday. 

October  18,  and  Berkley-Small's  Circulation  Idea  Service 
and  Weeklies  Idea  Service  are  sponsoring  an  annual 
competition  for  Newspaper  Carrier  Day  Promotions.  To 
encourage  participation  in  this  tribute  to  newspaper 
carriers,  the  CIS  and  WIS  is  mailing  a  promotion  Idea 
Packet  to  about  3,500  circulators.  The  packet  will  contain 
material  for  use  in  promotions  and  entry  forms  and 
complete  details  of  the  competition.  The  deadline  for 
submitting  entries  will  be  November  I . 
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Police  harassment 

If  anyone  still  holds  doubts  about  the  threat  to  individual 
liberties  contained  in  the  Supreme  Court’s  decision  in  the 
Stanford  Daily  case,  they  should  have  been  dispelled  this 
week  by  the  illegal  search  of  a  newspaper  editor’s  home  in 
Albany,  Ga. 

According  to  a  report  in  this  issue,  the  search  of  his  home 
and  the  seizure  of  documents  by  police  agents  is  the  latest 
outrage  in  a  series  of  invasions  by  police  authorities  of  news 
media  offices  as  well  as  those  of  doctors  and  lawyers. 

It  seems  obvious  that  no  one’s  home  or  office  is  secure 
from  a  police  search  if  some  authority  asks  a  judge  for  a 
warrant  to  do  so.  The  reasons  or  justifications  do  not  have  to 
be  well-defined.  In  the  Georgia  editor’s  case,  the  first  of  two 
invasions  of  his  home  was  done  without  a  warrant. 

The  United  States  Senate  has  already  approved  S  1790. 
The  House  of  Representatives  is  considering  HR  3486  which 
is  companion  legislation  designed  to  protect  news  offices 
from  search  and  seizure. 

It  should  not  be  necessary  to  explain  to  newspaper  editors 
the  chilling  effect  on  their  activities  that  will  result  from  the 
threat  of  impromptu  police  incursions  into  their  offices  and 
their  homes.  They  should  exert  their  influence  individually 
and  in  groups  to  see  that  this  legislation  is  approved  by 
Congress  and  signed  by  the  President. 


“Freedom  of  information  Day” 

The  Society  of  Professional  Journalists/Sigma  Delta  Chi,  and 
its  president  Jean  Otto,  has  our  complete  support  in  its  spon¬ 
sorship  of  a  national  “Freedom  of  Information  Day.”  However, 
it  calls  for  a  congressional  resolution  declaring  that  day  to  be 
March  16  each  year. 

E&P  said  June  7  this  year  “it  would  be  beneficial  to  the 
cause  of  press  freedom  if  all  the  press  in  this  hemisphere  as 
well  as  elsewhere  in  the  free  world  called  readers’  and  listen¬ 
ers’  attention  at  least  once  during  the  year  to  the  importance 
of  this  basic  freedom. 

Our  comment  was  directed  toward  “Freedom  of  the  Press 
Day”  which  has  been  observed  in  most  countries  throughout 
this  hemisphere  for  more  than  25  years  on  June  7  as  the  result 
of  a  resolution  approved  at  the  Mexico  City  assembly  of  the 
Inter  American  Press  Association  in  1953.  Many  U.S.  member 
newspapers  of  lAPA  have  observed  that  date. 

A  common  observance  throughout  this  hemisphere  of  a 
“Freedom  of  the  Press”  or  a  “Freedom  of  Information”  Day 
would  give  much-needed  support  and  endorsement  to  the  free 
principles  for  which  we  all  stand.  The  SPJ/SDX  effort,  and 
congressional  resolution,  would  be  much  more  effective,  in  our 
opinion,  if  there  were  some  attempt  to  recognize  an  effort  of  25 
years  and  select  a  date — one  or  the  other,  but  mutually 
acceptable — which  the  press  of  all  nations  could  observe. 
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Editor-lawyer 
relationships 
probed  in  survey 

By  Jo  Anne  Smith 

Nearly  a  hundred  Florida  editors,  re¬ 
sponding  to  a  recent  survey  evaluating 
their  papers'  use  of  legal  counsel  on  First 
Amendment  problems,  painted  this  gen¬ 
eral  picture: 

•  They  are  consulting  lawyers  more 
frequently  today  than  they  did  a  decade 
ago. 

•  They  are — at  least  among  daily 
newspapers — increasingly  seeking  out 
lawyers  with  reputations  for  First 
Amendment  expertise,  often  reaching 
out  of  town  or  out  of  state  to  do  so. 

•  Though  most  are  satisfied  with  the 
legal  counsel  received,  they  have  some 
pointed  suggestions  for  improvement. 

The  survey,  circulated  by  Prof.  Jo 
Anne  Smith  and  graduate  student  Jack 
Pizzolato  of  the  University  of  Florida 
College  of  Journalism  and  Communica¬ 
tions.  drew  responses  from  editors  of 
79%  of  the  state's  dailies  and  40%  of  its 
non-dailies.  Both  groups  (73.3%  of  the 
daily  editors;  53.2%  of  the  non-daily 
editors)  reported  an  increase  in  their  pa¬ 
pers'  use  of  lawyers  compared  with  that 
of  the  early  1970s. 

Greater  change  was  reported  by  dailies 
than  by  non-dailies  in  the  pattern  of 
newspapers'  legal  representation. 
Though  most  non-dailies  (79.2%)  re¬ 
ported  keeping  essentially  the  same  pat¬ 
tern  of  leg^  representation  over  the  de¬ 
cade,  35.6%  of  the  dailies  reported  the 
increased  emphasis  on  use  of  First 
Amendment  specialists  and  42.9%  also 
said  they  had  increased  the  number  of 
sources  of  legal  help  used.  Half  the  non¬ 
dailies  relied  on  one  firm,  usually  a  local 
firm,  to  handle  both  their  business  law 
and  communications  law  problems,  but 
69.4%  of  the  dailies  said  they  never  or 
only  “sometimes”  used  the  same  firm  or 
attorneys  for  both  kinds  of  help. 

In  profiling  an  “ideal”  communica¬ 
tions  lawyer,  the  editors  rated  First 
Amendment  expertise,  responsiveness, 
accessibility  and  commitment  to  publica¬ 
tion  as  the  most  valued  traits.  Not  sur¬ 
prisingly.  those  editors  who  said  they 
were  “completely  satisfied"  with  their 
own  papers'  legal  representation  cited  a 
closely  parttllel  list — expertise,  accessi¬ 
bility  and  commitment — as  the  major 
strengths  of  their  attorneys. 

In  both  the  daily  group  and  the  non¬ 
daily  group,  about  three-fourths  of  the 
editors  selected  the  4-5  (satisfied)  end  of 
a  five-point  scale  indicating  degree  of 
satisfaction  with  legal  counsel.  Among 
the  one-fourth  whose  responses  were 


(Jo  Anne  Smith  is  a  journalism  profes¬ 
sor  at  the  University  of  Florida,  specializ¬ 
ing  in  mass  communications  law.) 

EDITOR  &  PUBLISHER  for  August  30,  1980 


neutral  (3)  or  dissatisfied  (1-2),  the  most 
frequently  voiced  criticisms  were  that 
the  lawyers  failed  to  understand  jour¬ 
nalistic  goals,  failed  to  provide  backup 
when  not  personally  available  or  failed  to 
maintain  close  communication  with 
editors. 

Ambivalence  in  editors'  feelings  was 
evident  in  open-ended  comments  where 
an  expressed  desire  for  closer  communi¬ 
cation  with  attorneys  joined  warnings  of 
the  potential  dangers  of  too  close  an  in¬ 
volvement.  Editors  generally  placed  a 
high  premium  on  lawyers'  accessibility, 
at  the  same  time  asserting  the  impor¬ 
tance  of  maintaining  “the  final  say"  and 
of  “keeping  the  lawyers  at  arm's  length" 
so  neither  they  nor  the  public  would  be 
tempted  to  view  the  newspaper  as  “part 
of  the  lawyers'  power  base." 

Editors'  attitudes  toward  lawyers  var¬ 
ied  from  warm  acceptance  (“they're  part 
of  the  family")  to  antipathy  (“they're  all 
leeches").  Policies  regarding  who  con¬ 
tacts  lawyers  and  when  also  varied 
widely.  A  majority  of  non-dailies  (59.7%) 
reported  that  dialogue  with  the  papers' 
lawyers  was  a  “management  only"  func¬ 
tion.  though  it  should  be  noted  that  the 
publisher-editor  roles  were  more  likely 
to  be  combined  on  those  papers.  Most  of 
the  daily  editors  (61.1%)  said  they 
could  deal  directly  with  the  papers'  at¬ 
torneys  without  first  clearing  with  man¬ 
agement  and  30.6%  said  their  reporters 
could  do  so. 

Although  dailies  maintained  far  more 
frequent  contact  with  attorneys,  the 
specific  problems  that  generated  contact 
were  much  the  same  for  both  groups.  As 
reasons  for  seeking  legal  help,  sub¬ 
poenas,  libel  and  Fol  problems  ranked 
1-2-3  among  both  groups  during  the 
six-month  pericxl  preceding  the  survey. 

Daily  papers  were  far  more  likely  to 
seek  general  information,  such  as  copies 
of  recent  court  decisions,  from  their 
lawyers.  Whereas  42%  of  the  editors  of 
non-dailies  said  they  had  “never"  sought 
such  information.  58.3%  of  the  daily 
editors  said  they  had  done  so  within  the 
past  six  months. 

Both  groups  of  editors  reported  ap¬ 


preciation  of  several  kinds  of  lawyer-init¬ 
iated  communication.  Lawyers'  calls  or 
letters  on  recent  legal  developments 
were  reported  by  61.1%  of  dailies  and 
38%  of  non-dailies;  55.9%  of  dailies  and 
22.9%  of  non-dailies  reported  receiving 
seminar-type  instruction  from  their 
lawyers. 

Design  of  the  questionnaire,  circulated 
this  year,  was  based  on  interviews  with  a 
smaller  sample  of  Florida  editors  during 
the  summer  of  1979.  The  survey  was  cir¬ 
culated  through  the  Communications 
Research  Center  of  the  University  of 
Florida  College  of  Journalism  and  Com¬ 
munications. 

Letters _ 

DISSENTER 

I  watched  the  first-string  CBS  news 
team  as  it  covered  the  Democratic  Na¬ 
tional  Convention. 

It  became  obvious  that  CBS  news 
thrives  on  dissension.  Its  primary  news 
focus  is  on  the  dissenter. 

Too,  much  of  the  information  CBS 
carried  from  the  convention  floor  was 
pure  gossip,  rumor.  CBS  put  this  raw 
information  on  the  air  without  making 
any  effort  to  verify  it. 

CBS  was  one  big  gossip  mill  during 
the  convention. 

This  approach  gives  the  viewer  a  dis¬ 
torted  impression  of  what  is  going  on. 
The  coverage  is  out  of  perspective.  The 
only  CBS  newsman  who  consistently 
had  balanced,  fair  reports  was  Harry 
Reasoner. 

1  have  to  ask;  What  has  happened  to 
responsible  reporting?  Why  has  perspec¬ 
tive.  balance,  fairness  in  reporting  been 
sacrificed? 

Haste  to  be  first  has  become 
paramount. 

CBS  news  did  the  news  media  a  dis¬ 
service  with  its  convention  coverage. 

William  K.  Babel 

95  Adams  St. 

Orange,  Ma. 


SERVICE  HIGHLIGHTS 


Now  available — a  comprehensive  “Editor’s  Guide”  to 
The  New  York  Times  News  Service.  Designed  to  help 
you  make  the  most  practical  use  of  this  service  at  its 
various  levels.  This  manual,  yours  for  the  asking, 
covers  the  NYT  “Full  Wire,”  “Pony  Wire,”  “Five-Day 
Mail  Service,”  “Weekend  Mail  Service,”  “NYT 
Pictures” — and  provides  details  on  handling  copy 
for  both  a.m.  and  p.m.  papers,  as  well  as  notes  on 
transmission  and  advisories.  A  must  for  every  editor. 
Contact  Bill  O’Shea  at  (212)  972-1070.  Or  write  to  NYT 
News  Service  at  200  Park  Ave.,  New  York,  NY  10166. 

61|e  J]ork  CtmeB 
NEWS  SERVICE 
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A  Piewhouse  newspaper 


Tourism 

te  UP  22%  In 

Harrisburg,  Penn^lvania! 


Harrisburg 

Patriot' 

News 


Summer- 1980  has  been  an  exceptional  year 
for  tourism  in  the  Harrisburg  and  Central  Penn¬ 
sylvania  market. 

Sales  for  tourism  and  travel-related  businesses 
has  seen  a  whopping  22%  increase  over  the  pre¬ 
vious  summer.  Plentiful  gas  supplies  and  a  close 
proximity  to  major  metropolitan  markets  have 
made  Central  Pennsylvania  a  mecca  for  tourists 
with  attractions  like  Hersheypark,  the  successful 
Lady  Keystone  Open  golf  tournament,  some  of 
Pennsylvania's  earliest  landmarks,  and  quaint 
Pennsylvania  Dutch  farmlands. 

To  handle  the  added  flow  of  visitors  and  con¬ 
vention  business,  Marriott  and  Sheraton  have 
Just  opened  multimillion  dollar  resort  hotels  in 
Harrisburg,  and  the  plush  new  Strawberry  Square 
complex  in  Harristown,  offers  popular  night  spots 

\\\io  ni>\A/  \/IP  I  rM  \r\r\o  anH 
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within  its  $25  million  confines. 


The 


With  tourism  bringing  over  $250  mil¬ 
lion  a  year  into  the  market  and  provid¬ 
ing  new  job  opportunities,  Harrisburg's 
healthy  economy  continues  to  set  new 
records.  The  Patriot-Fiews  gives  you  74% 
coverage  of  the  Harrisburg  Market  area, 
according  to  the  latest  Belden  study.  In¬ 
clude  The  Patriot-Fiews  in  your  1981 
marketing  plan. 
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NEW  SERVICE:  1 -order/1 -bill  for  co-op  ads 


By  Bill  Gloede 
Advertising  News  Editor 
EDITOR  &  PUBLISHER 


The  Newspaper  Advertising  Co-op  Network  (NACON) 
and  the  Advertising  Checking  Bureau,  Inc.  have  formed  a 
new  service  which  offers  manufacturers  a  one  order/one  bill 
payment  facility  for  cooperative  newspaper  advertising. 

Called  the  Newspaper  Co-op  Buying  Service  (NCBS),  the 
program  will  effectively  transform  co-op  sales  people  from 
individual  newspapers  into  industry  representatives  with  the 
premise  that  it  is  possible  and  practical  to  sell  multi-market 
co-op  programs  to  manufacturers.  Though  the  sales  people 
will  be  NACON  members,  the  program  will  not  be  limited  to 
NACON  newspapers.  And  though  the  entire  program  will  be 
run  under  the  aegis  of  NACON,  NCBS  will  be  staffed  and 
run  by  the  ACB. 

“The  idea  of  NACON  members  selling  multi-market 
programs  to  manufacturers  is  not  new,"  said  Cyril  “Cy” 
Brown,  cooperative  advertising  manager  for  the  Detroit  Free 
Press  and  past  NACON  president.  Brown,  who  developed 
the  program  for  NACON,  continued.  “We've  helped  manu¬ 
facturers  put  their  programs  together  before,  but  we  didn't 
have  the  one  order/one  bill  capability.  With  the  ACB's 
services,  we  now  think  we've  got  it  down  to  where  it's 
functional  and  relatively  simple  to  handle  multi-market  prog¬ 
rams." 

How  it  works 

The  NCBS  sales  process  will  begin  with  a  NACON  mem¬ 
ber  sales  person  presenting  the  new  service  to  a  manufactur¬ 
er.  giving  the  rough  details  of  how  the  service  works  and 
pointing  out  the  advantages  of  using  NCBS  to  buy  coopera¬ 
tive  advertising  schedules.  The  manufacturer,  if  interested  in 
using  NCBS.  will  supply  the  sales  rep  with  a  list  of  both 
NACON  and  non-NACON  markets  in  which  cooperative 
advertising  would  be  run.  The  sales  rep  will  then  submit  the 
list  to  NCBS  at  the  ACB.  where  cost  and  demographic 
estimates  will  be  calculated. 

The  NCBS  will  then  provide  the  manufacturer  with  the 
estimates.  The  NACON  rep  will  again  call  on  the  manufac¬ 
turer  and  firm  up  the  buy. 

The  manufacturer  will  then  dispatch  its  field  sales  force  to 
local  retailers  to  obtain  the  necessary  “sign  offs"  which 
authorize  the  manufacturer  to  spend  accrued  retail  co-op 
funds.  The  field  sales  force  or  the  local  supplier/distributer 
will  send  advertising  materials  and  insertion  orders  to  the 
ACB.  which  will  then  place  the  advertising,  ship  the  ad 
materials,  accept  billing  from  newspapers,  audit  the  claims 
and  pay  the  newspapers.  A  “modest"  service  charge  for  the 
clerical/bookkeeping/auditing  function  will  be  added  to  the 
manufacturer's  bill. 


“If  you  take  the  chore  — 
the  hardship  —  out  of 
buying  newspapers,  you 
can’t  help  but  make 
newspapers  more 
attractive.” 

— Cy  Brown, 

Cooperative  Advertising 
Manager 

Detroit  Free  Press 


"The  manufacturer  selects  the  markets  and  newspapers 
they  want  to  be  in  and  we  do  the  rest."  explained  Carroll 
Shelton.  ACB  vicepresident  for  planning  and  sales. 

The  clerical  functions  w  ill  be  handled  through  the  ACB's 
SNAP  service,  a  one-order/one-bill  program  which,  over  the 
past  lO  years,  has  served  both  Lever  Brothers  and  Lipton  in 
newspaper  campaigns  w  ith  some  lO.(XK)  insertions  annually. 
Additionally,  ACB  handles  co-op  auditing  for  a  wide  range 
of  manufacturers. 

More  competitive 

Brown  thinks  the  service  will  make  newspapers  much 
more  competitive  with  radio,  which  has  seen  its  share  of 
co-op  ad  dollars  increase  steadily  over  the  past  few  years. 
The  one  order/one  bill  function  of  NCBS  will  make  buying 
cewperative  newspaper  advertising  as  easy  a  buy  as  a  time 
buy  through  radio  sales  representative  firms,  according  to 
Brown. 

"If  you  take  the  chore — the  hardship — out  of  buying 
newspapers,  you  can't  help  but  make  newspapers  more 
attractive."  Brown  said. 

Goal  set 

The  first-year  goal  of  NACON's  new  service  is  to  attract 
about  1 0  accounts  to  the  service.  Brow  n  explained.  He  added 
that  because  the  service  is  not  only  concerned  w  ith  NACON 
member  newspapers,  the  entire  industry  will  benefit  from 
any  increase  in  co-op  advertising  placed  en  masse  by  manu¬ 
facturers. 

NACON  lists  140  major  newspapers  in  the  U.S.  and 
Canada  on  its  membership  roster,  including  newspapers  in  62 
of  the  top  100  SMSA  markets.  The  netw  ork  has  developed  a 
short  slide  presentaton  explaining  the  system  to  manufactur¬ 
ers  which  will  sorm  be  available  to  interested  members 
through  Brown. 
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Police  harassment  cited 
in  27  searches  since  1971 


In  at  least  27  instances  since  their  1971 
raid  on  the  Stanford  Daily,  police  have 
used  search  warrants  to  “harass,  intimi¬ 
date,  and  terrorize”  the  news  media, 
doctors,  lawyers,  and  others  not  sus¬ 
pected  of  crime  themselves,  editors  of 
the  independent  student  paper  report. 

While  the  U.S.  Senate  Aug.  4  ap¬ 
proved  a  bill  (S  1790)  designed  to  protect 
journalists  from  such  searches,  “other 
Americans  regrettably  will  still  be  prey 
to  unrestrained  law  enforcement  offi¬ 
cials,”  Michael  L.  Charlson  and  Dan 
Fiduccia  note. 

Even  though  the  Daily  won  its  case 
initially,  police  in  three  states  used  13 
search  warrants  to  obtain  information 
from  news  media  which  were  not  sus¬ 
pected  of  criminal  activity  on  13  occa¬ 
sions  over  the  next  seven  years,  before 
the  U.S.  Supreme  Court  sanctioned  this 
practice. 

“Since  the  May,  1978  ruling,  lawyers’ 
offices  in  Minnesota,  Texas,  Oregon, 
and  California  have  been  raided,  and 
hospital  records  have  been  seized  by 
police  with  search  warrants  in  California, 
Colorado,  and  Hawaii,”  they  report. 

“None  of  these  groups  were  suspected 
of  criminal  acts,  yet  they  were  subjected 
to  surprise  raids  by  armed  police  officers 
who  threatened  employees  with  arrest, 
inspected  files  which  were  not  relevant, 
and  then  took  what  they  came  for.” 

Prior  to  the  Daily  raid,  police  sought 
evidence  through  use  of  subpoenas. 

Almost  three  fourths  of  the  police 
raids  on  journalists’  offices  have  fol¬ 
lowed  incidents  in  which  police  were  in¬ 
jured  or  killed.  The  Stanford  raid  fol¬ 
lowed  such  an  incident. 

“Four  raids  against  a  hospital,  a 
newspaper,  and  lawyers’  offices  seem  to 
have  been  politically  motivated,’’ 
Charlson  and  Fiduccia  declare. 

While  police  have  argued  that,  instead 
of  subpoenas,  warrants  must  be  used  to 
prevent  possible  destruction  of  evidence, 
officers  in  Boise,  Idaho  issued  a  press 
release  announcing  their  plans  to  raid  TV 
station  KBCl  the  day  before  they  went 
after  the  evidence. 

“Police  are  now  seizing  information 
even  before  the  public  is  able  to  learn 
about  it,”  the  editors  note.  “Each  raid 
diminishes  the  chance  the  citizens  will 
inform  the  press  of  wrongdoing  since 
there  is  now  the  possibility  that  the 
police  will  intercept  and  read  statements 
given  in  confidence. 

“In  the  case  of  raids  against  lawyers 
and  doctors,  wholesale  violations  of  the 
attorney-client  and  doctor-patient  rela¬ 
tionships  are  occuring.” 

Congress  has  whittled  more  than  20 
bills  which  would  protect  the  privacy  of 
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all  Americans  down  to  two  which  would 
only  protect  journalists  (S.  1790  and  HR 
3486),  they  state. 

Charlson,  who  edited  the  Daily  in 
1979,  and  Fiduccia,  who  currently  serves 
as  associate  editor,  expressed  their 
views  in  a  letter  to  House  and  Senate 
leaders. 

History  of  third-party  search  incidents 
since  1971  as  compiled  by  editors  of  the 
Stanford  Daily: 

April  12,  1971 — Palo  Alto  police  use  a 
search  warrant  to  ransack  the  offices  of 
the  Stanford  Daily  in  an  attempt  to  find 
photographs  of  demonstrators  clashing 
with  police.  The  pictures  which  the 
police  officers  sought  do  not  exist,  and 
they  leave  empty-handed.  This  is  the 
first  time  in  American  history  a  news¬ 
paper  is  searched. 

June  1,  1973 — Investigators  of  the 
Santa  Clara  County  District  Attorney’s 
Office  search  the  offices  of  Stanford 
Hospital’s  psychiatric  clinic.  They  are 
looking  for  the  previously  subpoenaed 
records  of  a  sexual  assault  victim.  The 
subpoena  has  not  yet  become  effective. 

Oct.  18,  1973 — Oakland  police  use  a 
warrant  to  force  attorneys  for  the  Berk¬ 
eley  Barb  to  turn  over  letters  which  the 
Barb  received  from  the  August  7  Guer¬ 
rilla  Movement. 

Nov.  9,  1973 — Berkeley  police  and 
Alameda  County  district  attorney’s  in¬ 
vestigators  use  a  search  warrant  to  make 
a  night-time  search  of  Berkeley  radio  sta¬ 
tion  KPFA  and  obtain  a  letter  which  the 
Symbionese  Liberation  Army  (SLA)  has 
mailed  to  the  radio  station. 

Feb.  7,  1974 — Berkeley  police  use  a 
warrant  to  force  the  Berkeley  Barb’s  at¬ 
torneys  to  turn  over  a  communique 
which  the  Barb  received  from  the  SLA. 

April  1,  1974 — FBI  agents  use  a  war¬ 
rant  to  force  the  attorney  of  the  San 
Francisco  Pheonix  to  turn  over  docu¬ 
ments  which  it  has  received  from  the 
SLA. 

June  6,  1974 —  FBI  agents  use  a  search 
warrant  to  force  Berkely  Barb  attorneys 
to  hand  over  a  letter  which  the  Barb  re¬ 
ceived  from  the  Black  Liberation  Army. 

Oct.  10,  1974 — Los  Angeles  police  use 
a  warrant  to  search  Los  Angeles  radio 
station  KPFK  for  more  than  eight  hours 
in  an  attempt  to  find  a  letter  which  the 
New  World  Liberation  Front  mailed  to 
the  radio  station.  Though  no  letter  is 
found,  the  police  seize  several  docu¬ 
ments. 

Oct.  12,  1976 — San  Diego  County  Dis¬ 
trict  Attorney  and  Sheriff’s  Office  search 
a  criminal  defense  lawyer’s  office  to 
seize  an  alleged  confession  letter  which  a 
murder  defendant  has  given  to  the 
lawyer.  A  search  warrant  is  obtained 


after  a  superior  court  judge  ruled  the 
letter  is  privileged  and  need  not  be  re¬ 
leased  to  prosecutors.  The  search  is  up¬ 
held  by  the  California  Court  of  Appeal. 

Oct.  16,  1974 — San  Francisco  police 
and  FBI  agents  use  a  search  warrant  to 
compel  San  Francisco  radio  station 
KPOO  to  hand  over  a  letter  from  the 
New  World  Liberation  Front. 

Oct.  17,  1974 — Los  Angeles  police  use 
search  warrants  to  seize  printing  plates 
from  the  printing  plant  of  the  Los 
Angeles  Star,  and  then  search  the  Star’s 
offices  and  seize  files  as  part  of  a  crimi¬ 
nal  libel  prosecution  against  the  news¬ 
paper. 

Sept.  23,  1977 — Coventry,  Rhode  Is¬ 
land,  police  use  a  search  warrant  to  force 
Providence  TV  station  WJAR  to  turn 
over  film  of  an  altercation  in  a  strike 
picket  tine. 

Dec.  27,  1977 — Marin  County  district 
attorney’s  investigators  obtain  search 
warrants  against  Bay  Area  TV  stations 
KRON,  KGO,  KPIX,  and  STVU,  and 
use  the  warrants  to  force  KGO  and 
KPIX  to  turn  over  film  of  protesters 
fighting  with  sheriff’s  deputies. 

April  10,  1978 — Lincoln  County,  Mon¬ 
tana,  sherifT s  deputies  use  a  search  war¬ 
rant  in  an  attempt  to  force  an  Associated 
Press  bureau  to  turn  over  a  tape  of  a 
conversation  with  a  murder  suspect.  As 
in  the  case  of  the  KRON-TV  search  of 
Dec.  27,  1977,  lawyers  are  able  to  get  the 
search  warrant  invalidated  before  the 
newsroom  is  searched. 

April  15,  1978 — Pueblo,  Colorado,  dis¬ 
trict  attorney,  in  midst  of  recall  election, 
searches  four  Pueblo  health  clinics,  and 
accompanied  by  federal  Health,  Educa¬ 
tion,  and  Welfare  investigators  examines 
the  records  of  more  than  50,000  patients 
as  part  of  fraud  probe.  Though  interven¬ 
ing  Stanford  Daily  decision  is  cited  by 
presecutors  to  federal  court  of  appeals, 
injunctions  against  prosecutors  are  de¬ 
nied  on  other  grounds.  No  indictments 
for  fraud  are  ever  brought. 

May  31,  1978 — U.S.  Supreme  Court 
reverses  lower  federal  courts  and  up¬ 
holds  police  use  of  search  warrant 
agaiast  the  Stanford  Daily. 

July  25,  1978 — St.  Paul,  Minnesota, 
police  search  office  of  lawyer  who  repre¬ 
sents  tavern.  The  tavern,  involved  in 
liquor  license  investigation,  has  given 
documents  to  its  attorney.  On  Nov.  9, 
1979,  the  Minnesota  Supreme  Court 
rules  the  search  unreasonable  and  the 
warrant  invalid. 

Sept.  1978 — Santa  Clara  County  Dis¬ 
trict  Attorney’s  agents  use  a  warrant  to 
search  the  offices  of  the  county’s  public 
defender;  agents  remove  evidence  relat¬ 
ing  to  a  public  defender  client  who  is 
later  convicted  of  second-degree  murder. 

Dec.  23,  1978 — Police  in  El  Paso, 
Texas,  seize  all  the  files  of  a  lawyer  after 
he  is  found  murdered  in  his  office.  Police 
remove  files  after  deciding  a  client  is 
(Continued  on  page  9) 
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(Continued  from  page  8) 
probably  responsible  for  the  murder. 

Dec.  28,  1978 — Hawaii  Attorney  Gen¬ 
eral’s  agents  raid  the  office  of  a  psychia¬ 
trist  as  part  of  a  Medicaid  fraud  investiga¬ 
tion.  On  Oct.  22,  1979,  a  federal  judge 
orders  the  records  returned  after  ruling 
the  raid  violated  psychiatrist’s  constitu¬ 
tional  rights. 

Feb.  7,  1978 — San  Francisco  and  San 
Mateo  police  raid  the  methadone  clinic 
of  San  Francisco  General  Hospital  after 
receiving  an  anonymous  telephone  tip 
that  a  patient  in  the  drug  program  was  a 
murder  suspect.  All  drug  program  par¬ 
ticipants  are  cleared;  the  records  are  re¬ 
turned. 

April  4,  1979 — California  Attorney 
General’s  agents  use  a  no-knock,  night¬ 
time  warrant  to  search  the  offices  of  a 
Los  Angeles  attorney  as  part  of  an  inves¬ 
tigation  into  the  alleged  bribery  of  a 
former  lieutenant  governor. 

April  13,  1979 — California  Attorney 
General’s  agents  conduct  a  six-hour 
search  of  Beverly  Hills  law  firm  which 
represents  a  client  involved  in  a  Medi- 
Cal  investigation.  An  injunction  was  is¬ 
sued  to  stop  the  search;  on  March  10, 
1980,  the  California  Court  of  Appeals 
removes  the  injunction. 

April  23,  1979 — LOs  Angeles  County 
investigator  searches  offices  of  attorney 
who  represents  nursing  home,  seeking 
documents  relating  to  patient  care  which 
the  client  has  given  the  lawyer. 

Oct.  1979— Police  in  Portland,  Oregon, 
search  offices  of  criminal  defense  lawyer 
and  seize  1,000  pages  of  materials  relat¬ 
ing  to  a  client.  A  federal  judge  later  rules 
the  warrant  was  too  broad. 

May  15,  1980 — Flint,  Michigan, 
Voice,  which  has  earlier  printed  stories 
accusing  the  town’s  mayor  (and  former 
police  chief)  of  misusing  federal  funds, 
has  its  printing  plant  raided  six  months 
after  it  publishes  the  city’s  report  con¬ 
firming  the  allegations.  The  Voice’s 
printing  plant  is  located  within  the  offices 
of  another  newspaper. 

July  26,  1980— KBCI-TV  in  Boise, 
Idaho,  which  has  filmed  a  state  prison 
riot,  is  searched  by  police  seeking  film 
scheduled  to  be  aired  in  a  documentary 
five  days  later.  The  day  before  the 
search,  prosecutors  issue  a  press  release 
announcing  that  a  search  warrant  has 
been  obtained. 

July  29,  1980 — Georgia  Bureau  of  In¬ 
vestigation  officers,  following  the  escape 
of  four  inmates  from  Georgia  State 
Prison,  visit  the  home  of  Albany  (Ga.) 
Herald  reporter  Charles  Postell  under 
the  guise  of  offering  him  protection. 
When  he  finds  them  going  through  his 
personal  belongings,  they  leave,  but  later 
return  with  a  search  warrant.  They  go 
through  his  home  and  seize  five  letters 
sent  to  Postell  from  prison  inmates.  On 
August  20,  a  Federal  District  Judge  rules 
the  search  illegal,  but  refuses  to  order  the 
letters  returned. 


Police  search  ruled  illegal 


A  Federal  Court  Judge  ruled  last  week 
that  the  Georgia  Bureau  of  Investigation 
conducted  an  illegal  search  of  an  Albany 
(Ga.)  Herald  editor’s  home,  but  the 
judge  refused  to  enjoin  the  Bureau  from 
any  future  searches  of  that  location  and 
also  refused  to  order  the  Bureau  to  re¬ 
turn  five  letters  that  were  confiscated 
from  a  desk  in  the  editor’s  home. 

Judge  Wilbur  Owens  said  the  news¬ 
paper  and  its  state  editor  Charles  Postell, 
would  probably  be  awarded  damages  for 
a  violation  of  their  Fourth  Amendment 
rights  when  the  case  is  tried  before  a 
jury. 

The  Herald  and  Postell  filed  suit 
against  the  Bureau  and  four  of  its  agents 
following  two  searches  of  Postell’s  home 
— one  without  a  search  warrant  and  the 
second  with  a  warrant.  Postell  contends 
that  agents  searched  his  home  illegally 
first  and  then  returned  with  a  warrant 
and  confiscated  the  letters. 

The  searches  were  conducted  after  four 
inmates  escaped  from  the  Georgia  State 
Prison  last  month.  Postell  received  a  call 
from  one  of  the  inmates  shortly  after  the 
escape  and  he  was  the  first  person  to 
notify  prison  officials  that  the  men  were 
missing.  Georgia  Bureau  of  Investigation 
officials  sent  agents  to  Postell’s  home 
to  protect  him  in  case  the  inmates  showed 
up,  but  Postell  awoke  in  the  middle  of  the 
night  to  find  the  agents  going  through  his 
personal  belongings. 

The  agents  discovered  letters  that  in¬ 
mates  at  the  prison  had  sent  to  Postell. 
The  agents  left,  but  later  returned  with  a 
warrant  and  confiscated  the  five  letters. 
In  one  of  the  letters  an  inmate  asked 
Postell  to  send  him  blue  pajamas  (which 
resemble  the  prison  guard’s  uniforms.) 
Postell  told  the  agents  he  never  sent  the 
pajamas. 


Tom  McGreevy,  chief  investigator  for 
the  Bureau,  has  contended  that  after 
reading  the  letters  he  is  “certain”  that 
Postell  and  his  wife  “had  foreknowledge 
of  the  escape.” 

Postell  has  repeatedly  denied  having 
advanced  knowledge  of  the  escape  plan. 
He  said  he  has  built  up  a  good  rapport 
with  the  inmates  because  of  various 
articles  he  has  done  on  prison  conditions. 

Although  the  Bureau  contends  Postell 
knew  of  the  escape  plan,  he  was  not  one 
of  those  indicted  by  a  grand  jury  recently 
for  plotting  the  escape.  One  prison  guard 
was  among  those  indicted. 

Forced  disclosure 
action  dropped 

British  Steel  Corp.  has  agreed  to 
abandon  its  effort  to  force  Granada  to 
identify  the  informat  who  gave  the  tele¬ 
vision  company  secret  corporate  docu¬ 
ments  (E&P,  August  16). 

The  corporation  said  in  a  statement 
that  it  had  conducted  an  investigation 
and  learned  that  the  person  is  no  longer 
an  employe  of  the  company. 

Granada  was  ordered  by  the  British 
House  of  Lords  to  name  the  informant. 
While  Granada  maintained  that  it  did  not 
know  the  name  of  the  person  who 
supplied  the  information  on  the  the 
World  in  Action  program,  a  researcher 
for  the  program  disclosed  that  he  knew 
the  person’s  identity  but  he  refused  to 
divulge  the  information. 

BSC  said  in  a  statement  that  because 
of  this  and  its  own  investigation,  the  cor¬ 
poration  had  decided  “that  no  useful 
purpose  would  be  achieved  by  it  taking 
any  further  action  against  Granada.” 

Granada  has  asked  to  pay  all  the  cor¬ 
poration’s  costs 


Tv  station  to  surrender  prison  riot  tapes 


A  District  Court  Judge  in  Boise,  Idaho 
has  ordered  station  KBCI-tv  to  turnover 
all  copies  of  videotapes  it  made  of  last 
month’s  prison  riot,  including  the  origi¬ 
nals,  and  the  station  has  agreed  to  com¬ 
ply. 

District  Judge  Robert  Rowett  ordered 
the  station  to  submit  the  video  tapes  to 
the  court  and  said  he  will  order  them 
sealed. 

“We  will  surrender  the  tapes  to  the 
court,  but  not  for  use  by  the  prosecu¬ 
tor,”  William  Russell,  the  station's  at¬ 
torney  said.  “The  tapes  will  be  sealed 
until  the  outcome  of  our  suit  is  deter¬ 
mined.  We  believe  that  the  prosecutor 
will  not  be  given  access  to  the  original 
tapes.” 

KBCI  filed  suit  against  Ada  County 
Prosecutor  Jim  Harris  last  month,  con¬ 
tending  that  a  July  26  search  of  the  sta¬ 
tion’s  newsroom  violated  its  First 


Amendment  rights. 

During  that  search,  police  officials 
confiscated  copies  of  video  tapes  taken 
inside  the  Idaho  State  Penetentiary  dur¬ 
ing  a  July  23-24  riot.  Police  officials  did 
not  obtain  the  original  video  tapes  at  the 
time  of  the  search  and  Harris  contended 
that  they  are  necessary  as  evidence  to 
bring  charges  against  those  inmates  re¬ 
sponsible  for  the  rioting. 

During  the  riot,  a  reporter  and  camera 
crew  from  KBCI  were  the  only  persons 
inmates  would  originally  speak  to.  Those 
discussions  were  filmed.  Some  of  the 
footage  was  aired  and  some  was  not. 

The  KBCI  reporter  also  became  a 
member  of  a  “Citizens’  Committee”  that 
conducted  the  negotiations  which  led  to 
an  end  of  the  riot. 

Harris  contends  that  the  video  tapes 
were  made  in  the  reporter’s  capacity  as  a 
negotiator,  not  a  newsman. 
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agencies  in  September  when  he  will  un¬ 
veil  a  new  approach  to  automotive  ad¬ 
vertising. 


Major  retailers  run  ads 


in  N.Y.  News 

By  Dan  Lionel 

The  promotional  folder  distributed  to 
the  advertising  fraternity  by  the  New 
York  Daily  News  prior  to  the  kick  off  of 
its  Tonight  edition  proclaims,  “The 
News  of  The  Future  Is  Here  Today.”  To 
many  observers  the  caption  could  well 
read  “The  Newspaper  of  The  Future  Is 
Here  Today.” 

Shortly  after  last  week’s  launch  of  the 
Tonight  edition,  Arthur  E.  Wible,  News' 
vicepresident  and  ad  director  told  this 
reporter  that  major  advertisers  who  had 
been  saying,  “We'll  wait  and  see  what 
the  new  paper  looks  like,”  did  nothing  of 
the  kind.  They  Jumped  right  in.  “Where 
we  expected  20  pages  of  advertising  in 
our  first  week  in  the  new  Manhattan  sec¬ 
tion  we  carried  40.” 

The  Manhattan  section  sported  such 
fashionable  new  to  the  News  accounts  as 
Bloomingdale's,  Lord  &  Taylor,  B. 
Altman  &  Co.  and  Saks  Fifth  Avenue. 
They  appeared  in  the  newly  created 
‘magazine  style'  section. 

In  addition  to  the  new  accounts,  which 
Wible  said  he  was  hopeful  would  con¬ 
tinue  on  a  regular  weekly  basis,  previous 
regular  advertisers  were  spotting  addi¬ 
tional  ads  in  the  Manhattan  section 
featuring  merchandise  geared  to  the 
higher  income  readers  the  section  is  de¬ 
signed  to  attract. 

The  Manhattan  section  is  only  the  tip 
of  the  iceberg  in  the  'new'  News.  Adver¬ 
tisers  are  offered,  on  various  weekdays, 
pull-out  sections  aimed  at  special  in¬ 
terests  including  Business  Tonight, 
Style,  Sports  Extra,  Friday,  a  weekend 
roundup  of  things  to  do,  G<M>d  Lhinf>,  1st 
Person,  At  Home  and  Getting  Ahead. 
The  Manhattan  section  which  is  distrib¬ 
uted  only  in  Manhattan  will  have  its 
counterparts  in  7  additional  regions  each 
designed  and  edited  for  loctil  interest. 
These  include  Bronx/Manhattan  North, 
Staten  Island,  Brooklyn,  Queens,  Long 
Island,  New  Jersey  and  Westchester/ 
Fairfield.  “They  may  be  bought  by  ad¬ 
vertisers,”  Wible  explains,  “singly  or  in 
combination  as  needed  to  cover  an  ad¬ 
vertiser’s  target  audience.” 

In  fact  targeting  advertising  to  the  ad¬ 
vertiser's  profile  of  his  prospective  cus¬ 
tomers  has  played  a  major  role  in  the 
shaping  of  the  new  News.  Wible  explains 
that  the  distinctive  sections  and  the 
clearly  personalized  regional  editions 
recognize  the  growing  effort  by  advertis¬ 
ers  to  use  a  rifle  approach  as  the  key  to 
greater  advertising  efficiency. 

A  special  presentation,  now  in  the 
making  is  entitled  Target  Audience  Pric¬ 
ing.  In  it  advertisers  are  shown  a  com¬ 
parison  of  CPM's  for  reaching  the  key 


PM  edition 


Arthur  E.  Wilde 


18-34  audience  and  the  $20,000  and  over 
family  income  bracket  readers  with  the 
new  News  combos  and  with  other  New 
York  newspapers.  While  specific  figures 
were  not  yet  available,  there  was  clear 
evidence  that  the  News  had  a  significant 
edge. 

While  Wible  was  pleased  with  the  ini¬ 
tial  retailers’  reaction  to  the  Tonight  edi¬ 
tion,  he  was  quick  to  point  out  that  many 
other  facets  of  the  advertising  spectmm 
were  expressing  interest  in  the  new 
paper  that  was  going  home  with  the  well 
heeled  commuters.  Specifically  he  men¬ 
tioned,  airlines,  travel,  alcoholic  bever¬ 
ages  and  similar  upscale  categories.  He 
expected  to  draw  schedules  from  not 
only  other  local  newspapers  but  from 
radio,  tv  and  regional  magazines  by  prov¬ 
ing  greater  ad  efficiencies. 

While  the  News  display  department 
was  vibrating  with  excitement  over  the 
plethora  of  innovations  some  of  which 
will  not  appear  until  well  into  September, 
the  classified  advertising  department  was 
creating  its  own  waves.  CAM  Pete 
Laraway,  noting  that  much  of  classified 
strength  rests  on  ‘local  appeal'  is  spot¬ 
ting  local  classified  on  the  back  pages  of 
each  of  the  new  8  regional  editions.  An 
advertiser  may  buy  classified  in  combi¬ 
nation  with  other  regionals  at  combina¬ 
tion  rates. 

For  recruitment  advertisers  a  new 
combination  Sunday/Tuesday  classified 
display  and  sports  page  rate  is  available. 
An  ad  appearing  in  classified  on  Sunday 
will  appear  in  the  Tonight  edition  Sports 
pages  on  Monday  night  and  in  the  morn¬ 
ing  editions  on  Tuesday.  The  Monday 
Tonight  edition  bears  a  Tuesday 
dateline.  Laraway  is  scheduling  a  series 
of  meetings  with  advertisers  and  ad 


Bids  for  Denver  Post 
exceed  $75  million 

Charter  Media,  headed  by  Karl  Eller, 
oilman  Marvin  Davis  are  among  the  par¬ 
ties  who  have  submitted  purchase  bids  to 
the  Denver  Post,  the  newspaper  con¬ 
firmed  to  Editor  &  Pubi.ishkr. 

Donald  Seawell,  publisher  of  the 
newspaper  and  chairman  and  president 
of  Denver  Post,  Inc.,  said  the  two  offers 
were  “far  in  excess”  of  the  $75  million 
price  which  has  “appeared  in  the  pap¬ 
ers.” 

“1  wouldn’t  even  consider  such  an  of¬ 
fer.”  Seawell  remarked  of  the  $75  million 
figure. 

Seawell  declined  to  reveal  any  of  the 
others  who  bid  on  the  paper,  saying  that 
information  was  “confidential.” 

“The  Denver  Post  is  not  on  the  auc¬ 
tion  block.  We  have  no  contract  for  the 
paper’s  sale.  It's  going,  viable  organiza¬ 
tion,”  he  commented.  “We  received  a 
substantial  offer.  The  law  pertaining  to 
trusts  requires  that  the  paper  seek  the 
market  after  receiving  such  an  offer.” 

Home  furnishing 
section  planned 

Dallas  Morniiif;  News  will  introduce 
September  5,  its  new  Home  &  Design 
section,  a  showcase  of  home  furnishings 
information,  ideas  and  design  trends  to 
be  published  every  Fridiiy. 

The  weekly  special  section  will  offer 
retail  and  national  advertisers  a  vehicle 
in  which  to  display  their  merchandise. 

Home  &  Design  editor  is  Lindsay 
Heinsen,  former  features  editor  at  D 
Magazine.  Previous  to  joining  D.  Ms. 
Heinsen  taught  journalism  at  the  Univer¬ 
sity  of  Illinois. 

The  Morning  News  will  introduce 
Home  &  Design  with  tv,  radio,  point-of- 
sales.  local  consumer  print,  local  trade 
print,  in-paper  advertising  and  direct 
mail. 

12,000  attend 
movie  festival 

More  than  12,000  attended  three 
family-entertiiinment  movies  staged  by 
the  Ridgewood  (N.J.)  Newspapers  in  its 
19th  Film  Festival  (July  29-  August  12). 

Top  crowd  of  5,000  attended  the  final 
show,  “The  King  and  I,”  which  like  its 
weekly  predecessors  was  held  outdoors 
at  Ridgewood's  Kasschau  Memorial 
Shell. 

The  group’s  humor  columnist.  Jack 
Shafer,  introduced  each  film. 

Co-sponsor  of  the  annual  summer 
promotion  was  the  United  Jersey 
Bank/North. 
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Buffalo  C-E 
to  sponsor 
tv  debates 

Buffalo  (N.Y.)  Courier-Express  a 
morning  daily  newspaper,  has  completed 
details  for  two  primary  election  debates 
to  be  held  later  this  month. 

The  4  Democratic  candidates  for  U.S. 
Senate  from  New  York  State  are 
scheduled  to  meet  in  debate  on  August 
27;  and  the  two  Republican  candidates 
will  debate  on  August  30. 

Both  debates  will  be  sponsored  and 
produced  solely  by  the  Courier-Express, 
and  will  take  place  in  the  newspaper’s 
Log  Cabin,  795  Main  St.,  Buffalo,  New 
York,  14240. 

The  debates  will  be  televised  in  the 
Buffalo  area  on  WNED-tv,  the  city’s 
public  television  station,  the  same  even¬ 
ing  they  are  held.  Statewide,  all  New 
York  public  television  stations  will  have 
the  opportunity  to  air  the  debates. 

The  Democratic  candidates — 
Elizabeth  Holtzman,  John  V.  Lindsay, 
Bess  Myerson  and  John  J.  Santucci — 
will  hold  their  debate  Wednesday,  Aug. 
27,  at  1:00  p.m.  The  session  will  be  one 
hour  in  length.  WNED’s  telecast  time  is 
8:00  p.m.,  August  27. 

The  Republican  candidates — 
incumbent  Jacob  K.  Javits  and  Alfonse 
M.  D’ Amato — will  hold  their  debate 
Saturday,  August  30  at  1 1:00  a.m.  This 
session  will  be  30  minutes  in  length. 
WNED’s  telecast  time  is  7:00  p.m.  on 
August  30. 

Roger  P.  Parkinson,  president  and 
publisher  of  the  Courier-Express,  will 
moderate  both  debates. 

A  panel  of  four  newsmen  will  provide 
questions  for  the  Democratic  candidates. 
They  are:  Douglas  L.  Turner,  executive 
editor,  Courier-Express;  Ray  Herman, 
political  writer,  Courier-Express;  Walter 
Mears,  Washington  bureau  chief.  As¬ 
sociated  Press;  and  Maurice  Carroll, 
political  writer.  New  York  Times. 

A  panel  of  three  newsmen  will  provide 
questions  for  the  Republican  candidate. 
They  are:  Douglas  L.  Turner  and  Ray 
Herman  of  the  Courier-Express,  and 
Richard  Zander,  political  writer.  News- 
day. 

The  format  of  the  debates  has  been 
approved  by  the  League  of  Women  Vot¬ 
ers. 

The  format  of  the  debates  is  as  fol¬ 
lows:  Each  candidate  will  have  three  (3) 
minutes  to  make  an  opening  statement 
following  the  moderator’s  welcome  and 
candidate  introductions.  Following  the 
opening  statements  will  be  the  question 
and  answer  period.  Each  candidate  will 
have  one  (1)  minute  to  answer  the  SAME 
question,  and  then  each  candidate  will 
have  30  seconds  to  rebut  the  other  can¬ 
didates  answers.  Luck  of  the  draw  will 
determine  who  will  answer  the  opening 
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question  first.  In  the  Democratic  debate, 
approximately  32  minutes  will  be  allotted 
to  the  question  and  answer  period.  In  the 
Republican  debate,  approximately  18 
minutes  will  be  allotted  to  the  question 
and  answer  period.  Finally,  each  candi¬ 
date  will  have  the  opportunity  to  make  a 
two  (2)  minute  closing  statement. 

Newspapers,  radio  and  television  sta¬ 
tions  seeking  press  credentials  for  either 
one  or  both  of  the  debate  sessions  should 
contact  Hal  Lawrence,  public  informa¬ 
tion  officer  of  the  Buffalo  Courier- 
Express,  at  (716)  847-5339. 

Accredited  journalists  will  have  an  op¬ 
portunity  to  ask  the  candidates  questions 
at  press  conference  sessions  scheduled 
to  follow  the  debates. 

Photographs  will  only  be  allowed  prior 
to,  and  following,  the  taping  sessions. 
There  will  be  no  photographing  or  film¬ 
ing  allowed  during  the  debates. 

Shopping  guides 
iisted  in  directory 

A  new  directory  of  free  papers,  featur¬ 
ing  ZIP  code  coverage  of  more  than 
I,0(X)  editions,  was  released  by  the  Na¬ 
tional  Association  of  Advertising  Pub¬ 
lishers  (NAAP). 

The  NAAP  Who’s  Who  lists  free  circu¬ 
lation  newspapers,  advertising  shopping 
guides  and  pennysavers  which,  in  aggre¬ 
gate,  reach  nearly  18  million  households 
in  46  states  and  four  Canadian  provinces. 
It  has  a  cross-reference  list  of  owners 
and  publishers  of  the  free  papers. 

Papers  represented  in  the  directory 
provide  saturation  coverage  of  carefully 
defined  consumer  markets.  Papers  with 
nationally-recognized  audits  and  read¬ 
ership  studies  are  also  identified.  The 
ZIP  Code  breakouts  for  each  papers  give 
specific  definition  of  circulation  patterns. 
The  directory  also  lists  those  publica¬ 
tions  with  private  distribution  systems, 
which  are  able  to  deliver  an  advertiser’s 
preprint  or  circular  along  with  the  free 
paper,  at  competitive  rates. 

The  160  page  directory  is  available  for 
$12.50,  postpaid,  from  NAAP,  Suite  12, 
313  Price  Place,  Madison  Wise.  53705. 
For  more  information,  write  or  call  608/ 
233-5306. 

Acting  chairman 

David  Klatell,  associate  professor  of 
journalism  and  program  director  of  the 
broadcast  journalism  division,  was  ap¬ 
pointed  acting  chairman  of  the  jour¬ 
nalism  department  at  Boston  Universi¬ 
ty’s  School  of  Public  Communication. 
Klatell  will  succeed  James  Brann,  who 
has  chaired  the  department  for  the  past 
seven  years.  Brann,  also  an  associate 
professor  of  journalism,  will  rejoin  the 
teaching  faculty  on  a  full-time  basis  in 
order  to  devote  more  time  to  the  class¬ 
room  as  well  as  to  pursue  personal 
media  projects. 


San  Francisco 
to  add  new 
Sunday  sections 

On  September  14,  the  San  Francisco 
Sunday  E.xaminer  &  Chronicle  will  pub¬ 
lish  a  vastly  expanded  and  restructured 
presentation  of  news  and  entertainment, 
organized  in  a  format  intended  to  make 
the  paper  more  readable  and  appealing. 

New  sections  include  a  comprehensive 
television  guide  called  TV  Week.  This 
offset  magazine  will  offer  complete  list¬ 
ings  for  all  UHF/VHF  and  cable  pro¬ 
grams  carried  throughout  an  area  of  more 
than  100,000  square  miles — as  far  north 
as  Chico,  as  far  south  as  the  Monterey 
Peninsula,  as  far  east  as  Sacramento. 
Produced  in  modular  format  with  eight- 
page  color  availability,  it  will  be  dis¬ 
tributed  throughout  the  entire  region 
served  by  the  Sunday  Examiner  & 
Chronicle,  reaching,  more  than  1 .4  adult 
readers  any  Sunday. 

TV  Week  is  already  proving  popular 
with  advertisers.  According  to  Carl 
Shaver,  vicepresident/marketing  director 
of  the  San  Francisco  Newspaper 
Agency,  which  performs  all  non-editorial 
functions  for  the  San  Francisco  news¬ 
papers,  “We’re  already  almost  six 
months  ahead  of  our  projected  sales 
schedule,  and  we  believe  that  our  out¬ 
standing  success  in  drawing  all  types  of 
advertisers  will  be  reflected  in  our  ability 
to  draw  new  readers  with  this  incompar¬ 
able,  all-inclusive  television  guide,  as 
well  as  the  exciting  new  changes  in  the 
Sunday  product.  We’re  looking  forward 
to  a  significant  increase  in  circulation.” 

Review,  another  new  section  is  a 
literary  magazine  devoted  exclusively  to 
books,  art,  and  music,  and  is  designed  to 
serve  the  cultural  interests  of  Sunday 
Examiner  &  Chronicle  readers,  62%  of 
whom  are  college-educated. 

This  World,  which  formerly  presented 
capsule  accounts  of  the  week’s  notewor¬ 
thy  events,  now  offers  in-depth  reports 
and  commentary  on  important  issues  and 
areas  of  concern. 

The  Sunday  Examiner  &  Chronicle 
will  also  boast  broader  news  coverage.  A 
new  area-wide  emphasis  promises  read¬ 
ers  more  local  stories  on  cities  and  com¬ 
munities  throughout  Northern  Califor¬ 
nia,  including  more  input  from  the  state 
capital. 

The  sports  pages  will  be  expanded  to  a 
complete  section,  in  time  to  provide  the 
total  picture  of  college  and  pro  football, 
while  fully  reportingotherathletic  events 
of  the  seasons  ahead. 

The  business  pages  are  also  a  new 
separate  section,  to  give  comprehensive 
coverage  of  the  Bay  Area. 

Along,  with  expanded  editorial  con¬ 
tent,  the  Sunday  Examiner  &  Chronicle 
will  feature  new  graphic  treatment  for  its 
regular  sections. 
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Kansas  editors  lead  drive 
to  free  jailed  reporter 


Paraguay’s  most  “credible"  jour¬ 
nalist.  according  to  a  recent  poll,  marks 
his  second  month  in  an  Asuncion  jail  cell 
on  August  25. 

Alcibiades  Gonzalez  Delvalle,  inves¬ 
tigative  reporter  and  columnist  for  ABC 
Color,  Paraguay’s  largest  daily  newspa¬ 
per.  was  jailed  the  day  after  he  returned 
to  Paraguay  from  a  30-day  visit  to  the 
United  States. 

He  was  abducted  off  an  Asuncion 
sidewalk  while  on  his  way  to  court  to 
answer  a  warrant  for  his  arrest,  was 
beaten,  and  finally  lodged  in  Tacumbu 
Prison  in  the  capital  city. 

He  later  was  charged  with  "instigating 
disobedience  to  the  laws’’  in  a  column  he 
had  written  on  May  14.  before  his  depar¬ 
ture  for  his  State  Department-sponsored 
U.S.  tour. 

“Unfortunately.”  according  to  a  U.S. 
Embassy  official  in  Asuncion,  the  jour¬ 
nalist  “continues  to  languish  in  prison  on 
what  are  generally  agreed  to  be  baseless 
and  trumped-up  charges  while  the  mean¬ 
ingless  legal  process  continues  its 
course.” 

It  was  the  second  time  Gonzalez  Del¬ 
valle  had  tangled  with  the  Alfredo 
Stroessner  dictatorship  in  Paraguay.  He 
was  jailed  for  six  weeks  late  in  1979 
under  the  government’s  “state  of  siege” 
provisions,  which  have  been  in  effect  for 
the  past  26  years. 

Gonzalez  Delvalle’s  May-June  trip  to 
the  United  States  included  visits  with 
editors  and  reporters  in  several  cities  in 
Kansas,  to  thank  them,  he  said,  for  ef¬ 
forts  made  on  his  behalf  the  previous 
year. 

Kansas  has  a  sister-state  relationship 
with  Paraguay,  under  the  Partners  of  the 
Americas  program,  and  journalists  there 
have  cited  that  relationship  attempts  to 
persuade  the  Stroessner  regime  to  allow 
greater  press  freedoms. 

Gonzalez  Delvalle’s  arrest  this  year 
brought  editorial  appeals  for  his  release 
from  the  Manhattan  Mercury,  Wichita 
Ea^le-Beacon,  the  Winfield  Daily 
Cornier,  and  other  Kansas  newspapers. 
Readers  were  urged  to  write  President 
Stroessner  and  other  Paraguayan  officials 
on  the  journalist’s  behalf. 

Personal  appeals  to  Stroessner  were 
made  by  Kansas  Gov.  John  Carlin.  Lt. 
Gov.  Paul  V.  Dugan.  Sen.  Nancy 
Landon  Kassebaum.  R-Kan..  and  Rep. 
Dan  Glickman.  D-Kan. 

Strong  protests  also  were  lodged  by 
the  Inter  American  Press  Association 
and  by  William  W.  Winpisinger.  presi¬ 
dent  of  the  International  Association  of 
Machinists  and  Aerospace  workers,  who 
cited  Gonzalez  Delvalle’s  visit  to  the 
Wichita  Machinists’  union. 
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Alcibiades  Gonzalez  Delvalle 


“We  will  deserve  freedom  of  the 
press,  and  freedom  of  thought,  only  if  we 
work  for  it.”  Gonzalez  Delvalle  told  a 
joint  meeting  of  the  Kansas  Chapter  of 
SPJ/SDX  and  the  Wichita  Chapter  of 
Amnesty  International,  which  also  had 
worked  previously  on  the  Paraguayan’s 
behalf. 

“This  freedom  is  not  only  a  right,  but 
an  obligation.  It  belongs  not  only  to  jour¬ 
nalists.  but  to  everyone.” 

Appeals  for  Gonzalez  Delvalle’s  re¬ 
lease  may  be  addressed  to:  President  Al¬ 
fredo  Stroessner.  Palacio  de  Gobierno, 
Asuncion.  Paraguay;  with  copies  to  Prof. 
Mario  Lopez  Escobar.  Ambassador  to 
the  United  States.  Embassy  of  Paraguay. 
2400  Massachusetts  Ave..  N.W..  Wash¬ 
ington.  D.C.  20008. 

Air-mail  letters  or  telegrams  also  may 
be  sent  to:  Sr.  Aldo  Zuccolillo.  editor, 
Diario  ABC  Color,  Yegros  745,  Asun¬ 
cion.  Paraguay. 

Hall  of  Fame 

A  Kentucky  Journalism  Hall  of  Fame 
to  recognize  individuals  who  have  made 
significant  contributions  to  the  jour¬ 
nalism  profession  has  been  established  at 
the  University  of  Kentucky  School  of 
Journalism.  The  first  recipients  will  be 
named  next  spring.  Additional  awards 
will  be  made  annually. 


Guild  protests 
Bolivia’s  abuse 
of  journalists 

In  a  letter  sent  to  General  Luis  Garcia 
Meza,  head  of  Bolivia’s  new  armed 
forces  junta.  The  Newspaper  Guild  pres¬ 
ident  Charles  A.  Perlik,  Jr.  vehemently 
protested  the  treatment  that  Bolivian 
and  foreign  journalists  have  received  in 
Bolivia  since  the  junta  seized  power  in  a 
coup  on  July  17. 

Mentioning  that  seven  of  the  25  jour¬ 
nalists  jailed  in  La  Paz  immediately 
following  the  coup  are  still  undjer  deten¬ 
tion,  Perlik — who  is  a  COHA  trustee — 
declared.  “We  insist  that  journalists  in 
your  nation  be  relieved  of  the  prospect 
of  detention,  harrassment  and  physical 
violence.” 

He  went  on  to  especially  deplore  the 
recent  detention  and  reported  brutal 
torture  of  Oscar  Pena,  president  of  the 
Bolivian  Journalists’  Confederation  and 
former  press  secretary  under  the  ousted 
government  of  President  Lidia  Gueiler 
Tejada,  as  well  as  the  detention  of 
Fernando  Salazar  Paredes,  a  profes¬ 
sional  journalist  who  had  served  as 
minister  of  regional  affairs  in  the  Gueiler 
government. 

Perlik  also  cited  authoritative  reports 
that  the  offices  of  independent  radio 
stations  and  newspapers  in  various  re¬ 
gions  of  the  country  have  been  destroyed 
by  members  of  the  armed  forces  and  that 
their  staffs  have  been  intimidated. 

“Please  take  note  of  our  outrage  over 
the  state  of  press  freedom  in  Bolivia, 
today,  and  of  our  intention  of  communi¬ 
cating  this  view  to  sister  professional 
organizations  in  other  countries  calling 
upon  them  to  join  with  The  Newspaper 
Guild  in  condemning  the  harsh  treatment. 

Minneapolis  writer 
farm  editor  of  year 

Warren  Wolfe,  Minneapolis  Tribune, 
has  been  designated  Newspaper  Farm 
Editor  of  the  Year  in  competition  spon¬ 
sored  by  Newspaper  Farm  Editors  of 
America. 

Milwaukee  Journal  editor  Richard  H. 
Leonard,  as  super-judge,  selected  Wolfe 
for  the  honor  on  the  basis  of  his  entry, 
“Beef:  from  farm  to  table,”  which  told 
the  story  of  “Big  Red”  in  terms  under¬ 
stood  by  both  farmers  and  consumers. 

NFEA  president  Mary  Roesner, 
Moline  Dispatch,  appointed  H.  Carlisle 
Besuden  111,  Lexington  Herald,  as  first 
vice-president,  and  George  D.  DeVault, 
Fort  Lauderdale  Sun  Sentinel,  as  vice- 
president  for  the  Southeast  region.  Clark 
Bolt,  Waco  Tribune-Herald,  president  to 
be  information  director  for  the  Texas 
Animal  Health  Commission. 

EDITOR  &  PUBLISHER  for  August  30,  1980 


2  Canadian  dailies  fold 
putting  745  out  of  work 


Nearly  750  Canadian  newspaper 
people  suddenly  lost  their  jobs  on  August 
27. 

Within  12  hours  of  each  other,  the  375 
employees  of  the  Ottawa  Journal,  owned 
by  Thompson  Newspapers,  Ltd.,  and  the 
370  employees  of  the  Southam,  Inc. 
owned  Winnipeg  Tribune  learned  the 
newspapers  were  ceasing  publication. 

While  the  announcements  of  the  two 
closings  were  taking  place,  Southam  and 
Thomson  began  circulating  news  re¬ 
leases  stating  Southam  had  bought  out 
Thomson’s  50%  interest  in  the  Pacific 
Press,  Ltd,  Vancouver,  B.C.  and  had 
purchased  Thomson’s  one-third  holding 
in  Gazette-Montreal,  Ltd.,  which  pub¬ 
lishes  the  Montreal  Gazette. 

The  Pacific  Press  publishes  the  even¬ 
ing  Vancouver  Sun  and  the  Vancouver 
Province,  a  morning  paper. 

Also  terminated  by  Thomson  was  FP 
News  Service,  on  August  29,  putting  1 1 
people  out  of  work. 

The  moves  by  Southam  and 
Thompson  ended  competitive  situations 
between  the  two  companies  in  three 
Canadian  cities:  Vancouver,  Ottawa, 
and  Winnipeg.  Eleven  months  ago  the 
competition  between  the  two  ended  in 
Montreal  when  the  Montreal  Star  folded, 
leaving  the  English  market  there  to 
Southam’s  Gazette.  The  Star’s  closing 
threw  969  people  out  of  work. 

The  Tribune’s  demise  leaves  the 
Thomson  owned  Winnipeg  Free  Press, 
an  evening  paper  with  142,000  daily  cir¬ 
culation,  as  the  only  daily  in  that  city. 

Only  English  language  daily 

With  the  Journal  out  of  business, 
Southam’s  Ottawa  Citizen,  an  evening 
daily  with  130,000  circulation,  becomes 
that  city’s  only  English  language  news¬ 
paper.  Ottawa’s  other  remaining  news¬ 
paper  is  Le  Droit,  a  French  language 
evening  daily  with  45,000  circulation. 

The  termination  of  the  Journal  and  the 
Tribune  comes  at  a  time  when  each 
paper  had  been  gaining  circulation  but 
continuing  to  suffer  financial  losses. 
Both  Thomson  Newspapers  and 
Southam  said  economic  considerations 
were  the  piime  reasons  for  the  closings. 

The  Tribune’s  circulation  was  109,000, 
up  by  2000  from  one  year  ago.  The  Jour¬ 
nal’s  circulation  had  climbed  25%  since 
its  conversion  to  morning  publication 
last  September,  rising  to  80,000  daily 
from  59,000. 

“Both  papers  were  publicly  known  to 
be  losing  a  great  deal  of  money,’’  com¬ 
mented  St.  Clair  Balfour,  chairman  of 
Southam,  Inc.  Referring  to  the  Tribune, 
he  added  the  paper  had  "gained  share  of 
market  at  immense  cost.  We  were  faced 


with  limitations  of  capacity  of  our  pro¬ 
duction  facilities  and  at  least  a  $25  mil¬ 
lion  investment  with  no  certainty  to  take 
over  the  market.”  The  Tribune’s  losses 
exceeded  $13  million  from  1975-1979 
with  another  $3  million  loss  projected  in 
1980. 

Balfour  admitted  the  recent  moves  by 
both  his  company  and  Thomson  News¬ 
papers  may  raise  a  few  eyebrows. 

Government  informed 

“We’ve  informed  the  government,” 
he  said.  “We’re  sure  we’re  acting  within 
the  law.  No  one  can  make  us  stay  in 
business  and  lose  money.” 

Thomson  Newspapers  acquired  the 
Ottawa  Journal  when  it  bought  control¬ 
ling  interest  in  FP  Publications  earlier 
this  year.  Thomson  acquired  all  the 
equity  in  FP  and  67%  of  the  voting  stock 
in  May.  (E&P,  May  10). 

The  new  owner  failed  to  end  the  Jour¬ 
nal’s  five  years  of  financial  reverses. 
With  operating  losses  the  last  four  years 
of  $7.7  million,  the  paper  lost  $3.4  million 
in  1979.  Losses  this  year  were  projected 
at  $5  million.  The  Journal  was  also  in 
need  of  major  capital  investments  to 
keep  it  competitive  with  the  Ottawa  Citi¬ 
zen. 

Kenneth  Thomson,  chairman  of 
Thomson  Newspapers,  said  the  decision 
to  shut  down  the  paper  was  entirely 
economic.  He  called  the  Journal  “a 
license  to  lose  money”  and  said  he 
foresaw  no  prospect  for  turning  it 
around. 

Thomson  foretold  of  the  Journal’s  de¬ 
mise  last  week  when  he  stated  to  the 
board  of  the  Toronto  Dominion  Bank  the 
costs  of  operating  a  newspaper  in  a  com¬ 
petitive  market  made  it  unlikely  many 
cities  could  support  more  than  one  paper 
(E&P,  August  23). 

“The  economics  of  North  America  are 
very  tough.”  Thomson  told  the  bankers. 
“Very  few  markets  could  support  two 
papers.” 

Thomson  said  tabloids  heavy  on  local 
stories  and  with  "a  little  sensationalism” 
were  the  papers  best  suited  to  succeed  in 
competitive  markets. 

Thomson  Newspapers  had  profits  of 
$56.5  million  last  year  from  its  operations 
of  128  dailies  and  weeklies  in  North 
America. 

The  Journal’s  375  employees  learned 
of  Thomson’s  decision  just  one  hour  be¬ 
fore  deadline  for  the  paper’s  first  edition. 
The  announcement  left  employees 
shocked  and  embittered. 

“The  closure  is  nothing  short  of  a  dis¬ 
aster,”  stated  the  Journal’s  publisher. 
Arthur  Wood.  Wood  was  publisher  of 
the  Montreal  Star  when  it  folded  last 


September. 

“A  newspaper  is  not  just  some  other 
kind  of  business,”  he  said.  “People  look 
upon  it  as  a  form  of  public  utility.” 

“1  was  shocked  and  flabbergasted  to 
find  out  we’re  closing,”  said  assistant 
news  editor,  Neil  Naismith,  a  15  year 
veteran  with  the  paper.  “I  thought  it  was 
just  one  of  those  rumors  which  have 
been  sweeping  the  place  for  a  couple  of 
years  now.  1  never  believed  it  would 
really  happen.” 

Wondered  Dave  Nesbitt,  another 
editor,  “If  they  didn’t  close  it  at  59,000 
last  year,  why  would  they  do  it  at 
80,000?” 

Publisher  Wood  is  the  only  Journal 
employee  who  has  been  offered  another 
job  within  the  Thomson  organization. 

All  workers  with  more  than  three 
months  service  at  the  Journal  will  get  one 
week’s  severance  pay  for  each  six 
months  they  have  been  with  the  paper 
plus  a  12  week  bonus.  Those  employees 
scheduled  to  receive  pay  raises  in  the 
next  month  will  have  their  increases  cal¬ 
culated  into  their  severance  pay. 

Employees  of  the  Winnipeg  Tribune 
were  as  equally  dismayed  as  their  Jour¬ 
nal  counterparts  when  they  learned  of 
their  paper’s  closing. 

“1  was  shocked,  but  I  guess  I  knew 
that  sooner  or  later  there  was  going  to  be 
a  winner  and  a  loser,”  said  Tribune 
editor  Dona  Harvey. 

“We  had  been  fighting  a  losing  battle 
financially  but  winning  as  far  as  circula¬ 
tion  and  advertising  were  concerned,” 
remarked  Dick  Goodwin,  editorial  page 
editor  and  a  Southam  employee  for  31 
years.  “We  had  reached  the  point  where 
the  plant  was  working  at  full  capacity 
and  we  would  have  needed  a  new  one 
costing  about  $30  million.  I  guess  our 
success  led  to  our  downfall.” 

(Southam’s  Chairman,  St.  Clair  Bal¬ 
four,  put  the  plant  cost  at  $25  million. 
See  above.) 

Southam’s  president,  Gordon  Fisher, 
said  Tribune  employees  will  receive 
“generous”  separation  allowances,  early 
retirement  for  those  eligible,  and  help  in 
finding  new  employment. 

*  *  * 

There  is  almost  nothing  the  Canadian 
government  can  do  to  block  the  newspa¬ 
per  closures,  according  to  Canadian 
Federal  officials. 

In  a  meeting  with  attorneys  for 
Southam  and  Thomson  Newspapers,  the 
head  of  Canada’s  Combine  Investigative 
Branch,  Robert  Bertram,  said  the  gov¬ 
ernment  would  have  “to  prove  a  lessen¬ 
ing  of  competition  and  changes  detrimen¬ 
tal  to  the  public  interest”  in  order  to 
establish  a  case  against  the  two  com¬ 
panies. 

Since  the  announcement  of  the  clos¬ 
ings,  Canadian  newspaper  executives 
and  analysts  have  issued  statements 
supporting  the  moves  as  financially 
necessary  and  contending  a  “healthier” 
Canadian  newspaper  industry  will  result. 
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Daily  fights 
for  access  to 
hospital  records 

Cleveland  (Tenn.)  Daily  Banner  will 
appeal  a  Chancery  Court  decision  that 
Bradley  Memorial  Hospital,  a  county- 
owned  institution,  does  not  have  to  per¬ 
mit  an  inspection  of  its  records  regarding 
salaries  and  other  contracts  of  reim¬ 
bursement. 

A  lawsuit  was  filed  against  the  hospital 
by  the  newspaper,  which  maintains  that 
records  of  a  government  entity  should  be 
open  for  public  inspection. 

Pledger  L.  Wattenbarger,  Banner  pub¬ 
lisher,  said  the  ruling  of  Chancellor  L.F. 
Stewart  is  "unbelievable  and  certainly 
inconsistent  with  the  general  tenor  of 
state  law  which  holds  for  openness  of 
government  and  its  various  agencies.” 

Refuse  to  comply 

In  its  lawsuit,  the  Banner  said  it  had 
sought  from  the  board  of  directors  of 
Bradley  Memorial  Hospital,  “both  orally 
and  in  writing,  information  concerning 
the  salaries  or  other  contracts  of  employ¬ 
ment  of  persons  employed  by  the  hospi¬ 
tal,  and  the  board  of  directors  has  re¬ 
fused  to  release  that  information  or 
otherwise  make  it  available  for  inspec¬ 
tion.” 

Wattenbarger  said  the  information, 
which  the  newspaper  intended  to  make 
known  to  the  citizens  of  Bradley  County, 
was  requested  pursuant  to  state  law 
which  provides:  “All  state,  county  and 
municipal  records  shall  be  at  all  times, 
during  business  hours,  open  for  personal 
inspection  by  any  citizen  of  Tennessee, 
and  those  in  charge  of  such  records  shall 
not  refuse  such  right  of  inspection  to  any 
citizen,  unless  otherwise  provided  by 
law  or  regulations  made  pursuant 
thereto.” 

The  hospital  board — whose  member¬ 
ship  is  made  up  of  four  appointments 
from  the  county  commission,  two  from 
the  city  commission  and  one  elected  by 
the  medical  society — had  contended  that 
a  release  of  salary  information  would  be 
an  infringement  of  employees'  rights 
under  federal  freedom  of  information 
laws. 

It  also  states  that  in  order  to  be  accred¬ 
ited  with  the  Joint  Commission  for  Ac¬ 
creditation  of  Hospitals  that  written  pro¬ 
cedures  shall  be  established  (by  the  hos¬ 
pital)  for  the  maintenance  and  confiden¬ 
tiality  of  all  personnel  records. 

Law  is  cited 

Citing  various  sections  of  Tennessee 
law.  including  the  statute  which  estab¬ 
lished  the  hospital  board.  Chancellor 
Stewart  said  the  hospital  board  has  “ab¬ 
solute  and  complete  authority”  to  close 
records  to  public  inspection. 


Wattenbarger  said  that  the  chancel¬ 
lor’s  ruling,  in  effect,  implies  that  any 
public  agency,  be  it  county  commission, 
school  board  or  whatever,  can  designate 
records  as  confidential  and  limit  public 
inspection. 

“That  position  flies  in  the  face  of  the 
state’s  open  records  law,  the  spirit  of  the 
Sunshine  Law  and  the  posture  of  the 
General  Assembly  of  the  State  of  Ten¬ 
nessee,  which  has  promoted  openness 
and  maximum  public  participation  in  the 
affairs  of  government.” 

Series  on  costs 

The  Banner  first  became  interested  in 
the  issue  of  hospital  salaries  in  1978 
when  it  was  considering  a  series  of  arti¬ 
cles  on  rising  health  care  costs  in  the 
community. 

“We  discovered  that  at  least  one 
member  of  the  hospital  staff  was  making 
in  excess  of  $185,000  a  year,”  Watten¬ 
barger  said.  “We  do  not  know  if  other 
members  of  the  hospital  staff  are  being 
paid  such  salaries,  or  if  compensation  to 
employees  is  consistent  with  other  health 
care  institutions  in  the  state.  The  pay  of 

Section  editors 
named  at 
N.  Y.  News 

New  York  News  has  named  the  editors 
of  its  themed  weekly  sections  which  are 
scheduled  to  be  introduced  into  its  morn¬ 
ing  edition  late  in  September. 

Terry  Zintl.  News  Home/living  editor, 
who  will  have  overall  editorial  responsi¬ 
bility  for  four  of  the  new  sections,  said 
the  line-up  was  as  follows: 

•  Harriet  Lyons  will  be  editor  of  1st 
Person  which  run  Mondays. 

•  Tuesdays’  Get  tin}’  Ahead  section 
will  have  Brian  Moss  as  its  editor. 

•  Madeline  Rogers  is  the  editor  of 
Wednesdays’  At  Home  section,  that  will 
appear  along  with  Good  Livin}’  edited  by 
Arthur  Schwartz. 

•The  Style  section  of  Thursdays  will 
be  edited  by  Liz  Ritters poon. 

•  Sports  Extra,  the  fifth  themed  sec¬ 
tion,  is  under  jurisdiction  of  the  sports 
department.  Larry  Klein,  former  manag¬ 
ing  editor  of  Sport  Ma}’azine,  will  edit 
Sports  Extra. 

•  The  Friday  section  will  continue  to 
appear  in  its  regular  slot.  Its  editor  is  Pat 
O’Haire. 

Klein’s  appointment  is  one  of  many 
changes  and  additions  taking  place  in  the 
News’  sports  department  since  the  paper 
began  introducing  its  products  with  the 
August  18  debut  of  Tonight,  its  P.M.  edi¬ 
tion. 

Roger  Fischer,  with  the  News  two 
years  since  leaving  the  Orlando  Sentinel 
was  named  A.M.  sports  editor. 

Gene  Williams,  formerly  of  the  Allen- 


the  employees  in  various  categories  at 
the  hospital  may  be  lower  than  the  aver¬ 
age,  or  it  may  be  exorbitant. 

“We  think  these  issues  are  important 
to  the  people  of  Bradley  County — and 
particularly  those  who  use  the  hospital 
and  bear  the  expense  of  supporting  the 
hospital  through  the  various  fees  and  as¬ 
sessments  they  pay  for  health  care  at 
Bradley  Memorial,”  Wattenbarger  ad¬ 
ded. 

“We  also  believe  that  this  matter  goes 
much  deeper  than  the  single  issue  of  sal¬ 
ary  information.  What  is  involved  here  is 
the  hospital’s  accountability  to  the  public 
it  serves — including  the  city  and  county 
commissions,  but  also  the  rank  and  file 
citizens  who  pay  taxes  which  built  the 
hospital  in  the  first  place.” 

Since  hospital  employees  work  for  a 
public  institution.  Wattenbarger  said, 
“they  are  in  the  public  realm— just  as  are 
firemen,  sanitation  workers,  school 
teachers  and  other  city  and  county 
employees." 

Attorneys  say  a  decision  on  the  appeal 
will  be  rendered  in  December  or  by  the 
first  of  the  year. 

town  Call-Chronicle,  is  the  P.M.  sports 
editor. 

John  Clendenon,  previously  sports 
editor  of  the  Atlanta  Constitution,  is  the 
new  sports  features  editor. 

Eric  Girard,  also  from  the  Constitu¬ 
tion.  is  assistant  P.M.  sports  editor. 

Joining  the  A.M.  sports  staff  as  repor¬ 
ters  are  Randy  Harvey  from  the  Chicago 
Sun-Times,  Dan  Lauck  from  Newsday, 
and  two  former  Associated  Press 
sportwsriters;  Frank  Brown  and  Gary 
Myers. 

New  P.M.  sportswriters  are  Jenny 
Klenner  from  UPl,  Don  Greenberg  from 
the  Miami  Herald,  Thom  Greer,  for¬ 
merly  a  sports  columnist  with  the 
Philadelphia  Daily  News,  Gary  Smith, 
also  from  the  Daily  News,  and  Bill 
Brubaker,  previously  an  investigative 
reporter  with  the  Miami  News. 


Special  section 
on  Catawba  River 

The  Catawba  River  begins  in  a  trickle 
from  a  spring  in  the  Western  North 
Carolina  mountains  and  cuts  through  the 
Carolinas  on  a  450-mile  journey  to  the 
Atlantic  Ocean  at  Charleston. 

It  is  the  key  river  of  this  region,  re¬ 
sponsible  for  the  flourishing  textile  and 
furniture  industries — and  cities  like 
Charlotte — that  its  water  and  power 
made  possible. 

On  June  29,  the  Charlotte  (N.C.)  Ob¬ 
server  published  a  special  12-page  sec¬ 
tion  about  The  Catawba  that  tells  of  the 
river’s  beauty  and  its  boats,  its  water 
supply  and  its  wildlife,  its  pollution  and 
its  power  plants  in  words  and  pictures. 
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Abscam  judge  releases 


tape  transcripts 


By  Andrew  Radolf 

Responding  to  petitions  from  reporters 
covering  the  proceedings,  the  presiding 
judge  at  the  Abscam  trial  in  Federal  Dis¬ 
trict  Court  in  Brooklyn  agreed  to  have 
transcripts  of  video  and  audio  tapes 
played  in  court  made  available  to  the 
press. 

Judge  George  C.  Pratt  ordered  Federal 
prosecutors,  who  are  presenting  the 
tapes  as  evidence,  to  provide  reporters 
with  about  35  copies  of  each  transcript 
during  court  recesses  and  lunch  breaks. 

His  action  eased  reporters’  concerns 
about  quoting  accurately  the  often  stac¬ 
cato  and  sometimes  garbled  conversa¬ 
tions  recorded  on  the  tapes  which  were 
secretly  made  during  meetings  between 
FBI  agents  posing  as  representatives  of  a 
fictitious  Arab  sheik  and  the  defendants; 
Rep.  Michael  O.  Myers  of  Philadelphia, 
Camden  Mayor  Angelo  J.  Errichetti, 
Philadelphia  city  councilman  Louis  C. 
Johanson,  and  attorney  Howard  L.  Cri- 
den. 

The  defendants  have  been  indicted  for 
accepting  bribes. 

Daniel  Hays  of  the  New  York  News 
and  Joseph  Fried,  a  reporter  for  the  New 
York  Times,  submitted  separate  petitions 
to  Judge  Pratt,  each  on  a  different  occa¬ 
sion.  Both  petitions  stressed  the  need  for 
accuracy. 

Judge  Pratt  in  accepting  the  petitions 
had  them  entered  as  court  exhibits. 

Thomas  Burton,  a  Philadelphia  Bulle¬ 
tin  reporter  covering  the  Abscam  trial, 
called  Judge  Pratt's  decision  on  the 
transcripts  “very  impressive.” 

“He  had  stated  blatantly  that  he  had 
some  reservations  about  the  press.  He 
really  came  to  grips  with  his  prejudices 
and  made  a  decision  that  was  emotion¬ 
ally  pretty  difficult. ”  Burton  said. 

During  the  early  days  of  the  trial, 
which  is  now  in  its  third  week.  Judge 
Pratt  had  called  the  press  “a  bother”  and 
“a  necessary  evil”  according  to  Rick 
Pienciak  of  the  Associated  Press. 

“The  judge  originally  denied  giving 
them  (transcripts)  to  us,”  Pienciak 
stated.  “Then  he  realized  the  point  about 
accuracy.  He  decided  we  would  get  the 
transcripts  after  they  were  admitted  in 
evidence  and  read  in  court.” 

Judge  Pratt's  order  regarding  the 
transcripts  did  not  solve  all  of  the  report¬ 
ers'  troubles. 

The  press  had  sought  to  have  the 
transcripts  made  available  while  the 
tapes  were  being  played,  which  is  when 
the  jury  gets  them.  For  many  reporters, 
not  receiving  key  transcripts  until  the  1 
P.M.  lunch  break  causes  deadline  prob¬ 
lems. 


“The  tapes  come  right  on  deadline,” 
explained  the  New  York  Post's  Larry 
Nathanson.  “I  have  to  run  on  just  what 
I’ve  heard,  and  accuracy  is  awfully  im¬ 
portant.” 

Another  controversy  over  transcripts 
centered  on  the  defense  which  promised 
to  supply  reporters  with  transcripts  of  an 
audio  tape  it  played  but  failed  to  do  so. 

The  tape  featured  the  voice  of  Senator 
Harrison  Williams  (D-N.J.)  which  was 
recorded  during  a  meeting  he  had  with 
undercover  FBI  agents.  Williams  is  not  a 
defendant  at  the  trial  and  has  not  been 
indicted  for  any  wrongdoing. 

Not  supplying  the  press  with  trans¬ 
cripts  of  the  audio  tape  was  “an  attempt 
by  the  defense  to  keep  Williams’  name 
from  getting  out,”  said  AP’s  Pienciak. 
“On  the  audio  tape  we  had  to  guess  who 
was  talking.  But  Williams’  name  was 
brought  out  in  court  anyway.” 

“The  stories  on  Williams  were  a  lot 
more  iffy  than  they  would  have  been 
otherwise.”  the  Bulletin’s  Burton  com¬ 
mented.  “Williams’  conversation  was 
fast  and  jumbled.  One  crucial  section 


Reporters  allowed 
to  hear  tapes 

Protests  by  reporters  from  the  United 
Press  International,  Associated  Press 
and  the  Newark  (N.J.)  Star  Ledger,  has 
resulted  in  a  federal  magistrate’s  deci¬ 
sion  to  permit  them  to  listen  to  FBI  and 
state  police  wiretap  recordings  at  a  pre¬ 
trial  hearing  in  Newark. 

Magistrate  William  Hunt  was  conduct¬ 
ing  a  hearing  to  determine  the  audibility 
of  the  tapes  and  accuracy  of  the  tran¬ 
scripts  that  federal  prosecutors  intend  to 
introduce  as  evidence  in  the  September  9 
trial  of  four  men  accused  of  secretly  con¬ 
trolling  and  skimming  profits  from  a 
Nevada  casino. 

The  reporters  approached  Hunt  during 
a  recess  to  request  a  loudspeaker  be 
placed  in  his  courtroom  and  that  they  be 
provided  with  transcripts  of  the  tapes. 

After  a  hearing  in  his  chamber,  he 
ruled  that  both  the  defense  and  the  pros¬ 
ecution  had  “not  shown  any  powerful 
reason”  for  barring  the  reporters  from 
hearing  the  tapes. 

An  attorney  for  one  of  the  defendants 
argued  that  the  tapes  should  not  be  made 
public  because  the  might  eventually  be 
declared  inadmissible  and  their  publica¬ 
tion  would  impair  the  defendants’  right 
to  a  fair  trial. 

Hunt  ordered  the  reporters  to  be  given 
headphones  similar  to  those  worn  by  the 
attorneys,  court  officers  and  himself. 

Hunt  refused  to  allow  the  reporters  to 
review  the  transcripts,  however,  stating 


about  stock  in  a  titanium  mine  went  by 
too  fast.” 

Burton  explained  Judge  Pratt’s  direc¬ 
tive  to  the  defense  to  make  tape  trans¬ 
cripts  available  was  “an  informal  under¬ 
standing.  not  a  direct  order.  The  judge 
did  give  an  order  (about  transcripts),  but 
it  was  directed  at  the  prosecution.  It  was 
the  judge’s  understanding  our  concerns 
would  be  taken  care  of.  They  weren’t, 
and  the  reason  was  arrogance  on  the  part 
of  the  defense.” 

“There  are  no  legal  issues  involved, 
it’s  just  kind  of  sneaky.”  added  Pienciak. 
referring  to  the  defense’s  actions. 

Judge  Pratt  also  agreed  to  allow  televi¬ 
sion  stations  to  make  duplicates  of  vid¬ 
eotapes  played  in  court  for  airing  on  their 
news  programs. 

The  defense  appealed  Judge  Pratt’s 
ruling  to  the  United  States  Court  of  Ap¬ 
peals  for  the  Second  Circuit  in  Manhat¬ 
tan.  The  Court  of  Appeals  stayed  Judge 
Pratt’s  order,  blocking  release  of  the 
videotapes,  and  gave  both  sides  until 
September  15  to  submit  briefs. 

The  action  by  the  Court  of  Appeals 
will  prevent  television  stations  from 
broadcasting  the  videotapes  until  after 
the  trial  in  Brooklyn  is  over. 


there  was  “too  much  uncertainty”  about 
their  content  to  permit  dissemination. 

Body  of  reporter 
recovered  from  bay 

The  body  of  Fran  Krzywicki,  25.  a 
reporter  in  the  Williamsburg  bureau  of 
the  Newport  News  (Va.)  Daily  Press. 
was  pulled  from  Chesapeake  Bay  July 
28.  She  had  been  missing  since  July  25 
when  her  car  was  found  abandoned  on 
the  Chesapeake  Bay  Bridge  with  motor 
running  and  lights  on. 

The  Maryland  medical  examiner’s  of¬ 
fice  made  identification  with  dental  rec¬ 
ords  and  ruled  the  death  was  due  to 
drowning.  There  was  blood  on  the  car 
floorboard  resulting  from  the  probability 
she  had  attempted  to  slash  her  wrists  and 
then  jumped. 

The  reporter  was  known  to  have  at¬ 
tempted  suicide  previously.  She  was  a 
graduate  of  the  University  of  California 
at  Berkeley  and  had  been  with  the  New¬ 
port  newspaper  since  last  October.  Ear¬ 
lier  she  worked  for  the  Annapolis  (Md.) 
Evening  Capital.  While  there  she  wrote  a 
story  about  people  who  had  committed 
suicide  by  jumping  from  the  massive 
bridge.  In  the  story  she  commented  that 
many  female  bridge  jumpers  “may  per¬ 
ceive  the  act  of  jumping  into  water  as  a 
singular  ‘swallowing’  into  a  watery 
grave.” 

The  body  of  the  young  woman  was 
cremated,  with  the  ashes  being  returned 
to  Chula  Vista,  California,  where  her 
mother,  Mrs.  Jean  Krzywicki  resides. 
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Court  orders 
rehearing  on 
ethics  code 

The  U.S.  Court  of  Appeals  for  the  Dis¬ 
trict  of  Columbia  last  week  sent  back  to 
the  National  Labor  Relations  Board  for 
further  consideration  a  previous  NLRB 
decision  that  held  a  newspaper  cannot 
adopt  unilaterally  a  code  of  ethics  or 
work  rules  but  must  bargain  on  them  col¬ 
lectively. 

The  action  involves  two  cases,  one  be¬ 
tween  the  NLRB  ahd  Peerless  Publica¬ 
tions,  Inc.,  as  publishers  of  the 
Pottstown  (Pa.)  Mercury,  as  well  as 
Local  10  of  the  Philadelphia  Newspaper 
Guild,  the  other  between  the  same  Guild 
chapter  and  the  NLRB,  with  the 
Pottstown  Mercury  as  intervenor. 

In  a  broad  sense,  the  court  objected  to 
the  general  nature  of  the  NLRB’s  deci¬ 
sion  in  the  case  and  said: 

“Upon  remand,  the  Board  will  be  ex¬ 
pected  to  make  substantive  determina¬ 
tions  with  respect  to  the  various  provi¬ 
sions  of  the  Code  of  Ethics  and  the  Of¬ 
fice  Rules  and  come  to  a  decision 
whether,  in  the  light  of  the  principles  laid 
down  herein  (by  the  court),  any  particu¬ 
lar  subject  matter  is  or  is  not  within  the 
mandatory  bargaining  category.  To  the 
extent  that  it  is,  any  penalty  attaching  to 
a  substantive  rule  must  be  regarded  as 
being  likewise  mandatorily  bargainable; 
to  the  extent  that  it  is  not,  the  related 
penalty  provisions  will  also  have  to  be 
regarded  as  exempt  from  the  bargaining 
requirement.” 

The  circumstances  leading  to  the  pre¬ 
sent  action  began  July  1,  1968,  when  the 
Mercury  posted  on  its  bulletin  boards  a 
list  of  25  “General  Office  Rules”  pre¬ 
pared  by  its  publisher,  without  any 
notice  to  the  Guild. 

The  rules,  which  were  updated  and 
amended  May  10,  1972,  concerned  abuse 
of  liquor,  disorderly  conduct,  use  of 
company  equipment  for  private  pur¬ 
poses,  garnishment  of  wages,  etc.  The 
rules  said  further  that  violators  would  be 
subject  to  discharge. 

When  the  Guild  threatened  a  strike  in 
October,  1968,  the  Mercury  nullified 
warning  letters  and  the  conditional  dis¬ 
charges  which  had  been  issued  up  till 
that  time.  Between  1968  and  1974  the 
Mercury  issued  approximately  15  rep¬ 
rimands  for  alleged  employe  violations. 
Disciplinary  proceedings,  including  sus¬ 
pensions,  discharges  and  forced  res¬ 
ignations  were  begun  against  several 
employes. 

On  April  15,  1974,  the  Mercury  posted 
a  “Code  of  Ethics”  loosely  based  on  the 
ethics  code  adopted  by  Sigma  Delta  Chi. 
The  stated  purpose  of  the  Code  was  to 
spell  out  the  Mercury’s  standards  of  in¬ 
tegrity,  objectivity,  and  fairness,  and  to 
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protect  and  enhance  its  quality  and  cred¬ 
ibility. 

The  Code  contained  a  preliminary 
statement  of  general  principles  and  four 
substantive  sections  designated  as 
Ethics,  Accuracy  and  Objectivity,  Fair 
Play  and  Pledge.  Primarily  at  issue  in  the 
labor  controversy  is  the  Ethics  section, 
said  to  be  based  on  the  principle  that 
“newspaper  people  must  be  free  of  obli¬ 
gation  to  any  interest  other  than  the  pub¬ 
lic’s  right  to  know  the  truth.”  That  sec¬ 
tion  prohibited  first,  “acceptance  of  any¬ 
thing  of  value  which  could  ‘compromise 
the  integrity  of  newspaper  people  and 
their  employers’,  including  gifts,  favors, 
free  travel”  etc.  and  second,  “conflicts 
of  interest,  real  or  apparent,  including 
secondary  employment,  political  in¬ 
volvement,  holding  of  public  office  and 
service  in  community  organizations.” 

Before  April  of  1974,  there  had  been 
no  formal  policy  concerning  gifts  of 
value,  popularly  known  as  “freebies”. 

On  June  4,  1974,  the  Guild  advised  the 
Mercury  that  the  Code  involved  unilat¬ 
eral  changes  in  conditions  of  employ¬ 
ment  and  asked  for  collective  bargaining 
in  the  matter.  The  Mercury  refused,  say¬ 
ing  it  regarded  both  Code  and  Office 
Rules  as  management  prerogatives. 

The  Guild’s  charges  were  heard  by  an 
administrative  law  judge  who,  on  Sep¬ 
tember  23,  1975,  ruled  that  both  Code 
and  Rules  were  mandatory  bargaining 
subjects.  He  ordered  both  to  be  rescin¬ 
ded  in  favor  of  collective  bargaining. 

The  NLRB  affirmed  part  and  rejected 
part  of  the  law  judge’s  conclusions.  It 
held  that  the  Mercury  had  no  duty  to 
bargain  about  the  substantive  provisions 
of  the  Code,  but  that  it  did  have  such  a 
duty  with  respect  to  its  penalty  provi¬ 
sions.  The  Board  affirmed  the  law 
judge’s  holding  that  the  Rules  were  man¬ 
datory  bargaining  subjects,  both  substan¬ 
tively  and  with  respect  to  penalties. 

Explaining  its  position,  the  NLRB  said 
the  substantive  provisions  of  the  Code 
were  a  legitimate  attempt  by  the  pub¬ 
lisher  to  protect  the  credibility  and  qual¬ 
ity  of  his  publication  and  hence  beyond 
the  scope  of  collective  bargaining.  On 
the  other  hand,  the  Board  thought  the 
Rules  directly  affected  conditions  of 
employment  and  hence  were  not  exempt 
from  mandatory  bargaining. 

The  three  parties  in  the  controversy — 
the  Mercury,  the  Guild  and  the 
NLRB — were  seen  by  the  court  to  have 
widely  disparate  position  on  the  issues. 

The  Mercury  contended  that,  under 
he  First  Amendment,  it  had  the  right  to 
impose  the  conditions  embodied  in  both 
the  Rules  and  the  Code  and  hence  could 
not  be  compelled  to  bargain  on  either.  It 
also  argued  that,  since  the  dispute  could 
be  resolved  by  arbitration,  it  was  outside 
the  scope  of  collective  bargaining. 

The  CTourt  dismissed  the  first  argument 
and  said  the  second  was  something  the 
NLRB  should  decide. 

The  Guild’s  argument,  that  collective 


bargaining  was  mandatory  on  all  aspects 
of  both  Rules  and  Code,  was  rejected  by 
the  Court. 

Regarding  the  NLRB  action,  the  court 
said  the  Board  “improperly  lumped  to¬ 
gether  the  entire  Code  of  Ethics  in  a  sin¬ 
gle  category,  holding  all  of  it,  without 
individualized  analysis,  exempt  from 
mandatory  bargaining.”  The  court 
pointed  out  that  Code  provisions  central 
to  the  Mercury’s  interest  in  preserving 
legitimate  managerial  prerogatives 
should  be  differentiated  from  provisions 
affecting  employes. 

The  court  also  pointed  out  there  is  a 
difference  between  a  gift  from  a  news 
source  designed  to  influence  news 
coverage  and  a  “freebie”  given  rela¬ 
tively  indiscriminately  to  journalists  and 
other  well-known  persons. 

The  court  said:  “We  do  not  mean  to 
render  final  judgments  on  the  application 
of  these  principles  to  the  facts  of  this 
case.  The  responsibility  for  making  such 
decisions  is  vested  in  the  Board  .  .  .  But 
in  our  view  the  Board  did  not,  in  the 
decision  under  review  here,  make  the 
necessary  judgments  with  the  particular¬ 
ity  and  sensitivity  that  is  required  in 
these  circumstances.” 

The  court’s  opinion  was  written  by 
U.S.  District  Judge  Harold  H.  Greene, 
with  a  concurring  opinion  disagreeing 
only  on  minor  points  written  by  Circuit 
Judge  George  E.  Mackinnon.  Circuit 
Judge  Carl  McGowan  also  participated  in 
hearing  the  case. 

Mexican  cartoonist 
wins  $5,000  prize 

Mexican  cartoonist  Carlos  Dzib  was 
awarded  the  $5.(X)0  first  prize  by  the  jury 
of  Montreal’s  17th  annual  International 
Salon  of  Cartoons. 

First  prize  in  the  editorial  section  went 
to  Andrew  Donato,  cartoonist  for  the  To¬ 
ronto  Sun,  and  first  prize  in  the  humor 
section  was  awarded  to  the  Soviet 
Union’s  Michail  Zltovski. 

Yugoslavia’s  Mirko  lllic  was  awarded 
first  prize  in  the  comic  strip  category. 

The  annual  exhibition  has  been  held  in 
recent  years  in  the  humor  pavilion  of 
Man  and  His  World  on  St.  Helen’s  Is¬ 
land. 

Gannett  elects 
two  board  members 

Andrew  F.  Brimmer,  a  former  member 
of  the  Federal  Reserve  Board  and  now 
head  of  his  own  economic  and  financial 
consulting  firm,  and  Julian  Goodman, 
former  chairman  and  chief  executive  of¬ 
ficer  of  the  National  Broadcasting  Co., 
were  elected  to  the  board  of  directors  of 
Gannett  Co.,  Inc.  The  elections,  an¬ 
nounced  by  Gannett  Chairman  and  Pres¬ 
ident  Allen  H.  Neuharth,  bring  to  15  the 
number  of  directors  of  the  nationwide 
diversified  communications  company. 
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Everythinrs  up-to-date 
in  The  Kansas  City  Star/nmes 

maitroom. 


The  Kansas  City  StarlTimes  was  the 
first  newspaper  to  install  our  new 
mailroom  ^stem — the  Goss 
News-trac®  II.  “This  choice  was 
based  on  more  than  a  year  of 
in-depth  study  of  available  systems,” 
says  James  H.  Hale,  president 
and  publisher  of  The  Kansas 
City  Star  Company,  “and  I  firmly 
believe  that  News-trac  II  is  the  l^st 
on  the  market  today  to  suit  our  needs.” 

Charles  Geoi^ge,  vice-president, 
production,  is  equally  enthusiastic. 
Says  he:  “If  this  system  lives  up  to 
our  expectations,  it  will  revolu¬ 
tionize  newspaper  distribution 
operations  across  the  country.” 

And  what  are  those  expectations? 


An  increase  in  throughput  which 
will  permit  later  deadlines  and  more 
up-to-date  news.  Increased  handling 
of  advertisers’  preprinted  inserts. 

An  estimated  1%  savings  in 
mailroom  newsprint  waste.  Daily 
accountability  reporting.  And  a 
built-in  growth  factor  of  10-12  years. 

The  system  consists  of  five  major 
subsystems:  lap  stream  conveyor, 
untied  bundle  handling  equipment, 
tied  bundle  distribution  system, 
control  system  (including  three 
VDT  terminals  —  two  in  the 
mailroom,  one  in  the  press  room), 
and  a  production  control  system. 

“Among  News-trac  II’s  unusual 
features,”  says  Charles  George,  “are 
its  over^l  simplicity  and  its  unique 


entiy  device.  But  its  most  reas¬ 
suring  advantage  can  be  summed 
up  in  one  word:  Goss.  It’s  a  name  we 
hold  in  the  highest  esteem.” 

For  more  information, 
contact  Graphic  Systems  Division, 
Rockwell  International,  3100  South 
Central  Avenue,  Chicago,  IL  60650. 
Phone:  312/656-8600. 

The  Goss  systems  solution 
to  printing  production. 


Rockwell 

International 


...  vvtiere  science  gets  down  to  business 


htrodudng  the  1980 
Fraudmobile. 


Among  the  1.1  million  cars  stolen  last  year  was  a  growing  fleet 
of  Fraudmobiles... vehicles  like  the  one  you  see  above. 

Some  car  owners,  you  see,  keep  pace  with  inflation  by  having 
their  cars  dismantled  in  whole  or  part.Then  they  hide  the  remains. 


coQect  the  claiin$...and  do  a  reassembly. 

Others  solve  the  energy  crias  by  hiring  a  “torch”  to  roast 
their  gas-guzzler  and  then  put  in  for  a  total  loss. 

These  are  only  two  w^s  owners  pocket  millions  annually  in 
illicit  payments  and  drive  up  auto  rates  for  everybody.' 

Is  anyone  out  there  tempted  to  join  them?  ^tna  life  & 
Casualty  offers  a  few  words  of  warning. 

We’re  participating  with  other  insurers  in  the  National  Auto¬ 
mobile  Theft  Bureau,  whose  central  computer  doggedly  sniffs  out 
Fraudmobile  traffic. 

Over  the  past  two  years,  we’ve  devoted  ourselves  to  seminars 
which  help  John  Law  pinpoint  Fraudmobile  owners.^ 

And  along  with  using  “fraud  profilesr^  we’re  offering  ca^ 
rewards  to  our  37,000  employees  for  information  leading  to  the 
recoveiy  of  stolen  vehicles. 

More  can  be  done.  It  should  be.  It  will  her  Because  neither 
you  nor  ^tna  wants  to  see  a  day  when  insuring  your  car  might 
cost  more  than  paying  for  it. 


^tna 

wants  insurance  to  be  afiHMnaUe. 


•  Another  popular  technique 
is  the  “paper”  car— a  phantom 
automobile  registered  and  in¬ 
sured  solely  to  be  reported  stolen, 
then  collected  on.  Thanks  to  such 
methods,  auto  theft  in  general  is 
accelerating  at  over  10%  a  year, 
and  cost  Americans  $2  billion 
plus  in  1979. 


^^Etna  participated  in  the 
1978  National  Workshop  on 
Auto-Theft  Prevention  and  was  a 
primary  sponsor  of  last  year’s 
Connecticut  Auto-Theft  Reduc¬ 
tion  Seminar. 

3  A  “fraud  profile”  asks  such 
questions  as;  Was  the  theft  re¬ 
ported  within  60  days  of  the 


insurance  policy’s  effective  date? 
Or  was  it  not  reported  to  the 
police— a  basic  policy  violation? 
Was  the  car  recovered  burned, 
and  hence  of  no  value  except  to 
support  a  claim?  Can  the  claim¬ 
ant  produce  no  ownership  title  at 
all?  The  more  suspicious  an¬ 
swers,  the  higher  the  red  flag  gets 


hoisted. 

<it!tna  supports  standardiz¬ 
ing  title  procedures  and  effective 
disposition  of  vehicle  identifica¬ 
tion  numbers  at  the  wrecking 
yard.  This  would  put  the  brakes 
on  “paper”  car  theft  by  giving 
every  legitimate  vehicle  its  own 
“birth”  and  “death”  certificates. 


LIFE  &  CASUALTY 


iCtna  Life  &  Casualty, 
151  Farmington  Avenue, 
Hartford,  CT  06156 


Co-op  ads 
restored  in 
Phila.  Bulletin 

Newspaper  Co-Op  Coupon  (NCC), 
the  largest  advertiser  of  full  page  food 
coupons  in  the  country,  will  resume  its 
grocery  coupon  schedule  in  the 
Philadelphia  Bulletin  on  August  27. 

NCC,  a  division  of  Marketing  Corpo¬ 
ration  of  America,  dropped  its  schedule 
in  the  Bulletin  at  the  start  of  this  year 
because  of  the  high  rate  of  misredemp- 
tion  of  coupons  (EtfeP,  Feb.  16.) 

Since  that  time,  the  Bulletin  has  taken 
numerous  steps  to  keep  coupon  pilfer¬ 
age  under  control. 

James  Pratt,  president  of  MCA,  said 
the  co-op  coupon  program  will  resume 
with  two  full  pages  and  that  a  total  of  20 
coupon  pages  will  be  placed  in  the 
newspapers’  food  pages  during  the  bal¬ 
ance  of  this  year. 

“We  are  returning  the  Bulletin  to  the 
NCC  distribution  schedule,”  Pratt  said, 
“as  a  direct  result  of  its  efforts  to  con¬ 
trol  misredemption  within  its  plant  and 

Roy  Park  elected 
president  of  NYSPA 

The  New  York  State  Publishers  As¬ 
sociation  has  elected  Roy  H.  Park,  pres¬ 
ident  of  Park  Newspapers,  Inc.,  Ithaca, 
New  York,  as  its  new  president. 

Park  succeeds  Louis  A.  Weil,  111, 
vicepresident  of  development  for  Gan¬ 
nett  Co.,  on  January  1,  1981. 

Weil  will  continue  to  serve  on  the 
NYSPA  board. 

Russell  C.  Fielding,  vicepresident  and 
treasurer  of  the  Rome  Daily  Sentinel, 
succeeds  Park  as  vicepresident  of 
NYSPA. 

Paul  L.  Glibe,  president  and  publisher 
of  the  Cortland  Standard,  was  elected 
the  association’s  secretary-treasurer. 

Newly  elected  to  two  year  terms  on 
the  NYSPA  board  are  James  Fitzgerald, 
vicepresident  of  operation  for  Newsday , 
and  William  J.  Rush,  vicepresident  of  the 
Troy  Times-Herald. 

K-State  names 
journalism  head 

Dr.  John  Scott  Davenport,  professor 
of  communications  at  Brigham  Young 
University  in  Provo,  Utah,  has  joined  the 
Kent  State  University’s  School  of  Jour¬ 
nalism  as  professor  and  director  of  the 
School  of  Journalism.  He  replaces  Mur- 
vin  Perry,  who  resigned  from  the  Kent 
State  journalism  faculty  in  1979  after  it 
was  announced  he  would  not  be  reap¬ 
pointed  to  the  administrative  post  as  di¬ 
rector  of  the  school.  Perry  now  heads  the 
Department  of  Journalism  at  East  Ten¬ 
nessee  State  University. 
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distribution  system.” 

Among  the  steps  taken  by  The  Bulle¬ 
tin  to  prevent  pilferages,  according  to 
president  and  publisher  N.S.  “Buddy” 
Hayden: 

•  Construction  of  a  fenced,  locked 
security  cage  for  storage  of  preprinted 
card  inserts  containing  coupons. 

•  Adding  security  guards  to  the  areas 
where  coupon  material  is  handled. 

•  Reducing  the  Wednesday  press  run, 
the  major  food  day  in  The  Bulletin,  by 
2%,  9,000  papers,  over  normal  weekday 
distribution. 

•  Adding  a  television  security  system 
in  the  plant. 

•  Terminating  one  employee  and  the 
suspension  of  another. 

•  Seeking  and  securing  the  pledge  of 
labor  union  leaders  to  give  the  program 
their  full  support. 

•  Signing  an  agreement  with  the 
Audit  Bureau  of  Circulations,  utilizing 
the  ABC’s  Distribution  Verification 
Service  to  reduce  potential  areas  of 
coupon  fraud. 

Robert  W.  Keim,  Bulletin  advertising 
director,  said  other  food  advertisers  that 
had  been  previously  discouraged  by 
misredemption  and  malredemption  prob¬ 
lems  are  now  returning  to  normal 
schedules  in  the  Bulletin. 

Keim  said  other  newspapers  have 
been  watching  the  Bulletin  security  pro¬ 
gram  to  determine  what  portions  of  it 
they  may  use  in  their  own  plants. 

Reporter  released 
from  Bolivian  jaii 

Mary  Helen  Spooner,  28,  a  reporter  on 
assignment  in  Bolivia  for  the  National 
Catholic  Reporter,  St.  Louis,  and  sev¬ 
eral  British  newspapers,  was  released 
from  jail  in  La  Paz  on  August  12. 

She  was  arrested  and  sent  to  jail  by 
General  Luis  Garcia  Meza  for  having 
filed  an  article  containing  an  allegation 
that  cocaine  was  being  smuggled  out  of 
the  country  by  the  General’s  security 
chief. 

Spooner,  who  is  based  in  Santiago, 
Chile  and  working  under  an  Inter- 
American  Press  Association  scholarship, 
was  released  after  editors  of  the 
Economist  and  Financial  Times  in  Lon¬ 
don,  said  the  article  has  not  been  pub¬ 
lished  and  disavowed  the  charge. 


Back  in  drivers  seat 

Douglas  LaChance,  convicted  former 
president  of  the  Newspaper  and  Mail  De¬ 
liverers’  Union,  is  back  driving  a  deliv¬ 
ery  truck  as  an  employe  of  the  New  York 
Times.  LaChance  is  waiting  the  outcome 
of  his  appeal.  He  was  sentenced  to  12 
years  in  prison  and  fined  $100,000  for  a 
conviction  on  124  counts  of  labor  racke¬ 
teering  and  tax  evasion. 


MacBride  Report 
in  paperback 

Many  Voices,  One  World,  the  report 
of  the  International  Commission  for  the 
Study  of  Communication  Problems,  has 
been  published  as  a  paperback  book  in 
English  and  in  French. 

Sean  MacBride,  president  of  the 
Commission,  says  in  his  preface  to  the 
book  that  the  Commission  began  work 
in  a  divisive  atmosphere  in  which  “third 
world  protests  against  the  dominant 
flow  of  news  from  the  industrialized 
countries  were  often  construed  as  at¬ 
tacks  on  the  free  flow  of  information, 
defenders  of  journalistic  freedom  were 
labelled  intruders  on  national 
sovereignty,  and  varying  concepts  of 
news  values  and  the  roles,  rights  and  re¬ 
sponsibilities  were  widely  contended.” 

The  312-page  book  results  from  the 
Commission’s  two  years  of  work.  Its 
16-members,  drawn  from  various  back¬ 
grounds  around  the  work,  reached,  what 
Mr.  MacBride  says  is  a  surprising  mea¬ 
sure  of  agreement  in  identifying,  analyz¬ 
ing  and  proposing  solutions.  Their 
analysis  of  the  situation  in  communica¬ 
tions  around  the  world  shows  that  none 
of  the  existing  approaches  is  entirely 
satisfactory. 

One  of  the  areas  of  consensus  is  the 
guidelines  for  the  development  of  a  new 
world  information  and  communication 
order  and  it  may  be  this  which  most 
concerns  the  member  States  of  the 
United  Nations  Educational,  Scientific 
and  Cultural  Organization  (UNESCO), 
for  whom  the  report  was  written.  It  will 
be  considered  probably  in  October,  at 
the  organization’s  twenty-first  General 
Conference  in  Belgrade. 

Given  the  mandate  of  studying  “the 
totality  of  communications  problems  in 
modem  societies”  the  Commission  has 
dealt  with  interpersonal  communication 
as  well  as  the  media,  with  infrastmc- 
tures,  with  concentration  of  control, 
with  communication  flows,  with  the 
democratization  of  information,  with 
public  opinion  and  with  professional 
questions  such  as  norms  of  conduct  for 
the  media. 

Many  questions  remain  open  and  the 
report  lists  some  of  them,  as  well  as  in¬ 
cluding  comments  from  some  of  its 
members.  Mr.  MacBride  expresses  his 
belief  that  with  goodwill  governing  fu¬ 
ture  dialogues  “a  new  order  benefiting 
all  humanity  can  be  constructed.” 

The  Director-General  of  UNESCO, 
Amadou  Mahtar  M’Bow,  writes  in  a 
foreword  that  the  Commission’s  work  is 
“the  first  stage  in  the  endeavour  to  be 
made  in  the  international  community  as 
a  whole  to  consider  the  challenges  we 
have  to  face  and  the  ways  in  which  we 
might  act  in  concert  to  meet  them.” 

(Copies  of  the  book  are  available 
throu^  UNIPUB,  345  Park  Ave.  South, 
New  York,  N.Y.  10010.  The  price  is  $9.) 
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The  Washington  Star 
elected  to  use  Telcon  Ambassador 
Portable  CRT  Terminals 
at  both  the  Republican 
and  Democratic  Conventions. 


SMART  CHOICE 


TELECOMMUNICATION  SYSTEMS  AND  EQUIPMENT 


1401  N.W.  69th  St.  'Ft.  Lauderdale.  FL 33309  •  (305)  971-2250 ‘TWX  510-956-9412 


Newspeople  in  the  news 


Thomas  D.  Jones,  formerly  president- 
publisher  of  Tazewell  Publishing  Co., 
Morton,  111.,  moved  in  August  to  general 
manager-executive  vicepresident  of  East 
Bay  Newspapers,  Walnut  Creek,  Calif. 

*  ♦  * 

Appointment  of  new  editorial  page 
editors  of  the  Greenville  (S.C.)  News  and 
Greenville  Piedmont  recently  were  an¬ 
nounced: 

T HOMAS  P.  1 NMAN,  editor  of  the  Hickory 
(N.C.) Daily  Record,  was  named  editorial 
page  editor  of  the  News,  succeeding 
James  H.  McKinney,  Jr.,  who  became 
senior  editor  of  the  page. 

L.  Aubrey  Bowie,  associate  editor  of 
the  News  editorial  page,  was  named 
editorial  page  editor  of  the  Piedmont. 
Bowie  succeeds  F.C.  McConnell  HI, 
who  will  be  a  senior  editor. 

*  *  * 

T HOMAS  H .  H  uTCHisoN,  city  editor  of  the 
Greenville  (S.C.)  News  was  named  man¬ 
aging  editor  of  the  Greenville  Piedmont. 
He  succeeded  Edward  M.  Hill,  who 
resigned. 

Judy  Taylor  Cramer,  feature  editor  of 
the  Pensacola  (Fla.)  News-Journal  be¬ 
came  city  editor  of  the  Piedmont,  suc¬ 
ceeding  Charles  Edward  Newland,  who 
moved  to  city  editor  of  the  News. 

*  ♦  * 

Kathy  Cheatham,  with  the  Newspaper 
Printing  Corporation  four  years,  was 
promoted  to  employment  and  recruiting 
manager.  NPC  acts  as  agent  for  the 
Nashville  Banner  and  The  Tennessean. 

*  ^  « 

Judy  A.  Griefith  was  named  classified 
advertising  director  of  the  Des  Moines 
Register  and  Tribune,  succeeding  Dave 
Tibbetts,  who  recently  was  promoted  to 
advertising  director. 

♦  *  ♦ 

Recent  additions  to  the  San  Diego 

(Calif.)  Union  editorial  department  in¬ 

clude: 

FredMuir,  from  investigative  reporter, 
Fairchild  News  Service,  New  York,  to 
financial  writer,  succeeding  Denise 
Carabet,  who  was  named  editor  of  a 


newly  launched  weekly,  San  Diego  Busi¬ 
ness  Journal. 

Barbara  Moran,  from  courthouse  re¬ 
porter,  Atlanta  Constitution,  to  a  similar 
beat  on  The  Union. 

Maria  Newman,  from  general  assign¬ 
ment,  Corpus  Christi  (Tex.)  Caller- 
Times,  to  The  Union’s  North  San  Diego 
County  bureau. 

David  Lim,  from  copy  editor,  San  Ber¬ 
nardino  (Calif.)  Sun-Telegram,  to  a  simi¬ 
lar  position  on  The  Union. 

Carol  Gulotta,  from  the  Los  Angeles 
Herald-E.xaminer,  to  The  Union’s  East 
San  Diego  County  bureau. 

♦  *  * 

Duff  Daniels  was  named  public  rela¬ 
tions  manager  of  the  Dallas  Morning 
News  and  assumes  responsibilities  of 
Richard  P.  Jeffrey,  who  was  promoted 
to  assistant  to  the  executive  vice  presi¬ 
dent  John  A.  Rector,  Jr.  Danieis  has 
been  with  the  newspaper  since  1964. 

*  *  * 

M  iLTON  B.  Dolinger,  director  of  public 
relations  and  advertising  and  assistant 
vicepresident  of  the  Chessie  System, 
was  elected  president  of  the  Railroad 
Public  Relations  Association.  He  suc¬ 
ceeds  Barry  B.  Combs,  director  of  public 
relations  of  the  Union  Pacific.  Dolinger 
joined  the  C&O’s  public  relations  de¬ 
partment  in  1953  after  10  years  with 
United  Press  International  in  Cleveland, 
the  last  four  as  bureau  manager. 

*  * 

Tony  Pederson,  former  sports  writer 
for  the  Houston  Chronicle,  Waco  (Tex.) 
Tribune-Herald,  and  Temple  (Texas) 
Telegram,  was  appointed  Houston 
Chronicle  sports  editor  to  succeed  Dick 
Peeble,  who  died  recently. 

*  *  5k 

JoN  L.  Berry  was  named  news  editor 
of  the  Point  Reyes  (Calif.)  Light. 

*  *  * 

Dan  Neal  joined  the  Riverton  (Wyo.) 
Daily  Ranger,  moving  from  the  Pullman 
(Wash.)  Herald,  where  he  was  news 
editor. 


Lake  Superior  Newsprint  Co.  announces  two  appointments 


William  D.  Frost,  President  Bruce  Fallows,  Consultant 

LAKE  SUPERIOR  NEWSPRINT  CO. 

84.S  North  Michigan  Avenue,  Suite  S28,  Chicago,  Illinois  60611 


CARTOONIST  MOVES— Editorial  car¬ 
toonist  Jimmy  Margulies  joined  Army 
Times  Publishing  Company  and  will  con¬ 
tribute  cartoons  to  Army  Times,  Navy 
Times  and  Air  Force  Times  as  well  as  the 
company's  five  suburban  Journal  news¬ 
papers  in  the  Washington  area.  He  will 
be  working  with  John  Stampone,  veteran 
editorial  cartoonist  and  founder  and 
past  president  of  the  Association  of 
American  Editorial  Cartoonists.  Mar¬ 
gulies  was  a  regular  contributor  to  the 
Bergen  Record,  Hackensack,  N.J.,  and 
other  newspapers  and  syndicated  by 
Rothco  Cartoons. 


Carl  Nordling  was  named  composing 
room  foreman  of  the  Peninsula  Times 
Tribune,  Palo  Alto,  with  responsibility  for 
the  daily  Times  Tribune  and  the  weekly 
Valley  Journal  and  two  Times  Tribune 
weeklies.  He  most  recently  was  with  the 
San  Francisco  Progress. 

*  5k  * 

Ron  Bain,  recent  University  of  Kansas 
journalism  graduate,  was  named  general 
assignment  reporter  by  the  Pauls  Valley 
(Okla.)  Daily  Democrat. 

New  post  in  Saratoga 

New  president  and  publisher  of  The 
Saratogian,  Saratoga  Springs,  N.Y.  is 
Michael  J.  Coleman,  former  executive 
editor  of  the  Port  Huron  (Minn.)  Times 
Herald.  Both  papers  are  in  the  Gannett 
Group. 

Coleman  succeeded  Linda  Glazer 
Toohey,  publisher  of  the  newspaper 
since  1977.  who  resigned  and  will  join  the 
Saratoga  Springs  Chamber  of  Commerce 
as  director  of  trade  development  on  Sep¬ 
tember  1.  She  was  general  manager  of 
weekly  Fairpress,  Westport,  Conn.,  and 
earlier  was  director  of  the  promotion- 
public  service  department  of  Westches¬ 
ter  Rockland  Newspapers,  New  York. 

Coleman,  a  native  of  Saratoga  Springs, 
joined  the  Saratogian  news  staff  in  1963 
and  was  managing  editor  when  he  left  in 
1975  to  be  metro  editor  at  Port  Huron. 
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Norma  Bidwell,  who  wrote  on  con¬ 
sumerism,  food  and  nutrition  for  the 
Hamilton  (Ont.)  Spectator  25  years,  has 
retired  but  will  continue  to  write  a  weekly 
food  column  from  her  home. 

*  *  * 

Frank  Farese,  veteran  newsman,  has 
retired  on  permanent  disability  after  5 
years  as  public  information  officer  for  the 
U.S.  Department  of  Energy  in  New  York 
City.  His  newspapers  included  the  Miami 
Herald,  San  Diego  Tribune,  Ft.  Lauder¬ 
dale  News-Snn  Sentinel  and  the  New 
Brunswick  (N.J.)  Home  News.  He  was 
sports  editor  of  the  Daily  Pacifican,  U.S. 
Army  newspaper  published  in  Manila. 

♦  *  * 

New  circulation  managers  in  the 
Scripps  League  Newspapers,  Inc.,  are: 
Dennis  Dahlstrom,  Pullman  (Wash.) 
Herald:  Gene  Kirby,  Flagstaff  (Ariz.) 
Sun;  Patti  Byrne,  Haverhill  (Mass.) 
Gazette;  Bob  Schindler,  Petaluma 
(Calif.)  Argus-Courier;  Carl  Jensen, 
Rhinelander  (Wis.)  News;  and  Goeee 
Vanderlin,  DeKalh  (111.)  Chronicle. 

*  *  * 

Dan  Coleman,  a  Texas  newspaperman 
for  18  years,  has  moved  to  editor  of  the 
Yakima  (Wash.)  Herald-Republic.  Cole¬ 
man  was  managing  editor  of  the  Wichita 
Falls  Times  and  Record  News  in  Wichita 


vais  Kaspar  Brown 

GEORGIA  APPOINTMENTS — Richard  J.  Kaspar  assumed 
new  duties  as  vicepresident  and  general  manager  of  the 
Columbus  (Ga.)  Ledger  and  Enquirer  newspapers  in  mid- 
August.  Since  joining  Knight-Ridder  Newspapers,  Inc.,  10 
years  ago  he  held  a  voriety  of  positions,  most  recently  as 
assistant  to  William  A.  Ott,  operations  vicepresident  for 
Knight-Ridder's  metro  newspaper  group. 

WILLIAM  B.  BROWN,  recently  named  executive  editor, 
assumed  the  additional  title  of  vicepresident.  Under  the 
new  alignment,  Kaspar  oversees  the  business  and  opera¬ 
tional  divisions  and  Brown  will  continue  to  be  responsible 
for  news  and  editorial. 

JOSEPH  C.  RIVAIS  was  named  a  vicepresident  of  the 
R.W.  Page  Corporation,  a  wholly-owned  subsidiary  of  the 
Knight-Ridder  Newspapers  which  publishes  the  Ledger  and 
Enquirer. 


Falls.  Texas,  his  home  town.  He  suc¬ 
ceeded  Steve  Kent,  who  joined  the 
Dubuque  (Iowa)  Telegraph-Herald  as 
executive  editor. 

*  *  * 

Cynthia  Gorney  has  been  appointed 
the  Washington  Post's  South  American 
correspondent  based  in  Buenos  Aires. 
She  joined  the  Post  in  1975  as  a  reporter 
for  the  Style  section  and  the  national 
desk.  As  San  Francisco-based  corres¬ 
pondent  for  the  Post  she  won  the  1980 
Distinguished  Writing  Award  for  fea¬ 
tures  given  by  the  American  Society  of 
Newspaper  Editors. 

♦  ♦  * 

Ronald  A.  Ortiz,  advertising  service 
manager  of  the  Detroit  News,  was  named 
marketing  director  of  Times  Graphics, 
Inc.,  Vineland,  New  Jersey,  a  subsidiary 
of  The  Evening  News  Association, 
which  is  parent  company  of  the  News. 
Ortiz  joined  the  Detroit  News  in  1969  as 
engraving  superintendent.  His  appoint¬ 
ment  is  effective  September  22. 

9^  iic  tfc 

Richard  L.  Hunt  joined  the  Santa  Ana 
(Calif.)  Register  as  credit  manager.  He 
most  recently  was  with  the  American 
State  Bank  in  the  city  of  Orange  as  a 
commercial  loan  officer. 

Jk  * 

Loren  Jenkins  joined  the  foreign  news 
staff  of  the  Washington  Post  as  roving 
correspondent  based  in  Rome,  Italy. 
Jenkins  went  to  the  Post  from  Newsweek 
magazine  where  he  was  Rome  bureau 
chief.  Previously  he  reported  from  Mad¬ 
rid.  Spain,  as  stringer  for  both  News¬ 
week  and  the  Post. 
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Recent  promotions  and  transfers  in  the 
Donrey  Media  Group  include: 

Earl  Chessher  from  sports  editor  to 
editor  of  the  Sweetwater  (Texas)  Report¬ 
er. 

Mort  Glassner.  reporter  at  Donrey's 
Washington.  D.C.,  News  Bureau,  trans¬ 
ferred  to  the  Bartlesville  (Okla.)  Exami¬ 
ner-Enterprise  as  Capitol  bureau  corres¬ 
pondent  in  Oklahoma  City. 

M  ARC  Picker,  from  reporter  at  the  Ely 
(Nev.)  Daily  Times  to  sports  editor  of  the 
Borger  (Tex.)  News-Herald. 

John  Furtak.  from  sports  editor  to 
managing  editor  of  the  Vallejo  (Calif.) 
Times-Herald.  Also,  Judy  Puckett,  from 
wire  editor  to  city  editor,  and  Marsha 
Hayden  from  reporter  to  wire  editor. 

Vance  Durgin.  from  reporter  to  assis¬ 
tant  city  editor  at  the  Ontario  (Calif.) 
Daily  Report. 

Bob  Riney  promoted  to  advertising  di¬ 
rector  at  the  Jackson  (Tex.)  Daily  Prog¬ 
ress. 

♦  *  ♦ 

James  Roberts,  publisher  of  the  An¬ 
drews  County  News,  Andrews,  was 
elected  president  of  the  Texas  Press  As¬ 
sociation.  He  succeeds  E.  Dozier.  Jr.. 
publisher  of  the  Kerrville  Daily  Times. 

*  * 

Steven  Lloyd  Hershberger,  formerly  a 
business  writer  for  the  Dallas  bureau  of 
Electronic  News  (Fairchild  Publica¬ 
tions).  has  been  accepted  by  Columbia 
University  Graduate  School  of  Jour¬ 
nalism  for  the  Walter  Bagehot  Fellow¬ 
ship  program  in  economics  and  business. 
The  9-month  fellowship  carries  a  $14,000 
stipend. 


Larry  R.  Adkisson,  general  manager  of 
the  Frederick  (Okla.)  Daily  Leader,  re¬ 
signed  to  become  general  manager  of  the 
Pawhu.ska  (Okla. )  Daily  Journal-Capital, 
succeeding  Frank  Spencer  who  has 
joined  the  Rio  Rancho  (N.M.)  Observer. 

*  *  ^ 

Robert  C.  Lane  was  named  mechani¬ 
cal  superintendent  of  the  Peoria  (III.) 
Journal  Star,  succeeding  Kenneth  E. 
Weaver,  who  was  employed  by  the 
newspaper  nearly  50  years  prior  to  his 
retirement.  Lane  joined  the  paper  in  1966 
as  circulation  district  manager. 

*  *  * 

Bill  Greer,  former  city  editor  of  the 
Paris  (Tenn.)  Post-Intelligencer  and  re¬ 
cently  an  information  officer  for  the  state 
of  Tennessee,  was  named  editor  and  pub¬ 
lisher  of  the  Loudon  County  Herald, 
Loudon.  Greer  worked  for  the 
Paducah  (Ky.)5/#/i  as  news  editor  before 
accepting  the  state  position.  Earlier  in 
his  career  he  was  city  editor  and  sports 
editor  of  the  Post- Intelligencer. 
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Bosox  eject 
writer  from 
press  room 

Baseball  players  around  the  country 
have  been  taking  pot  shots  at  sportswrit- 
ers  all  season,  but  in  Boston  recently  it 
was  a  baseball  team’s  management  that 
got  into  the  name  calling  and  retaliation 
act. 

Boston  Herald  American  sports  col¬ 
umnist  George  Kimball  was  barred  by 
Boston  Red  Sox  management  from  the 
press  room,  a  dining  area  that  adjoins  the 
press  box,  because  he  wrote  articles  that 
management  considered  too  negative. 

It  was  not  the  first  time  Red  Sox  man¬ 
agement  was  unhappy  with  a  column  that 
was  written  about  the  team.  Last  season 
Marie  Brenner,  who  joined  the  Herald 
American  for  a  one  season  stint,  wrote 
several  columns  that  left  the  Red  Sox 
management  reeling.  But  this  was  the 
first  time  management  actually  barred  a 
sportswriter  from  the  press  room. 

The  ban  lasted  only  a  few  days  before 
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cooler  heads  prevailed  and  Kimball  was 
permitted  back  in.  But  a  great  deal  of 
bitterness  was  spouted  out  by  Red  Sox’ 
vicepresident  of  public  relations.  Bill 
Crowley.  In  response.  Herald  American 
executive  sports  editor  Joe  Fitzgerald  re¬ 
sponded  with  some  criticism  of  his  own 
in  a  strong  defense  of  columnist  Kimball . 
That  bitterness  still  exists  underneath  the 
surface. 

The  straw  that  broke  the  camel’s  back, 
according  to  Crowley,  was  a  column 
Kimball  had  done  which  took  Red  Sox 
general  manager  Haywood  Sullivan  to 
task  for  opening  a  souvenir  stand  right 
near  one  owned  by  two  brothers  who 
have  been  in  business  at  that  location 
since  1968. 

Crowley  notified  Fitzgerald  that  Kim¬ 
ball  was  being  barred  from  entering  the 
press  room  area  because  of  “the  totally 
negative  tone  of  what  he  has  written.’’ 

“We’re  the  hosts,”  Crowley  said, 
“and  the  hosts  have  a  right  to  either 
allow  guests  to  enter  or  to  tell  them  no, 
and  we  have  just  instituted  our  right  to 
say  that  Mr.  Kimball  is  no  longer  wel¬ 
come.” 

In  the  next  day’s  Herald  American, 
Fitzgerald  wrote  a  stinging  column  in 
which  he  took  Crowley  and  Sullivan  to 
task. 

The  press  room  is  not  the  locker  room, 
but  is  a  dining  room  area  adjacent  to  the 
press  box.  It  is  an  area  where  press  con¬ 
ferences  are  frequently  held  and  where 
visiting  and  home  team  management  per¬ 
sonnel  hang  out  during  the  game.  It  is  a 
place  where  sportwriters  and  columnists 
often  conduct  interviews  and  pick  up 
vital  information. 

Fitzgerald  admitted  that  Kimball  may 
be  somewhat  of  a  “boat-rocker,”  but  he 
also  defended  him  as  being  a  “skilled 
writer  and  an  inveterate  digger  of  back¬ 
ground  information.” 

Fitzgerald  labeled  the  press  room  as  an 
area  which  is  “populated  by  pompous 
old  poops,  and  some  young  ones,  too, 
who  look  upon  free  spirits  like  Kimball 
as  if  he  had  wandered  out  of  a  leper  col¬ 
ony.” 

Continuing  in  his  blast,  Fitzgerald  said 
Crowley  handles  public  relations  at 
Fenway  Park  “as  deftly  as  the  Ayatollah 
handles  tourism  in  Iran.” 

He  said  Kimball  should  not  be  denied 
access  to  a  room  where  story-related  in¬ 
formation  frequently  flows  and  added 
that  whenever  Kimball  has  a  drink,  he 
pays  for  it  by  putting  money  in  the  “tip” 
glass. 

Fitzgerald  contacted  Larry  Whiteside 
of  the  Boston  Globe,  who  is  president  of 
the  Boston  chapter  of  the  Baseball  Writ¬ 
ers  Association  of  America,  and  asked 
for  his  support.  He  got  it  in  the  form  of  a 
strongly  worded  statement  sent  to  Crow¬ 
ley. 

Fitzgerald  also  contacted  Baseball 
Commissioner  Bowie  Kuhn.  The  Red 
Sox  backed  off. 

Crowley  contacted  Herald  American 


editor  Don  Forst  and  said  he  would  per¬ 
mit  Kimball  into  the  press  room — but 
that  “all  other  privileges  of  eating  or  en¬ 
joying  refreshments  in  the  room  are  still 
forbidden  to  him.” 

Crowley  added  that  he  was  not  allow¬ 
ing  Kimball  back  in  “because  I  have  any 
respect  whatsoever”  for  him  as  a  jour¬ 
nalist  or  a  person. 

Herald  American  sports  editor  Mike 
Carey  said  Kimball  has  been  in  the  press 
room  again  prior  to  the  Red  Sox’  recent 
road  trip  and  that  there  were  no  recur¬ 
rences  of  the  dispute. 

Meanwhile,  in  Philadelphia,  shortstop 
Larry  Bowa  of  the  Phillies  blasted  that 
city’s  sportswriters  on  his  radio  show. 
Bowa,  who  last  year  got  into  near  fist- 
icutfs  with  a  sportswriter,  said  “most 
Philadelphia  sportswriters  know  abso¬ 
lutely  nothing  about  baseball.” 

The  Philadelphia  Inquirer  responded 
to  Bowa  with  a  zing  of  its  own.  “If  he 
really  means  that,  then  it  must  follow 
that  there  are  some  writers  who  know  at 
least  a  little  something  about  baseball. 
And  if  that  is  so,  he  should  name  such 
writers,  rather  than  have  them  lumped  in 
with  the  know-nothings.” 

Union  wins 
seat  on  board 
of  newspaper 

A  new  three-year  contract,  one  that 
contains  a  provision  that  union 
employees  say  is  unique,  has  been  signed 
by  the  management  of  the  Berkshire 
(Mass.)  Courier  and  members  of  the 
paper’s  composing  room  and  print  shop. 

The  pact  between  Berkshire  Media 
Group  Inc.  and  Local  264  of  the  Graphic 
Artists  International  Union  provides  for 
the  election  of  a  member  of  the  union 
employed  at  the  Courier  to  sit  on  the 
board  of  directors  of  the  Berkshire 
Media  Group. 

Bill  Benjamin,  spokesman  for  the  eight 
members  of  the  union  local  employed  at 
the  paper,  said  that  the  international 
headquarters  wanted  to  review  the  new 
contract  and  reflect  on  the  provision  for 
a  worker  to  be  on  the  board.  Benjamin 
said  the  union  had  never  heard  of  such  a 
provision. 

Alan  Copland,  president  of  the  Berk¬ 
shire  Media  Group  and  publisher  of  the 
Courier,  said  he  thought  worker  rep¬ 
resentation  on  the  board  would  be  a  good 
way  to  keep  the  employees  informed  of 
the  fortunes  of  the  company. 

Other  provisions  of  the  new  contract 
provide  for  profit  sharing  and  a  cost-of- 
living  escalator.  Another  clause  guaran¬ 
tees  that  no  worker  will  be  laid  off  due  to 
technological  improvements. 

The  contract  stipulates  that  the  mem¬ 
bers  of  the  local  will  elect  one  of  their 
own  to  serve  an  annual  one-year  term  on 
the  board  of  directors. 
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Circulation 

Low  pay  found 
to  be  reason 
for  turnovers 

High  newspaper  carrier  turnover  and 
high  carrier  supervisor  turnover  go  hand 
in  hand,  according  to  a  study  conducted 
cooperatively  by  the  Newspaper  Read¬ 
ership  Project,  the  International  Circula¬ 
tion  Managers  Association  and  the 
Newspaper  Advertising  Bureau. 

According  to  the  study,  among  news¬ 
papers  with  supervisor  turnover  of  75% 
or  more,  79%  report  a  carrier  turnover  of 
100%  or  more. 

The  prime  cause  of  carrier  turnover  is 
the  low  profit  made  for  delivery  of  the 
newspapers,  while  the  prime  cause  of 
turnover  by  carrier  supervisors  is  low 
salaries. 

With  a  median  route  size  of  61  house¬ 
holds,  the  average  youth  carrier  would 
make  $17.08  a  week  if  he  delivered  only 
weekday  editions,  or  $21 .96  if  he  deliv¬ 
ered  both  weekday  and  Sundays.  Com¬ 
parable  figures  for  adult  carriers  with  an 
average  route  size  of  259  households 
would  be  $72.92  and  $93.24,  the  survey 
shows. 

The  average  newspaper  in  the  study 
reports  that  about  one  third  (32%)  of  its 
carrier  supervisory  force  turns  over  each 
year.  “The  turnover  rate  is  lower  for 
large  curculation  newspapers,  probably 
reflecting  the  better  pay  and  benefits 
paid  to  supervisors  and  the  greater 
chance  for  advancement  a  larger  news¬ 
paper  affords,”  the  study  states. 

According  to  the  study,  newspapers 
that  pay  an  average  salary  of  $20,(XX)  to 
their  carrier  supervisors  have  a  turnover 
rate  of  only  1 7%  per  year,  while  newspa¬ 
pers  paying  an  average  of  less  than 
$10,000  per  year  experience  an  annual 
supervisor  turnover  of  50%. 

The  study  also  points  out  that  “the 
stresses  that  might  presumably  be  as¬ 
sociated  with  supervising  a  larger 
number  of  ctirriers  appear  to  have  no 
adverse  effect  on  supervisor  turnover.” 

The  study  show,  in  fact,  that  the  oppo¬ 
site  exists.  “Supervisors  responsible  for 
80  or  more  carriers  have  an  annual  tur¬ 
nover  rate  of  only  20%,  while  those 
supervising  less  than  20  carriers  have  a 
turnover  rate  of  44%. 

“This  finding  does  not  mean  that 
supervisors  are  more  likely  to  stay  on  the 
job  because  they  have  a  large  number  of 
carriers,  but  it  does  reflect  the  fact  that 
this  group  is  more  likely  to  be  comprised 
of  senior  employees  who  are  paid  higher 
saleries,” 

The  study  also  shows  that  there  is  a 
considerable  salary  difference  between 
carrier  supervisors  and  circulation  direc¬ 
tors.  The  median  annual  salary  of  a  car- 
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rier  supervisor  ranges  from  $10,789  on 
smaller  newspapers  to  $2 1 ,998  on  larger 
papers.  The  median  annual  salary  for 
circulation  directors  ranges  from  $18,286 
to  $41,089,  nearly  double. 

The  study  stresses  the  importance  of 
the  newspaper  carrier  force,  despite  the 
poor  pay.  The  study  states:  “Regardless 
of  circulation  size,  more  than  80%  of  all 
copies  of  United  States  daily  newspapers 
are  home-delivered.” 

While  adult  carriers  tend  to  deliver 
more  newspapers,  the  study  shows  that 
they  are  less  likely  than  the  youth  car¬ 
riers  to  collect  payments  from  subscrib¬ 
ers. 

Eller  to  receive 
media  award 

Karl  Eller,  whose  Charter  Media 
Company  recently  purchased  the 
Philadelphia  Bulletin,  will  be  honored  as 
the  “Media  Person  of  the  West  1980”  at 
the  Western  Conference  on  Marketing 
and  Media  to  be  held  September  26  and 
27  in  Los  Angeles. 

“We  cannot  imagine  a  more  approp¬ 
riate  person  for  this  important  recogni¬ 
tion  than  Karl  Eller,”  said  H.D.  Wright, 
president  of  the  Advertising  Center  of 
Los  Angeles,  co-sponsor  of  the  confer¬ 
ence.  “He  represents  the  vitality,  in¬ 
genuity  and  strength  of  the  entire  indus¬ 
try.” 


F.  Hawkins  Jr.  moves 
to  Knight-Ridder 

Frank  N.  Hawkins,  Jr.,  39,  administra¬ 
tive  director  and  business  manager  of 
AP-Dow  Jones,  joined  Knight-Ridder 
Newspapers,  Inc.  as  assistant  to  vice- 
president  of  operations,  William  A.  Ott. 

He  succeeds  Richard  J.  Kasper,  re¬ 
cently  named  vicepresident  and  general 
manager  of  the  Columbus  (Ga.)  Ledger 
and  Enquirer. 

In  the  five  years  Hawkins  headed  the 
economic  news  agency  jointly  owned  by 
the  Associated  Press  and  Dow  Jones,  the 
operations  showed  record  growth  each 
year.  The  agency  serves  clients  in 
Europe  and  Asia. 

Hawkins’  experience  includes  being 
AP  correspondent  in  New  Delhi  and 
Jakarta  and  bureau  chief  in  Manila.  In 
March  1973,  he  was  named  chief  of  Mid¬ 
dle  East  Services,  responsible  for  AP 
news  and  photo  coverage  for  15  coun¬ 
tries. 

In  early  1975,  Hawkins  was  appointed 
assistant  chief  of  bureau  in  London  and 
shortly  thereafter  assumed  the  AP-Dow 
Jones  post. 

A  Cornell  graduate,  he  grew  up  in  a 
newspaper  family.  His  father  was  for 
many  years  editor  of  the  Pittsburgh 
Post-Gazette  and  now  in  retirement, 
teaches  journalism  at  the  University  of 
Georgia. 
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NIE  program  or  want  to  start  one  the  monthly 
NIE  INFORMATION  SERVICE  is  specifically 
designed  to  provide  the  information  you  need... 
workshop  techniques,  promotions, funding,  and 
more...  plus  ready-to-use  art...  all  conveniently 
indexed  in  a  3-ring  binder.  Ask  for  details. 


Information  division  of  berkley-small.  inc, 

P.O.  Box  6526  -  Mobile.  Alabama  36606 
(205)  476-6600 
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Greene  raps  Anderson 
over  book  outline  leak 


By  John  Consoli 

Long  Island  (N.Y.)AreH’5t/ay  assistant 
managing  editor  Bob  Greene  has  charged 
syndicated  columnist  Jack  Anderson  and 
his  organization  with  obtaining  a  copy  of 
a  confidential  book  proposal  about  the 
ABSCAM  investigation  through  “unpro¬ 
fessional  means.” 

“I’m  not  interested  in  getting  into  a 
total  pissing  match  with  Anderson,” 
Greene  told  E&P,  “but  one  of  his  people 
got  a  copy  of  it  by  a  ruse.” 

Greene  said  the  book  proposal  con¬ 
tains  names  of  other  officials  who  might 
be  implicated  in  the  ABSCAM  investiga¬ 
tion  and  he  said  the  Anderson  organiza¬ 
tion  has  been  publicly  revealing  those 
names. 

“This  was  only  a  proposal,  it  was  not 
fully  investigated,”  Greene  said.  “An¬ 
derson’s  (organization)  just  took  it  and 
ran  it.” 

Greene  also  said  he  is  concerned  about 
how  a  copy  of  the  book  proposal  has 
apparently  gotten  into  the  hands  of  one 
of  the  defense  attorneys  in  the  ABSCAM 
trial. 

Newsday,  along  with  the  New  York 
Times  and  NBC-tv  were  the  first  to  break 
the  news  of  the  ABSCAM  investigation, 
which  resulted  in  several  members  of 
Congress  and  other  officials  being  in¬ 
dicted  on  bribery  charges.  The  key  wit¬ 
ness  for  the  government  against  the  in¬ 
dicted  public  officials  is  Mel  Weinberg, 
who  helped  set  up  the  scam  that  led  to 
the  indictments. 

“I  knew  Weinberg,”  Greene  told 
E&P.  “He  used  to  operate  in  Long  Is¬ 
land  as  a  scammer.  When  1  learned  that 
he  was  involved  in  ABSCAM,  1  got  in 
touch  with  him  and  told  him  1  would 
want  to  get  together  on  a  book.  He  said 
ok.” 

Greene  said  he  met  with  Weinberg  “a 


few  days  after”  news  of  the  ABSCAM 
investigation  surfaced. 

During  the  ABSCAM  trial,  now  being 
conducted  in  U.S.  District  Court,  Brook¬ 
lyn,  N.Y.,  attorneys  for  the  defense  have 
attempted  to  show  that  Weinberg  had  in 
some  way  fed  Greene  information  so  that 
he  could  do  stories  that  would  orches¬ 
trate  public  opinion  in  an  attempt  to  get 
the  Congressmen  and  other  officials  in¬ 
dicted. 

The  defense  attorneys  have  also  con¬ 
tended  that  Weinberg  and  Greene  had 
planned  to  do  the  book  all  along  and  that 
Weinberg  participated  in  ABSCAM  in 
order  to  boost  the  marketability  of  the 
book. 

“This  is  nonsense,”  said  Greene. 
“When  I  approached  Weinberg  about 
doing  the  book,  all  the  cases  had  been 
made.” 

Greene  said  the  book  is  not  a  joint 
venture,  nor  is  it  Weinberg’s  book.  “The 
book  is  by  Bob  Greene,  not  by  Mel 
Weinberg  as  told  to  Bob  Greene,”  he 
said. 

Greene  said  the  deal  calls  for  him  to 
eventually  receive  atotal  of$100,()00and 
he  has  agreed  to  split  this  50-50  with 
Weinberg.  He  said  so  far  he  has  received 
$33,000.  He  said  he  will  get  another 
$33,000  when  the  manuscript  is  half 
finished  and  the  final  Vs  when  the  book  is 
completed. 

Greene  said  when  he  learned  that  the 
Government  was  launching  an  investiga¬ 
tion  to  find  out  who  the  media’s  sources 
for  the  ABSCAM  stories  were,  “1  de¬ 
stroyed  everything  1  had  including  the 
copies  of  the  book  proposal.” 

Greene  said  the  only  copy  that  existed 
was  held  by  his  literary  agent.  Sterling 
Lord. 

“Michael  Viner  (who  works  as  a  cor¬ 
respondent  for  the  Anderson  organiza¬ 
tion)  approached  Weinberg  and  told  him 


ANNIE’S  a  superstar .  .  . 
in  comics,  on  stage  and 
soon  in  a  movie  musical 

Her  all  new  comic  adventures  have 
brought  her  sense  of  joy  and  virtue 
back  to  millions  of  readers.  To  find  out 
how  your  newspaper  can  have  this 
superstar  strip,  call  Walter 
Mahoney  collect. 


Chicago  Tribune-New  York  News  Syndicate,  Inc. 
220East42ndStreet,  New  York,  N.Y.  10017  •  (212)949-3416 


he  had  a  contract  to  do  a  tv  program  for 
CBS,”  Greene  said.  “Weinberg  referred 
him  to  Sterling  Lord,  who,  in  absolute 
confidence,  let  him  see  the  book  pro¬ 
posal.  Viner  obtained  a  copy  and  sent  it 
to  Anderson.  Anderson  called  me  and  said 
he  planned  to  use  portions  of  it.  It  impli¬ 
cated  other  people.  Newsday  had  not 
even  used  the  names  of  those  people  be¬ 
cause  it  had  not  been  thoroughly 
checked  out.  It  was  only  a  proposal.  An¬ 
derson  just  took  it  and  ran  it.” 

Now,  according  to  Greene,  Richard 
Ben  Veniste,  the  attorney  for  Howard 
Criden,  one  of  those  on  trial  for  his  par¬ 
ticipation  in  ABSCAM,  has  a  copy  of  the 
book  proposal. 

“I’m  not  accusing  Anderson  of  giving 
him  a  copy — 1  never  saw  him  hand  him  a 
copy,”  Greene  said.  “But  Viner  and 
Anderson  are  the  only  people  1  know  of 
who  had  a  copy.  Now  Ben  Veniste  has 
one.” 

Anderson  was  not  available  for  com¬ 
ment,  but  E&P  spoke  to  Gary  Cohn  of 
the  Anderson  organization. 

Cohn,  who  said  he  wrote  the  stories 
using  information  from  Greene’s  book 
proposal,  said  Viner  is  a  West  Coast  cor¬ 
respondent  who  has  “worked  with  us  in 
the  past,”  but  he  would  not  say  whether 
it  was  Viner  who  gave  him  a  copy  of  the 
Greene  book  proposal. 

“We  do  have  a  copy,”  Cohn  said,  but 
he  would  not  say  how  he  had  obtained  it. 

He  said  from  the  questions  Ben  Ven¬ 
iste  had  asked  during  the  ABSCAM  trial 
last  week,  “he  may  well  have  a  copy,  but 
he  certainly  didn’t  get  it  from  me.” 

Cohn  said  “nobody  else  has  seen  it 
except  me  and  Jack  (Anderson.)” 

While  Greene  said  he  would  probably 
not  take  legal  action  against  Anderson, 
he  did  say,  “Anderson  obtained  it 
through  unprofessional  means.  The 
funny  thing  is,  he’s  been  a  good  friend  of 
mine  for  many  years.  1  am  concerned 
and  mystified  as  to  how  it  got  into  the 
hands  of  Ben  Veniste.” 

Ben  Veniste  could  not  be  reached  for 
comment. 

15  students  win 
j-scholarships 

Fifteen  students  planning  careers  in 
journalism  and  communications  have 
won  $24,600  in  Poynter  Fund  scholar¬ 
ships.  The  winners  were  selected  from 
more  than  4(X)  applicants  on  the  basis  of 
intellectual  ability,  academic  achieve¬ 
ment  and  commitment  to  a  journalism 
career. 

The  Poynter  Fund  is  a  charitable  and 
educational  trust  established  in  1 953  by 
Nelson  Poynter,  late  chairman  of  the 
board  of  the  Times  Publishing  Co.,  (St. 
Petersburg,  Fla.),  in  honor  of  his  par¬ 
ents,  the  late  Paul  and  Alice  W.  Poyn¬ 
ter.  The  awards  pay  the  winners’  edu¬ 
cational  costs  for  the  coming  academic 
year. 
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Syndicates 


By  Lenora  Williamson 


Northeast  News-Line  inaugurated 


A  new  service  which  will  provide 
computerized  distribution  of  press  re¬ 
leases  to  media  in  the  northeast  corridor 
from  Boston  to  Washington  is  being  in¬ 
augurated  by  PR  Newswire  as  “North¬ 
east  News-Line.” 

Pr  Newswire  is  a  subsidiary  of  West¬ 
ern  Union  Corporation,  with  headquar¬ 
ters  in  New  York  City  and  bureaus  in 
Boston.  Los  Angeles,  and  Miami.  Some 
6.000  corporations,  agencies  and  other 
news  sources  use  the  transmission 
facilities  to  reach  media  in  the  United 
States  and  abroad.  PRN  also  transmits 
financial  news  to  banks,  brokerage 
houses  and  stock  exchanges  through  its 
Investors  Research  Wire. 


The  new  “Northeast  News-Line”  ser¬ 
vices  125  dailies,  wire  service  bureaus, 
trade  publications  and  broadcast  stations 
in  35  cities,  including  more  than  50  in  the 
metropolitan  New  York  area. 

David  Steinberg,  president,  said  that 
PRN  recently  completed  computeriza¬ 
tion  of  its  communications  network 
under  a  software  license  from  The  As¬ 
sociated  Press  and  will  introduce  “a 
broad  array”  of  new  press  relations  ser¬ 
vices  in  the  next  few  months. 


Universal  Press  Syndicate  begins  syn¬ 
dication  this  weekend  of  a  package  of 
how-to-save,  consumer-oriented  articles 


and  illustrations  excerpted  from  Money 
magazine. 

“The  Money  Service”  will  be  a 
weekly  package  of  columns,  stories  and 
reports  plus  pictures,  charts  and  graphs 
providing  the  consumer  with  ways  to 
save  money  and  cut  expenses. 

The  syndicate  reports  that  more  than 
100  newspapers  have  signed  on  for  the 
package. 


ERC  Reviews  of  Dayton.  Ohio,  a  syn¬ 
dicated  book  review  service  for  small 
newspapers  and  in-house  trade  journals, 
has  launched  a  special  review  category 
called  “Easy  Reading  Corner." 

The  feature  provides  reviews  of  books 
on  hobbies  and  crafts,  travel,  entertain¬ 
ment.  and  how-to,  and  contemporary 
interest  subjects.  “Easy  Reading 
Corner”  will  be  in  addition  to  the  service 
reviews  of  books  for  general  audiences. 


Introducing 


R.  Emmett  Tyrrell  is  a  new  voice  from  the  right. 
It's  a  voice  that's  witty,  stylish,  and  above  all, 
clear.  In  fact,  TIME  magazine  refers  to  his  work 
as  "some  of  the  liveliest  prose  since  the  passing 
of  H.L.  Mencken." 

Tyrrell  is  the  founder  of  The  American  Spectator, 
a  monthly  publication  that  numbers  among  its 
contributors  and  subscribers  some  of  the  most  in¬ 
fluential  political  and  social  thinkers  of  our  day. 
His  weekly  column,  "Public  Nuisances,"  has  ap¬ 
peared  for  the  past  two  years  in  The  Washington 
Post. 

Now  "Public  Nuisances"  is  available  exclusively 
from  King  Features.  In  it  Tyrrell  takes  on  the 
pompous,  the  idiotic,  the  lazy,  and  the  ignorant 
no  matter  where  they're  found.  He  defies 
"contemporary  chic"  in  favor  of  solid  philosophy 
and  well-founded  ideas. 

So  send  for  samples  of  R.  Emmett  Tyrrell's  "Public 
Nuisances"  and  see  if  you  don't  agree. 


He’ll  get  readers  to  respond-with  a  roarl 


For  additional  information  contact  Dick  Foies,  National  Sales  Director 

at  800-223-7383  or  212-682-5600. 


if-ures  Svndicca'l'e 

235  East  45th  Street,  New  York,  N.Y.  10017 


Ad  scene 


By  Dan  Lionel 


Employment  agencies  seek  recognition 


With  employment  advertising  linage 
slipping  in  lock  step  with  the  recession, 
many  CAMs  count  employment  agencies 
who  advertise  363  days  per  year  among 
their  blessings. 

As  John  Broderick  who  heads  up  the 
74  year  old  Alberta  Smythe  Employment 
Agency  in  Manhattan  put  it  the  other 
day:  "Chances  are  our  ads  will  step  up 
during  a  recession.” 

He  explained  the  apparent  illogic  of 
boosting  linage  when  demand  for  per¬ 
sonnel  was  slack  by  pointing  out  that  in 
the  booming  economy  of  recent  years 
most  applicants  were  already  employed 
and  seeking  step-up  jobs. 

In  a  recession,  as  evidenced  by  the 
current  situation,  while  there  is  need  for 
specialized  personnel  in  many  com¬ 
panies.  "applicant  traffic  has  slowed  to  a 
walk  because  people  are  reticent  about 
changing  jobs  and  risking  going  with  a 
new  company  about  which  they  know 
little — they  fear  incompatability.  instabil¬ 
ity.  etc." 

In  the  case  of  the  Alberta  Smythe 
Agency,  which  specializes  in  recruitment 
of  credit  related  personnel,  controllers, 
financial  executives,  etc.  there  is  little 
slack  in  demand. 

Jules  R.  Beitler.  executive  director  of 
the  Association  of  Personnel  Consultants 
of  New  York  State,  who  joined  the  con¬ 
versation  said  700  or  more  New  York 
City  employment  agencies  plus  the  .300 
or  more  upstate  companies  devoted  at 
least  8.39f  of  their  ad  budgets  to  news¬ 
paper  classified  advertising.  "That's  a 
big  chunk  of  business."  he  said,  "but 
unfortunately  newspapers  pay  little  heed 
to  the  agencies.  Real  estate  brokers  and 
builders  are  backed  by  major  editorial 
support — not  necessarily  publicity  about 
specific  advertisers,  but  news  of  the  in¬ 
dustry  that  keeps  the  public  aware  of 
developments  in  housing.  Auto  advertis¬ 
ers  get  the  full  treatment  when  new  mod¬ 
els  come  along.  Employment  agencies 
which  deal  with  earning  a  livelihood,  a 
concern  of  every  newspaper  reading  fam¬ 
ily.  have  much  of  interest  to  pass  along. 
One  of  the  major  developments  in  recent 
years  is  that  9.39f  of  agency  listings  offer 
positions  where  the  agency  fee  is  paid  by 
the  employer.  Another  is  a  code  of  ethics 
which  members  of  the  trade  association 
are  required  to  live  up  to  along  with  the 
code  established  by  the  State  Labor  De¬ 
partment  which  licenses  employment 
agencies." 

The  code  specifies  that  "Positions 
listed  in  newspapers  or  any  other  media 
will  be  factual  and  refer  to  bona  fide 
openings  available  at  the  time  the  ad  is 
given  to  the  publications.”  Applicants 
may  obtain  such  information  upon  re¬ 
quest. 


Broderick  noted  that  the  recent  institu¬ 
tion  of  a  Monday  column  in  the  Nen- 
York  Post  called  "The  Job  Scene"  had 
perked  up  response  to  agency  ads  in  that 
publication.  The  column  deals  with  ad¬ 
vice  to  applicants  on  how  to  conduct 
themselves  at  an  interview;  preparing  a 
resume;  when  to  leave  a  job.  etc. 

Asked  why  an  employer  would  pay  an 
agency  fee  rather  than  run  his  own  ad. 
Broderick  said  the  employment  agency  is 
frequently  in  a  better  position  to  obtain 
suitable  employees  than  the  company  it¬ 
self.  "Most  agencies,  such  as  ours.”  he 
said,  "specialize  in  particular  vocations, 
or  they  have  specialized  departments 
within  a  larger  agency  complex.  These 
specialists  know  the  field,  the  current 
salary  ranges,  etc.,  and  by  screening 
applicants  day  in  and  day  out.  as  com¬ 
pared  with  an  individual  employer  who 
may  have  a  vacancy  in  a  special  job 
category  once  every  few  years,  they  can 
come  up  with  more  satisfactory  appli¬ 
cants.  Besides,  we  do  the  sifting  for  a 
company  and  when  we  send  3  applicants 
who.  in  our  opinion,  are  well  qualified, 
the  client  has  been  spared  interviews 
with  possibly  300  people.” 

Another  area  in  which  both  executives 
agreed  newspapers  could  be  helpful  to 
agencies  is  research.  "While  the  papers' 
pleasant  sales  people  come  here  fre¬ 
quently.  take  us  to  lunch,  provide  media 
chit  chat,  they  seldom  bring  us  solid  in¬ 
formation  that  could  help  make  our  ad¬ 
vertising  more  effective.  How  many 
men.  how  many  women,  how  many  col¬ 
lege  kids.  etc.  read  the  paper?  On  which 
days?  How  about  their  education?  These 
are  some  of  the  questions  we'd  like  to 
have  answers  to  but  few  newspapers 
provide  their  classified  sales  personnel 
with  more  than  an  order  pad." 

Co-op  News  to 
debut  next  month 

The  Standard  Rate  &  Data  Service 
plans  to  begin  publication  of  a  twice- 
monthly  tabloid  newspaper  entirely  con¬ 
cerned  with  cooperative  advertising  on 
September  13. 

Called  Co-Op  News,  the  new  publica¬ 
tion  will  run  trend  pieces,  people  profiles 
and  reports  on  industry  meetings,  trade- 
shows  and  seminars.  With  an  annual 
subscription  price  of  $48,  Standard  Rate 
&  Data  expects  to  kick-off  publication 
with  a  press  run  of  10,000,  3,000  of  which 
will  be  paid  subscriptions.  The  one-time 
advertising  page  rate  is  $900. 

Additionally,  Standard  Rate  &  Data 
plans  publication  of  an  annual  co-op  di¬ 
rectory  in  January. 


Landmark  buys,  sells 
weekly  papers. 

Citrus  Publishing.  Inc.,  publisher  of 
weekly  and  semi-weekly  newspapers  in 
Citrus.  Sumter,  and  Marion  counties, 
will  be  acquired  September  1,  1980,  by 
Landmark  Community  Publishing  Com¬ 
pany,  Norfolk,  Va. 

The  transaction  includes  the  Citrus 
County  Chronicle  at  Inverness,  the  Snn- 
coast  Sentinel  at  Crystal  River,  the 
Diinnellon  Press,  the  Beverly  Hills  In- 
cpiirer,  and  the  Sumter  County  Times. 
Also  included  are  shoppers  serving  Cit¬ 
rus  and  Sumter  counties. 

Citrus  Publishing's  owner,  David  S. 
Arthurs,  Sr.,  will  remain  after  the  sale 
as  publisher  and  general  manager. 

West  Side  Story,  a  2.300-circulation 
weekly  located  in  Evansville.  Ind.,  has 
been  sold  by  Landmark  Community 
Newspapers.  Inc.  of  Shelbyville,  Ky.  to 
Robin  Redman  of  Evansville. 

According  to  president  Lany  R.  Cof¬ 
fey.  the  sale  reflects  Landmark's  desire 
to  concentrate  on  the  development  of  the 
Mt.  Vernon  Democrat,  a  five-day  daily 
in  adjoining  Posey  County.  Ind. 

When  Landmark  purchased  the 
Democrat  August  1.  1979,  two  suburban 
weeklies  also  owned  by  Garth  Whipple 
were  part  of  the  purchase.  The  other 
Evansville  paper,  the  Northside  Report¬ 
er.  was  previously  sold  to  Robert  Schutt- 
ler. 

Redman  will  be  general  manager  and 
Laurie  Neisen  managing  editor  of  the 
New  West  Side  Story,  as  the  publication 
will  be  named.  She  is  a  former  editor  of 
the  paper  under  a  previous  owner.  Their 
plans  for  operation  will  be  announced  in 
the  first  issue  in  early  September. 

Sale  of  the  eight-year-old  newspaper 
was  completed  August  16. 

The  Landmark  group  of  community 
newspapers  includes  dailies  at  Mr.  Ver¬ 
non.  Ind.  and  Westminster,  Md.;  tri¬ 
weeklies  at  Tell  City.  Ind..  and  Galax. 
Va.;  semi- weeklies  at  Campbellsville. 
Shelbyville,  Cynthiana.  and  LiiGrange. 
Ky. ,  and  Vandalia,  111.;  and  weeklies  at 
Bedford,  Carrollton.  Lawrenceburg. 
Lebanon.  Liberty.  Mt.  Washington. 
Springfield.  Ky..  Rockport.  Ind.,  and 
Sykesville  and  Reisterstown.  Md.  It  also 
operates  five  printing  plants  and  has  an 
extensive  web  printing  business. 

Landmark  Community  Newspapers, 
Inc.  is  a  subsidiai'y  of  Landmark  Com¬ 
munications.  Inc..  Norfolk.  Va. 

Mathes  appointed 

Mark  A.  Mathes  has  been  named  as¬ 
sistant  managing  editor  of  Lakeland  (Ela. 
Ledger,  a  New  York  Times  Affiliated 
Newspaper.  Methes  is  formerly  Sunday 
editor  and  chief  editorial  writer  of  the 
Sun  and  Daily  Herald,  Gulfport-Biloxi, 
Miss,  and  managing  editor  of  the  Ham¬ 
mond  (Lii.)  Daily  Star. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


1  CEATIIDCC  AlfAIIADIE  II 

ANNOUNCEMENTS 

1 

BUSINESS  OPPORTUNITIES 

AUTOMOTIVE 

MEDICAL 

GROWING  PUBLICATIONS  COMPANY  in  Zone 

2  with  3  successful  tabloids  grossing  $350,000 
yearly.  2  monthlies,  1  weekly.  No  competition,  in 
house  production,  sub-printing  capital  for  ex¬ 
pansion  purposes,  equity  offer,  collateral,  once 
in  a  lifetime  opportunity,  working  or  silent  inves¬ 
tor.  Box  1032,  Editor  &  Publisher. 

YOUR  AUTO  AND  YOU:  Weekly  column  or 
answers  to  your  readers'  car  problems,  plus 
weekly  test  report  on  new  cars.  vans.  Write  for 
samples,  rates.  Automotive  Features.  814  E. 
Manor  Circle,  Milwaukee  Wl  53217. 

WHAT'S  NEW  IN  MEDICINE? 

Latest  medical  news,  weekly,  with  commentary. 
350  words.  L.  A.Chotkowki,  MD,  FACP.  1143 
Chamberlain  Hwy,  Kensington  CT  06037. 

START  YOUR  OWN  WEEKLY—  Extensive  how¬ 
to  manual  by  prominent  publisher,  describes 
every  step.  Details  from  Meadow  Press.  Box  35- 
E,  Pt  Jefferson  NY  11777. 

CARTOONS 

MONEY 

"ALL  THE  CARTOONS  YOU’LL  EVER  NEED”  are 
in  a  low  cost  package  of  36  hilarious  1  and  2 
column  camera-ready  ROP  cartoons  available 
quarterly  headed  by  leading  cartoonist.  Details 
from:  Cartoonmix,  Box  108,  Village  Station.  New 
York  NY  10014. 

"MORE  FOR  YOUR  MONEY"  —  Weekly  column 
of  money-saving  news.  Proven  results.  Camera- 
ready.  Samples.  Mike  LeFan,  1802  S.  13th. 
Temple  TX  76501. 

COURSES 

TRAINING  IN  SCIENCE  WRITING.  Journalists 
presently  employed  by  general  circulaton  news¬ 
papers  and  magazines,  radio  and  tv  outlets  can 
receive  free  tracing  to  specialize  in  or  cover  sci¬ 
ence.  medicine,  energy/ecology.  This  is  not  a  job 
opening  applicants  must  have  a  job  and  2  years 
nevrsmedia  experience.  (Xjntact  W.J.  Cromie, 
Council  for  the  Advancement  of  Science,  618  N 
Elmwood,  Oak  Park  IL  60302. 

MOVIE  REVIEWS 

COMIC  STRIPS 

SPORTOONS,  COMIC  STRIPS.  TOP  PUZZLES. 
New  1981  feature  catalog  free  with  sample  com¬ 
ic  strip  booklet.  Write  to  R-Gabs/Dickson  Fea¬ 
tures,  PO  Box  265.  St  Joseph  MO  64502. 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
Weekend  section  or  entertainment  pages. 
Issued  weekly.  Camera-ready.  Our  6th  year. 
Cineman  Syndicate,  7  Charles  Court.  Middle- 
town,  NY  10940.  (914)  692-4572. 

COMMENTARY 

REAL  ESTATE 

FEATURES  WANTED 

“TODAY’S  MADITORIAL" — Irreverent  view  of 
the  news  through  Dar  McFarlin’s  woes  colored 
glasses.  Attracts  blistering  "Letters  To  Editor." 
Current  release  free.  OXFORD  NEWSLETTER. 
Oxford  Wl  53952. 

HOUSE  CALLS— National  award  says  "enter¬ 
taining  format,  concise,  solid  writing  skills  and  a 
wealth  of  real  estate  knowledge."  6th  year. 
Miami.  Rochester.  Philadelphia.  Detroit.  Port¬ 
land.  Yuma.  etc.  Edith  Lank.  240  Hemingway. 
Rochester  NY  14620.  (716)  271-6230. 

MAJOR  PAPER  STARTING — Welcome  car¬ 
toons.  columns  on  urban  topics;  money,  medi¬ 
cine.  consumerism,  crime,  historic  preserva¬ 
tions.  etc.  Also  seek  art  services,  graphic  supply 
houses.  Send  literaure  and  samples  to  Box 
36004.  Editor  &  Publisher. 

EDUCATION 

YOUR  READERS  NEED  TO  KNOW  their  rights  in 
dealing  with  health  and  education  services. 
"Your  Health  Rights"  and  "Your  Education 
Rights"  synidicated  by  Writers'  Clearinghouse, 
will  make  sure  they  don’t  feel  ripped  off  and  will 
help  cut  red  tape  or  solve  reader  problems  in 
everyday  dealings  with  health  and  education  ser¬ 
vices.  Both  columns  can  be  a  valuable  addition 
to  you  consumer  lineup.  "Your  Health  Rights" 
and  "Your  Education  Rights"  are  written  by  Eli¬ 
zabeth  F.S.  Solomon,  a  veteran  health  and 
education  administrator.  Choose  your  frequen¬ 
cy.  daily,  weekly  or  monthly.  Low  rates.  Send  for 
free  samples  to  Writers’  Clearinghouse,  PO  Box 
118.  Fabyan  CT  06245.  Phone  (203)  923— 
9925. 

SPORTS 

NEWSPAPER  APPRAISERS 

HOCKEY — "At  Center  Ice”  with  the  NHL  broad¬ 
casters.  Weekly  feature  debuts  September  21. 
Liberty  News  International,  PO  Box  85.  East  De¬ 
troit  Ml  48021. 

APPRAISALS  FOR  ESTATE  TAX  partnership, 
loan  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R.  Krehbiel. 
Box  88.  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133.  Shawnee  Mission  KS  66207. 

NEWSPAPER  BROKERS 

TAXES 

FARM  TAXES,  popular  weekly  column  in  its  sixth 
year  is  available  in  a  few  areas.  For  topical  sam¬ 
ples  and  prices  write:  Cricket.  Box  527,  Ardmore 
PA  19003. 

BROKERS  and  CONSULTANTS 
NEWSPAPERS 

W.B.  GRIMES  &  CO.  INC. 

National  Press  Bldg 

Washington  DC  20045 
(202)628-1133 

GENERAL 

TRAVEL 

BILL  MATTHEW  COMPANY  conducts  profes¬ 
sional.  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446-0871 
nights:  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 

FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion— The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S.  Gale  Denley,  The  Journal.  Box 
278,  Bruce  MS  38915. 

AFFORDABLE  TRAVEL — Weekly,  biweekly  or 
monthly  travel  column  to  strengthen  travel  pages 
during  recession’s  gloom.  Low  cost,  first  2  col¬ 
umns  free.  Prize  winning,  accredited  travel  wri¬ 
ter.  Nancy  Winter  Drosdick,  16  Indian,  Sparta  NJ 
07871.  (Ml)  729-2644. 

Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 

A  Division  of 

Graphic  Management  Associates,  Inc. 

11  Main  St.  Southboro  MA  01772 
(617)481-8562 

JOIN  OUR  CONTRACT  CREW! 

.  .  .Those  individuals,  companies,  syndicates  that  know  the  value 
of  an  E&P  ad  and  run  with  us  on  a  regular  basis. 

So  be  it  1 2, 26  or  52  times  per  year,  we  produce  business  and  profit  for 
these  people.  We  offer  you  freedom  to  rotate  your  copy  within  our 
regular  deadline  times,  monthly  billing  and  the  best  exposure  in  the 
field. 

Reserve  your  place  now,  in  the  most  effective  classified  market  in  the 
newspaper  industry. 

E&P  CLASSIFIEDS 

Rates  on  Request 
(212)  752-7050 

JAMES  J.  BRODELL 

Rocky  Mountain  newspapers 

Box  1841,  Grand  Junction  CO  81502 

8uyer  inquiries  invited  (303)  242-5035. 

JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  southern  markets.  12 
Cutler  Or,  Savannah  GA  31405,  (912)  925- 
8666.  day  or  night. 

KREHBIEL-BOLITHO,  INC. 

Over  500  sales  in  our  30  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  office." 

PO  Box  88,  Norton  KS  67654. 

Office  (913)  877-3407 

ROBERT  N.  BOLITHO.  "Kansas  City  Office.”  PO 
Box  7133.  Shawnee  Mission  KS 

66207,  Office  (913)  381-8280 

MEL  HODELL.  Newspaper  Broker. 

PO  Box  2277,  Montcla.r,  CA  91763 
(714)  626-6440 

ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


SYD  S.  GOULD  ASSOCIATES 
"The  broker  iwith  instarrt  buyers" 
SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  Mergers,  ^tes. 

No  charge  for  consultation. 
Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


50  YEARS  OF  MEDIA  EXPERIENCE 
We  specialize  in  radio,  TV,  weekly,  daily  and 
community  newspapers.  Professional,  confiden- 

"Susiness  Broker  Associates 
(615)  756-7635 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write  or  call 
for  free  consultation.  21  E  Euclid  Av,  Haddon- 
fiek)  NJ  08033,  (609)  795-6026. 


NEWSPAPERS  FOR  SALE 


COLORADO  BOOM  TOWN  WEEKLY 
Estimated  1980  gross  $48,(XX).  price  $37,500 
with  $20, OCX)  cash  down.  State  cash  and  experi¬ 
ence  first  letter,  call  only  if  you're  in  our  files. 
Marion  R.  Krehbiel.  Box  88.  Norton  KS  67654. 


1300  CIRCULATION  WEEKLY  in  Colorado.  Oil 
shale  country.  Only  $10,(XX)  down.  James  J. 
Brodell,  Broker.  Box  1841,  Grand  Junction  CO 
81502,  (303)  242-5035. 


SOUTHWESTERN  VIRGINIA  WEEKLY  group 
with  annual  volume  of  $400,000.  Asking  only 
$200,000,  real  estate  and  equipment,  but  no 
press,  included.  W.B.  Grimes  4.  Co.,  Inc., 
National  Press  8ldg,  Washington  DC  20045. 


ILLNESS  FORCES  SALE— Profitable  California 
shopper  at  bargain  pricel  Call  Peter  at  (209) 
522-9668,  weekdays. 


MENCXXINO'S  only  countywide  weekly— gross 
$100,000  plus— 3600  sold  weekly.  Seven  years 
of  high  impact,  needs  new  management  team 
with  skill  and  capital.  Contact  M.  SJhapiro.  Srok- 
er,  (707)  462-95^,  Ukiah,  California. 


NEWS-SERIOUS  weekly  in  affluent  area.  Profiled 
Columbia  Journalism  Review,  Sunday  Penn¬ 
sylvanian.  Under  capitalized,  will  sell  part  or 
whole.  Working  partner  to  handle  advertising  de¬ 
sirable.  West  Shore  Times,  13  W  Main  St. 
Mechanicsburg  PA  17055. 


SMALL  8UT  WELL-ESTABLISHED  award 
winning  Zone  9  weekly  in  fast-|rowing  area. 
Ideal  for  husband-wife  team.  Box  35984,  Editor 
&  Publisher. 


WEEKLY  in  fast-growing  high  Western  valley. 
Grossed  $22,500  in  '78,  $40,000  in  '79.  expect 
$60,000  in  80.  Serves  wide  area  with  1000 
growing  paid  circulatxxi.  Building  and  Compug- 
raphic  equipment  included.  $79,000.  PO  Box 
438,  Dorris  CA  96023.  (916)  397-2601. 


WASHINGTON  29-year  ok)  weekly^  9000  pax) 
circulation;  4-unit  Goss;  competitive  markeL  will 
respond  to  full  time  attention.  $350,000  with 
$50,000  down,  balance  long  term.  John  N.  Jep- 
son.  Broker,  Box  B.  Townsend  MT  59644,(406) 
266-4223. 


WELL  ESTABLISHED  prize  winning  official  coun¬ 
ty  seat  weekly  in  Zone  3.  One  of  the  fastest 
growing  counties  in  the  Southeast.  Gross 
$190,000.  No  job  printing  or  retail.  State  qual¬ 
ifications.  Box  ICei,  Editor  &  Publisher, 


AMERICA'S  LEADING  BROKERS 
Know  That  When  It  Comes  To 
Selling  Papers  — 

We  Know  Our  Business 
E&P  CLASSIFIEDS 
(212)  752-7050 
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CLASSIFIED  ADVERTISING 
Order  Blank 

Name  - — — 

Address  - 

City  _  State  _  Zip  _ 

Phone  - 

Authorized  - 

Classification  - 

Copy  - 


□  Assign  a  box  number  and  mail  my  replies  daily. 

To  Run:  - Weeks  _ Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  EDITOR  &  publisher  •  575  Lexington  Ave.  •  New  York,  N  Y.  10022 


ANNOUNCEMENTS 

INDUSTRY  SERVICES 

NEWSPAPERS  FOR  SALE 

ADVERTISING  SERVICES 

COUNTY-ViriDE  Northeast  suburban  weekly, 
rapid  growth,  $1  million  ad  gross  1979,  $1.3 
million  likely  1980,  good  staff  and  profit  margin. 
45,000  free  circulaton.  Strong  operating  transi¬ 
tion  available  2  years.  Box  35989,  Editor  &  Pub¬ 
lisher. 

CO-OP  ADVERTISING 

Are  you  getting  your  share?  We  offer  a  proven 
marketing  strategy  that  is  easy  to  follow  and 
guaranteed  to  increase  your  co-op  billing.  Total 
package  includes  Co-op  Coordinator's  Manual, 
sales  tracing,  audio-visual  and  promo  material 
for  the  retailer  plus  details  on  21X0  manufactur¬ 
er's  co-op  plans.  For  free  literature  write: 

Co-Opportunity,  Inc. 

222  Sunrise  Highway 

Rockville  Centre  NY  11570 

ENERGY  GROWING  AREA— Award  winning 
Utah  weekly,  $280,000  gross.  4300  circulation, 
new  composing  equipment,  spacious  facilities, 
no  real  estate,  printing  farmed.  Non  competitive 
county  seat.  Box  1007,  Editor  &  Publisher. 

FLORIDA— Heart  surgery  forces  sale  of  shopper, 
county  seat.  Gulf  of  Mexico,  owner  wants  to  sell 
immediately,  preferably  cash,  will  discuss  terms, 
asking  one-time  billing,  no  brokers.  Box  1022, 
Editor  &  Publisher. 

STIMULATE  YOUR  AD  SALES! 

Classified  International,  a  42  year  old  firm,  offers 
a  proven  program  that  stimulates  sales  and  pro¬ 
fits.  Two  recent  papers  doubled  ad  count  within 
two  months.  We  consult  personally,  and  provide 
a  monthly  13  part  package  which  can  be  in¬ 
vested  in  together  or  individually.  Start  your  til 
forbid  order  now  and  receive  a  bonus  of  a  Basic 
Classified  Library  worth  $20  with  your  first  pack¬ 
age  of  sales  material.  Write  or  call  for  more  in¬ 
formation.  Tom  Greene,  1345  E  10th  Av,  Hialeah 
FL  33010,  (305)  885-4526. 

FOR  SALE— Two  weeklies,  western  Kansas. 
Growing  area.  Terms  available.  Box  1027,  Editor 
&  Publisher. 

NEWSPAPERS  WANTED 

ESTABLISHED  group  publisher  seeks  daily 
newspapers  or  weeklies  with  near-term  potential 
for  conversion  to  daily.  Will  structure  offers  to 
meet  tax  and  personal  needs  of  sellers.  Write  Box 
36008.  Editor  &  Publisher. 

CIRCULATION  SERVICES 

OUTSTANDING  telephone  sales  and  boy  crew 
promotional  organization  available  to  newspap¬ 
ers  in  Zones  1  and  2.  Our  company  has  been 
established  12  years  and  we  currently  represent 
newspapers  with  circulations  from  50,000  to 
over  1,000,000.  Our  reputation  is  the  finest  and 
we  produce.  Call  Dick  Levis  at  (201)  399-1211 
or  write:  Levis  Sales,  Inc,  1505  Stuyvesant  Av, 
Union  NJ  07082. 

IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet  your 
needs,  including  your  remaining  with  the  news¬ 
paper,  No  paper  too  large  for  us  to  consider. 
Please  send  information  to  Box  31752,  Editor  & 
Publisher.  All  replies  kept  strictly  confidential. 

ENGINEERING  & 
INSTALLATIONS 

PRESS  INSTALLATIONS,  rigging,  engineering 
modifications,  rebuilding  and  removal.  Single 
width  to  4  plate  wide.  Bramble  Professional 
Press  Engineering,  Rt  2,  Box  2285,  McAllen  TX 
78501.(512)682-7011. 

To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number  given 
in  the  od,  do  Editor  &  Publisher,  575  Lex* 
ington  Av,  New  York,  NY  10022. 

Please  be  selective  in  the  number  of  clips 
submitted  in  response  to  on  od.  Include  only 
material  which  can  be  forwarded  in  a  large 
manilla  envelope.  Editor  &  Publisher  is  not 
responsible  for  the  return  of  any  materal 
submitted  to  its  advertisers. 

WANT  TO  OWN  weekly  or  semi-weekly  in  6000 
to  10,000  population  community.  Gross 
$150,000  and  up.  Prefer  county  seat.  Excellent 
community  journalism  credentials,  former  week¬ 
ly  owner,  civic  minded,  small  town  oriented,  will 
live  in  community  1  serve.  Strict  confidence.  No 
brokers.  Box  36048.  Editor  &  Publisher. 

PUBLICATIONS  FOR  SALE 

WELL  KNOWN  Catskill  Mountain  New  York  re¬ 
sort  publication.  Currently  grossing  in  $lOO,000 
range.  Excellent  family  business  or  addition  to 
existing  publishing  chain.  Great  potential  with 
legalized  gambling.  Box  1029.  Editor  &  Pub¬ 
lisher. 

CLASSIFIED  ADVERTISING  RATES 

LINE  ADS  POSITIONS  WANTED 

1  week  —$3.10  per  line.  1  week  —$2.25  per  line. 

2  weeks— $2.95  per  line,  per  issue  2  weeks— $2.10  per  line,  per  issue. 

3  weeks— $2.75  per  line,  per  issue.  3  weeks— $1 .95  per  line,  per  issue. 

4  weeks— $2.55  per  line,  per  issue.  4  weeks— $1 .70  per  line,  per  Issue. 

Add  $3  per  insertion  for  box  service  and  Add  $2  per  insertion  for  box  senrice  and 
count  as  an  additional  line  In  copy.  count  as  an  additional  line  In  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviatons). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decoratons,  changes  your 
classified  ad  to  display.  The  rate  for  display-classified  is  $70  per  column  inch 
camera  ready,  $75  pub  set. 

Contract  rates  available  on  request. 

DEADLINEiEvery  Tuesday,  2  pm  New  York  Time, 

for  Saturday's  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publishor 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 
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The  Industry’s 

MEETING 
PLACE  .  .  . 


When  you  need 
to  reach  news¬ 
paper  people, 
you  can  meet  all 
the  people  you 
want  to  meet — 
sellers,  buyers, 
employers,  job¬ 
seekers,  services, 
in  the  pages  of 

Editor  &  Publisher 

CLASSIFIED 

ADVERTISING 

Our  telephone  number-(212)  752-7050 


EQUIPMENT  &  SUPPLIES  ! 

EQUIPMENT  &  SUPPLIES 

CAMERA  &  DARKROOM 

MAILROOM 

KAMERAK  SQUEEZE  LENSES 

Variable  lenses  0  to  8%.  Fixed  lenses  up  to  12%. 
Compare  our  quality  and  service.  KAMERAK 
(213)  437-2779 

Box  2798 

Long  Beach  CA  90801 

2  MULLER  stuffing  machines  model  227,  main 
}lus  2  inserts.  1  Muller  model  227E.  main  plus  2 
nserts.  J  S  Graphic  Equipment  (i).,(214)  387- 
3128. 

MULLER  231  COUNTER  STACKER 

Excellent  condition 

Box  343M.  Editor  &  Publisher. 

GOSS  COMMUNITY.  4  units,  1975  vrith  Sub¬ 
urban  folder,  immaculate  condition,  available 
immediately.  Call  Southern  Printing  Machinery 
(305)  592-8409  or  New  England  Printing 
Machinery  (617)  475-3210. 

4  UNIT  URBANITE,  loaded,  2  years  ok),  mod¬ 
ified  Vx  folder  available  immediately,  (lall 

(617)  475-3210. 

GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  multi¬ 
wide  label  heads  and  quarter  folders.  Call  Scott 
or  Ed  Helsley,(800)  527-1668. 

SQUeeze  Lenses,  new  and  trade  Ins.  .  . 
Manufacturer/Specialists  since  1968 

New,  super  designs  surpass  all 

CK  Optical 

(213)372-0372 

Box  1067,  Redondo  Beach  CA  90278 

MULLER  EM- 10  inserter.  Excellent  condition. 
Available  immediately.  Contact  Box  35973, 
Editor  &  Fhjblisher. 

MULLER  227E  inserter.  5  stations. 

Muller  EM-10  inserter.  5  stations. 

Muller  321  counter  stacker  for  use  with  above 
inserters. 

Graphic  Management  Associates  Inc 
Newspaper  Mailroom  Systems  Division 

11  Main  St.  Southboro  MA  01772 
(617)  481-8562 

ROLL  THE  PRESSES! 

E&P  CLASSIFIEDS 

We  move  machinery! 

(212)  752-7050 

POWERED  ROLLER  TOPCONVEYOR,  60ft  long, 

17  in.  wide.  2  HP  motor,  work  table  on  both 
sides.  Northeast  Storage  and  Industries,  Inc., 
(213)  257-7557, 

STA-HI  257  COUNTER  STACKER 

Excellent  condition 

Box  34253,  Editor  &  Publisher 

CIRCULATION  SUPPUES 

BUNDLE  BAGS.  SPECIAL  VKATERPROOF  SU¬ 
PER  STRENGTH  PLASTIC.  LOW  COST. 
ALLEGHENY  PAPER  CO,  PO  BOX  15547,  PITT¬ 
SBURGH  PA  15244,  (412)  787-2700,  CALL 
COLLECT. 

NEWSPRINT 

NEWSPRINT  ROLLS— Basic  30  lb  steady  supp¬ 
ly.  prompt  shipment  from  inventory,  delivered 
price  on  request.  Brookman  Paper  Corp,.  300  E 
54  St.  New  York.  NY  10022,  (212)  688-3020. 

CIRCULATION  SOFTWARE 
Business/Circulation  software  designed  for  IBM 
34  available  with/without  installation  assistance. 
Comprehensive  circulation  system  maintains 
total  homes  In  market  area.  Adaptable  to  sub¬ 
scriber  only.  Provides  on-line  real  time  update  to 
starts,  stops,  senrice  errors.  Includes  route  error 
alarm  system  with  real  time  senrice  error  dis¬ 
patching.  Includes  PIA  processing  with  automa¬ 
tic  vacation  adjustment.  Produces  all  ABC. 
pressrun  and  delivery  manifests.  Bundle  top 
wraps  include  start,  stop,  and  senrice  error  mes¬ 
sages.  Carrier  statements  handle  bonding  and 
estimating.  A  full  line  of  other  business  systems 
available.  Contact  Creative  Data  Systems.  9809 
Wedd  Dr,  Overland  Park  KS  66212.  (913)  381- 
1109. 

30  LB  NEVKSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  (>jrp 

3305  W  Warner.  Santa  Ana  CA  92704 
(714)  556-7130 

STANDARD  30  lb.  newsprint  made  to  your  spe- 
cificatiw.  Shipments  direct  from  major  mills. 
Box  35468.  Editor  &  Publisher. 

PHOTOTYPESETTING 

CASH  FOR 

MARK  1.  IV,  V  PACESETTERS 
LINOTRON  202 
(614)  846—7025 

MAILROOM 

COMPUGRAPHICS 

7200  —  $2000.  Compuwriters  $2800.  2971TL 
—  $1500  Keyboards  —  $1000.  FHN  Business 
Products.  PO  Box  442,  Marlton  NJ  08053.  (609) 
235-7614. 

SHERIDAN  48P  and  24  P  inserters.  Very  good 
condition.  Avalable  immediately.  Box  34252. 
Editor  &  Publisher. 

SIGNODE  MLN2A  tyer  in  like-new  condition. 
Parts  and  training  on  machine  included.  Very 
reasonable.  John  Tinkler  (504)  388-0269. 

COMPUGRAPHIC— 1  2%1  with  2  film  strips 
$1500.  1  7200  with  2  film  strips  $2200,  Both 
$3500.  Bill  Horseman,  The  Winchester  Sun, 
Winchester  KY  (606)  744—3123. 

2  SPEEDAUMATS  model  number  2605,  2 
Addressographs  model  number  1957GG,  1  Gra- 
hotype  model  number  6381 . 1  GraphrXype  mod¬ 
el  number  6383.  Contact  William  Payne  (919! 
727-7262. 

6  MONTH  OLD  COMPUGRAPHIC  Execuwriter  II 
and  processor,  14  type  strips,  take  over  low  pay¬ 
ments  with  $500  down.  A/M  Varityper  Headliner 
and  1 1  typ^heels  —  $450.  Valley  Views.  Box 
3512,  Modesto  CA  95352,  (209)  ^-0533. 

JOIN  OUR  CONTRACT  CREW! 

.  .  .Those  individuals,  companies,  syndicates  that  know  the  value 
of  an  E&P  ad  and  run  with  us  on  a  regular  basis. 

So  be  it  1 2, 26  or  52  times  per  year,  we  produce  business  and  profit  for 
these  people.  We  offer  you  freedom  to  rotate  your  copy  within  our 
regular  deadline  times,  monthly  billing  and  the  best  exposure  in  the 
field. 

Resen/e  your  place  now,  in  the  most  effective  classified  market  in  the 
newspaper  industry. 

E&P  CLASSIFIEDS 

Rates  on  Request 
(212)  752-7050 

/ 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


CONTINENTAL  PRINTING 
MACHINERY 

We  sell  presses  as  Is,  or  recondltiorred.  Move 
your  press,  install  and  train  on  all  makes  and 
models  web  offset  and  letterpress.  25  years  ex¬ 
perience.  CONTACT:  Ken  Langley 
7881  Mastin  St,  Ste  201 
Overland  Park  KS  K204 
(913M32-8276 


OUR  5-UNIT  Goss  Community  with  Suburban 
folder  is  up  for  an  all-cash  sale.  Available  next 
March  as  we  are  upgrading  our  equipment. 
Write  Box  1014,  Editor  &  Publisher. 


224'4"  CUTOFF  GOSS  HEADLINER,  4  Units,  2 
half  decks,  2  to  1  folder,  available  now. 

21!^"  cutoff  Hoe  Colormatic,  3  units.  2  half 
decks,  available  now. 

4  Wood  autopasters. 

2  new  Goss  web  width  cut  down  kit. 

224'4"  cutoff  Hoe  color  convertible  4  units, 
available  now. 

3  Wood  single  width  reel  tension  pasters  avail¬ 
able  now. 

Now  in  our  warehouse  cleaned  and  painted  or 
rebuilt. 

4  unit  Harris  V22. 

3  -  1  unit  Harris  V22,  and  folders. 

3  unit  Harris  V15A. 

4  unit  Merganthaler. 

1  Gregg  imprinter. 

8  unit  V15A. 

5  unit  V15A. 

1  unit  Community  and  folder,  oil  bath. 

4  unit  Community  and  folder,  oil  bath. 

4  unit  Suburban. 

Suburban  add-on  units. 

Urbanite,  various. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen  TX  78501 

(512)  682-7011 _ 


GOSS  SC.  5  unit  press,  1968. 

Goss  SC  folder,  cross  perforator. 

Goss  Urbanite,  4  unit  press,  1%3. 

Goss  Urbanite,  add-on  units,  1968-72. 

Harris  V15A,  5  unit  press,  1973. 

Harris  V15A,  6  unit  press,  1976-77. 

Harris  V  25.  4  unit  press,  1971. 

Harris  folders:  JFl,  JF4.  JF7,  JF25. 

Color  King  add-on  units,  remanufactured. 

News  King,  4  unit  press,  1964. 

OFFSET  NEWSPAPER  EQUIPMENT 
1820  Briarwood  Ind.  Ct  NE 
Atlanta,  Georgia  30329 
(404)  321-3992 

Telex  700563 


Place  your  bet  on  E&P  Classifieds 
We  bet  you'll  be  satisfied 

Call  for  rates  and  info 
(212)  752-7053 


EQUIPMENT  &  SUPPLIES 


PRESSES 


CAPCO  portable  ink  fountains.  Wood  portable 
ink  fountains.  Goss  portable  ink  fountains.  Hoe 
ink  boxes.  Hoe  color  convertible  press  22  44 
units  with  2:1  double  delivery  folder.  We  have  ih 
storage  spare  parts  for  Hoe  color  convertible 
presses.  Two  (lline  reels,  and  pasters  in  self- 
contained  framing.  Running  belts,  side  lay,  etc. 
Suitable  for  publication  or  newspaper  press. 
Paper  roll  dollys  and  track  1  single  width  Goss 
balloon. 

NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


HARRIS  V15-A,  3  units  and  folder. 

Goss  Urbanite  quarter  folder. 

A  Stepper  730  inserter/3  bin. 

Contact:  Ken  Langley 
Continental  Printing  Machinery.  Inc. 
7881  Mastin  Dr. 

Overland  Park  KS  66204 
(913)  432-8276 


HARRIS  845.  3  units.  2:1  folder,  new  1973. 
IPEC,  Inc.,  97  Marquardt  Dr.  Wheeling  IL60090. 
(312)  459-9700. 


HARRIS  V-15A.  6  units,  1976-77,  2:1 
folder. 

Cottrell  V-22,  4  units,  JF-4  folder 
with  double  parallel. 

Cottrell  V-25  folders.  JF-1. 

Cottrell  V-25,  V4  and  folder. 

Fairchild  Color  King  4  units,  1966. 

Fairchild  News  Kihg,  4  units,  19^. 

Goss  Community  add-on  units.  1969-76. 

Goss  Suburban  add-on  units. 

Goss  SC  folders.  V4,  VS,  1975. 

Goss  folders:  Urbanite,  Suburban.  SU, 
Community. 

Goss  Urbanite  folder,  1970. 

Goss  Urbanite  V4  folders. 

Goss  4.  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  44",  45  V^". 

Fincor  motor  and  control  40  and  75  HP. 

WANTED:  Newspaper  equipment  and  complete 
plants. 

IPEC,  INC 

97  Marquardt  Dr. 

Wheeling  IL  60090 
(312)  459-9700 

Telex  20-6766 


WANTED  TO  BUY 


CUTLER  HAMMER  MARK  IV  counter  stacker  for 
daily  newspaper  operation.  Respond  to  Box 
35962,  Editor  &  Publisher. 


CHESHIRE  and  Philipsburg  any  condition.  Call 
collect  Herb  (201)  289-7900.  AMS,  1290  Cen¬ 
tral  Av,  Hillside  NJ  07205 


Inland  of  Kansas  City 

Since  1910 


WORLD’S  LARGEST  NEWSPAPER  EQUIPMENT  DEALER 

2-Goss  Headliner  Presses  A-80  (16  units,  2  folders). 

8  units,  double  2:1  folder  with  upper  former,  3  color  half 
decks,  22%"  cutoff,  Goss,  RTP,  Mfg.  1948,  SN2008. 

1-Goss  Headliner  Press  A-82  8  units,  3 — 2:1  folders  (2  dou¬ 
ble,  1  single)  with  upper  formers,  2  color  half  decks,  22%" 
cutoff,  Mfg.  1954-60. 

1-Goss  Headliner  Press  A-80  6  units,  1  double  folder,  with 
double  upper  formers,  1  color  half  deck,  SN2219,  22%" 
cutoff. 


^  Offered  Subject  to  Prior  Sale  by 

niand  newspaper  machinery  corporation 

105TH  A  SANTA  FE  DRIVE  LENEXA  KAN  66216.  USA  913-492-9051; 


-  An  Inland  Industries  Company  - 


EQUIPMENT  &  SUPPLIES 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


WANTED  TO  BUY 


GOSS  METRO  OFFSET,  %  page  capacity.  Ken¬ 
neth  Langley,  Continental  Printing  Machinery. 
7881  Mastin  Dr,  Overland  Park  KS  66204. 


GOSS  COMMUNITY  OIL  BATH,  with  SC  folder 

unit  separate.  Box  19^,  Editor  &  Publisher. 


Goss  Mark  I  or  II  press  units  with  21  VS”  cut  off. 
Box  34445,  Editor  &  Publisher 


IDAB-440  or  HALL  MONITOR  COUNTER 
STACKER  for  small  newspaper  facility.  Must  see 
in  operation.  Box  35116,  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLSIHER. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 


STA-HI  251  COUNTER  STACKER 
Box  34254 
Editor  &  F  ubiisher. 


SHERIDAN  72P  INSERTER 
for  daily  newspaper  operation 
Box  34255,  Editor  &  Publisher 


GOOD  USED  MARK  V  or  Linotron  202.  Call  (404) 

292-3536,  Decatur  News  Publishing  Co,  Inc. 


USED  COMPUGRAPHIC  2750  and  1750  ter¬ 

minals  for  Editwriter.  Courier- Journal,  Crescent 
City  FL  32012,  (904)  698-1644. 


WILL  PAY  TOP  CASH  PRICES  (or  paper  cutters, 
Phillipsburg  and  Pitney-Bowes  inserting 
machines;  Cheshire  automatic  labelers,  die  cut¬ 
ters,  sheeters,  Bunh  string  tyers,  envelope  con¬ 
verting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc.,  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick  up 
and  transportation  charges  and  pay  in  cash  or 
certified  check  in  advance.  Phone  toll  free  (800) 
521-5586  or  in  Michigan  (313)  865-7777. 

M.  SELLARS  &  ASSOCIATES 
PO  Box  1352 
Dearborn  Ml  48121 


WANTED — Used  equipment  in  excellent  condi¬ 
tion:  6  Goss  Metro  offset  units.  1  half  deck.  2:1 
folder,  2\V2"  cutoff,  2  upper  formers,  1  skip 
slitter.  6  Goss  reel-tension  and  paster,  reversible 
drums  and  angular  bars.  Contact  Pedro  Cabal¬ 
lero.  Apartado  1048,  Caracas.  Venezuela. 


HELP  WANTED.  .  . 


ACADEMIC 


JOURNALISM  SCHOOL  seeks  graphic  arts/ 
photo  instructor  to  begin  Fall  1981.  Qualifica¬ 
tions:  professional  experience,  masters  degree, 
desire  to  work  with  undergrads.  Application 
deadline:  October  1,  1980.  Write:  Dean  Herbert 
Strentz,  Drake  University,  Des  Moines  lA  50311. 


PROFESSIONALLY  oriented  journalism  depart¬ 
ment  seeks  two  assistant  professors  starting 
January  15.  1981  for  editorial  and  broadcast 
sequences  respectively.  Advanced  reporting 
and  editing  experience  a  must  for  print  slot,  com¬ 
mercial  news  practice  preferred  to  theory  for 
expanding  broadcast  sequence.  Tenure  track  or 
lecturer  route  negotiable.  22,000  campus  in 
4(X).000  population  best  of  Southwest  city.  200 
majors  in  hard-working  6-member  department 
committed  to  affirmative  action  and  equal  oppor¬ 
tunity.  Resumes,  references  to  Bob  Lawrence, 
Chairman,  Journalism  Department,  Univesity  of 
New  Mexico,  Albuquerque  NM  87131. 


VISITING  LECTURER — The  Journalism  School. 
Drake  University,  seeks  a  lecturer  in  magazines 
(or  the  Spring  1981  semester,  January  to  early 
May.  Teach  in  magazine  writing  and  production. 
For  information  write:  Dean  Herbert  Strentz, 
School  of  Jourhalism,  Drake  University,  Des 
Moines  lA  50311. 


ANTICIPATED  OPENING— January,  1981. 
Non— tenure  track  journalism  assistant  profes¬ 
sorship.  MA  or  PhD  plus  significant  newspaper 
experiece  required.  Teach  reporting.  Layout  ex¬ 
perience  desirable.  Write  Harold  David,  Depart¬ 
ment  of  Journalism.  Georgia  State  University, 
Atlanta  GA  30303.  GUS  is  an  affirmative  action/ 
equal  opportunity  employer. 


GENERAL  MANAGER — Quality  daily  in  lovely 
Southeastern  seacoast  state.  Group  owned.  Ex¬ 
cellent  growth  potential  for  both  newspaper  and 
candidate's  future.  Relate  complete  details  in 
the  first  letter  to  Box  36007,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  classified  ads  pro¬ 
duce  results  like  no  other  publication  in  the 
newspaper  field!  Whether  you  have  machin¬ 
ery,  supplies,  or  newspapers  to  sell  (or  buy)— 
need  a  top  qualified  person  to  fill  an  opening— 
or  are  looking  for  just  the  right  spot  to  advance 
your  career— put  an  Editor  &  Publisher  ad  to 
work  for  you.  Cal  (212)  752-7050. 


ADMINISTRATIVE 


GROUP  OPERATIONS  VICE  PRESIDENT 
Established  news  group  in  top  50  in  daily  circula¬ 
tion  seeks  professional  as  Vice  President- 
Operation.  Must  supervise  and  work  effectively 
with  general  managers  on  all  facets  of  operation 
from  budgeting  to  sales  and  profit  and  loss  analy¬ 
sis.  Need  a  hands-on  executive  with  answers 
and  ability  to  lead  and  help.  Medium  travel.  Send 
full  and  complete  details  in  first  letter.  All  replies 
confidential.  Box  35944,  Editor  &  Publisher. 


PROGRESSIVE  ARIZONA  WEEKLY  newspaper 
group  is  looking  for  one  sharp  manager  capable 
of  overseeing  and  organizing  three  local  com¬ 
munity  newspapers.  We  are  looking  for  a  fair 
individual  whose  basic  background  is  in  sales, 
but  also  versed  in  the  other  departments  of  a 
weekly  newspaper.  If  you  are  looking  for  a  chal¬ 
lenge  as  well  as  an  opportunity,  please  send 
resume  and  salary  requirements  to  Ed  Dulin, 
INI/Arizona,  2210  W  Dessert  Cove.  Phoenix  AZ 
85029. 


ADVERTISING 


ADVERTISING-MARKETING  DIRECTOR  for  dai¬ 
ly-weekly  group.  Excellent  salary,  incentive  plan. 
Leadership  by  example  necessary.  Excellent 
opportunity.  Write  Don  Kramer,  Publisher.  Casa 
Grande  Valley  Newspapers  Inc.  PO  Box  639, 
Casa  Grande  AZ  85222. 


ART  DIRECTOR— Ideal  climate,  growth  area, 
new  weekly,  up  to  $18,(XX3  a  year.  Dana  Point 
Beacon.  PO  Box  457,  Dana  Point  CA  92629. 


ASSISTANT  ART  DIRECTOR 
NEEDED  IMMEDIATELY 
For  3  paper  group.  Prefer  person  with  strong  ad 
and  promotional  background  on  small  daily  or 
weeklies.  Need  aggressive  person  capable  of 
moving  up  to  No.  1  spot  within  a  year.  Outstand¬ 
ing  opportunity.  Write  giving  experience,  refer¬ 
ences.  salary  expected  to  The  Daily  Record, 
Dunn  NC  2a334. 


DISPLAY  ADVERTISING  solicitor  for  morning 
daily  in  wonderland  Wyoming.  Entry-level  consi¬ 
dered.  sales  and  layout  experience  perferred. 
Contact  Bill  Frederick,  Northern  Wyoming  Daily 
News,  Box  508,  Worland  WY  82401.  (307)  347- 
3241. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number  given  in  the  ad,  do  Editor  & 
Publisher,  575  Lexington  Av,  New  York,  NY  10022. 

Please  be  selective  in  the  number  of  clips  submitted  in  response  to  on  ad. 
Include  only  material  which  can  be  forwarded  in  a  large  manilla 
envelope.  Editor  &  Publisher  is  not  responsible  for  the  return  of  any 
materal  submitted  to  its  advertisers. 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  NEWSPAPER 
SALES  REPS  WANTED 

We  are  looking  for  a  sales  person  with  up  to  3 
years  experience  selling  national  advertsing 
space.  This  is  an  outstanding  opportunity  for  the 
right  person.  Salary,  txrnuses,  profit  sharing,  ma¬ 
jor  medical  are  just  some  to  the  niceties  we  offer. 
New  York  based.  If  you  feel  you  are  the  right 
person  for  this  opportunity  send  us  your  resume 
with  salary  requirements  so  we  can  set  up  an 
intenriew.  Please  write  care  of  Box  1019,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING  MANAGER  for  New 
Jersey's  foremost  and  largest  weekly  newspaper. 
A  great  opportunity  for  an  experienced  classified 
advertising  manager  to  join  a  dynamic,  aggres¬ 
sive  organization  where  classified  had  not  kept 
pace  with  the  display  growth.  For  confidential 
interview  call  R.  Kalfus  (201)  891-5355  or  write 
Suburban  News,  795  Susquehanna  Av,  Franklin 
Lakes  NJ  07417. 


CLASSIFIED  AD  MANAGER 

Unusual  opportunity  for  experienced  executive. 
Must  know  classified  outside  and  telephone 
sales.  Top  trainer  and  recruiter.  We  are  a  7  day 
paper  serving  Oklahoma  City  and  need  lead¬ 
ership  in  our  classified  department.  Salary  open 
plus  fringes.  Reply  to  Box  35928,  Editor  &  Pub¬ 
lisher. 


CLASSIFIED  ADVERTISING  MANAGER  for 
1 7,000  daily.  2-3  years  classified  display  experi¬ 
ence  necessary  for  your  next  move  up.  Send 
resume  and  salary  history  to  Vincent  Mele,  Daily 
Advance  PO  Box  30.  Dover  NJ  07801. 


CLASSIFIED  ADVERTISING  MANAGER— Zone 
2.  We  need  the  best.  We  must  have  experience 
on  medium  or  large  newspaper.  Must  be  crea¬ 
tive.  with  organizational  ability  and  familiar  with 
the  East.  We  need  someone  who  can  help  re¬ 
build  and  add  sparkle  to  our  classified  depart¬ 
ment.  $30-32.0(j0  range.  Write  Box  36028,  Edi¬ 
tor  &  Publisher. 


HARTE-HANKS 
NEWSPAPER  SEEKS 
ADVERTISING  EXECUTIVE 
The  Anderson  Independent  and  Daily  Mail  a 
50.(X)0  circulation  newspaper  operation  serving 
South  Carolina  and  portions  of  northeast  Geor¬ 
gia,  is  seeking  a  director  of  advertising. 

The  company  is  part  of  Harte-Hanks  Com¬ 
munications  and  views  itself  as  working  progres¬ 
sively  toward  becoming  a  communications  in¬ 
formation  center.  In  addition  to  our  traditional 
newspaper  operation,  we  use  our  12  units  of 
offset  press  to  do  commercial  printing  for  retail 
businesses  in  the  Southeast.  We  have  developed 
a  number  of  successful  weekly  supplemental 
products,  one  of  them  a  TMC  product. 

The  position  requires  a  person  who  is  committed 
to  people  and  their  growth,  has  integrity  and 
character,  can  sell,  understands  marketing,  is 
hard  working  and  is  a  high  achiever. 

The  reward  is  a  successful  management  career 
with  a  forward-looking  communications  com¬ 
pany  that  invests  in  the  development  of  its  ex¬ 
ecutives. 

Anderson,  South  Carolina  is  located  on  Lake 
Hartwell  In  the  foothills  of  the  Smokey  Mountans, 
2  hours  from  Atlanta,  Georgia,  Asheville.  North 
Carolina  and  Charlotte,  North  Carolina  and  AVz 
hours  from  the  Atlantic  Coast. 

Send  resume  and  a  letter  on  why  you  feel  your 
talents  and  experiences  qualify  you  for  this 
assignment  to:  Ms  Cecilia  Kay,  Personnel  Admi¬ 
nistrator,  The  Anderson  Independent  &  Daily 
Mail,  PO  Box  2507,  Anderson  SC  2%22. 


NATIONAL  CO-OP 
ADVERTISING 
MANAGER 

Aggressive  management  looking  for  the  right 
person  to  head  up  new  national,  co-op  advertis¬ 
ing  department.  Individual  would  answer  to  ad 
director.  Track  record  of  success  in  co-op  sales 
vital.  Person  would  be  liason  with  local,  national 
advertisers  and  with  national  ad  reps.  Primary 
responsibility  will  be  to  develop,  coordinate  and 
expand  co-op  advertising  for  50.(XX)  daily  and 
Sunday.  Salary  plus  commission,  but  the  best 
part  of  the  oner  is  joining  a  young,  dynamic 
newspaper  team.  Opportunity  for  advancement. 
Send  resume,  availability  and  requirements  te 
Personnel  Manager,  The  Daily  Pantagraph 
Bloomington  IL  61701. 


E  &  P  CLASSIFIEDS 
Programmed  for  selling! 

(212)  752-7050 

EDITOR  &  PUBLISHER  for 


HELP  WANTED 


ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER  for 
60,000  AM  daily  in  Zone  2.  Excellent  opportunity 
for  experienced  individual  with  proven  track  re¬ 
cord  to  join  an  aggressive  company  providing 
strong  incentives  and  excellent  fringes.  Ample 
opportunity  for  career  advancement.  Send  re¬ 
sume  and  salary  requirements  to  Box  36026, 
Editor  &  Publisher. 


GROW  WITH  A  GROWING  COMPANY;  Aggres¬ 
sive,  professional,  career-oriented  person 
sought  for  advertising  sales  with  5  year  old  shop¬ 
ping  guide  in  westen  North  Carolina.  College 
degree  helpful,  advertising  experience  a  must. 
Seeking  people  that  are  looking  for  a  place  to  get 
involved,  grow  and  develop  with  the  company,  i 
assume  added  responsibilities,  maybe  someday  i 
even  run  the  place!  Salary,  commission, 
mileage,  insurance.  Mid  teens.  Send  resume  to-. 
Box  35982,  Editor  &  Publisher.  | 


ART/GRAPHICS 


ART  DEPARTMENT  MANAGER  needed  to  su¬ 
pervise  staff  serving  promotion,  editorial  and 
advertising  and  to  develop  work  flow  systems, 
etc.  Commercial  art  experience  portfolio  re¬ 
quired.  Degree,  supenrisory  experience  prefer¬ 
red.  Send  letter,  resume,  work  samples  to  D. 
Nordstrom,  Trenton  Times,  600  Perry  St,  Tren¬ 
ton  NJ  C)8W5.  Work  samples  returned  on  re¬ 
quest. 


ASSISTANT  ART  DIRECTOR — Creative  graphic 
arts  person  to  help  direct  8  person  department. 
Knowledge  of  layout  and  design,  photography, 
typography  and  production  mandatory.  Journal¬ 
ism  background  and/or  newspaper  experience 
necessary.  Contact  Marty  Petty,  Art  Director.  The 
Kansas  City  Star  &  Times,  1729  Grand.  Kansas 
City  MO  64108,  or  phone  (816)  234-4349. 


THE  MIAMI  HERALD  seeks  graphic  artisit  with 
imagination  for  business  oriented  charts  and 
maps.  Applicant  should  have  several  years  ex¬ 
perience,  be  able  to  generate  ideas  and  have 
good  understanding  on  types  and  layout.  Good 
salary  and  growth  potential.  Send  resume  and 
samples  to:  Kent  Barton.  Chief  Artist.  The  Miami 
Herald.  1  Herald  Plaza,  Miami  FL  33101.' 


WE  WANT  AN  ART  DIRECTOR  who  wants  to 
bring  our  award-winning  Sunday  magazine  of  a 
Northeast  newspaper  into  the  1980's.  We're 
looking  for  someone  with  pizazz  to  give  us  a 
totally  new  look  and  to  work  with  the  staff  on  new 
editorial  concepts.  We  re  interested  in  your  ideas 
more  than  your  experience,  but  prior  work  as  a 
magazine  designer  would  be  helpful.  Sehd  a 
resume  and  samples  of  your  work  to  Box  1002, 
Editor  &  Publisher. 


CIRCULATION 


ALL  AROUND  WEEKLY  circulation  manager 
needed  by  15  paper  Zone  5  suburban  group  to 
realize  potential  of  our  growing  market.  Must  be 
proven  leader  with  record  in  carrier  recruitment, 
development.  Will  consider  No.  2  person  or  ex¬ 
perienced  zone  supervisor  ready  to  run  own  op¬ 
eration.  Box  35939,  Editor  &  Publisher. 


CIRCULATION  SUPERVISOR  OPENING 
Will  manage  RTZ  area  and  supenrise  3  district 
managers.  Excellent  starting  salary,  auto  allo¬ 
wance.  and  bonus  plan.  Contact  Ken  Anderson. 
State  Circulation  Manager,  Beaumont  Enter¬ 
prises  &  Journal.  PO  Box  3071.  Beaumont  TX 
77704. 


CIRCULATON  MANAGER/GENERAL  MANAGE¬ 
MENT— Zone  6,  12,0(WPM  Is  seeking  a  circula¬ 
tion  manager  who  can  take  his/her  place  in  top 
level  management  with  the  president  and  execu¬ 
tive  vice  president.  High  growth.  Sunbelt  area. 
Salary  negotiable.  Box  35882,  Editor  &  Pub¬ 
lisher. 


DATA  PROCESSING 


DATA  PROCESSING 
MANAGER 

New,  young-thinking  management  team  looking 
for  data  processing  person  with  newspaper  ex¬ 
perience.  Individual  will  head  and  set  up  new 
department.  First  responsibility  is  to  aid  in  study 
of  front-end  systems  to  replace  or  expand  ex¬ 
isting  one  and  to  coordinate  the  results  of  that 
study  with  installation  of  business  system.  Pre¬ 
sently  using  Itek  for  typesetting  and  NCR  for 
billing. 

Must  be  familiar  with  DEC,  H-P,  SH.  Itek  and 
other  systems.  Should  be  able  to  write  in  Cobol. 

Salary  commensurate  with  experience,  but  best 
part  of  the  offer  is  the  opportunity  to  join  our 
future-oriented  staff.  We're  50.(X)0  daily  and 
Sunday,  ^nd  resume,  availability  and  require¬ 
ments  to  Personnel  Manager,  The  Daily  Panta¬ 
graph.  Bloomington  IL  61701. 

it  30.  1980 


HELP  WANTED 


CIRCULATION 


NORTHEASTERN  DAILY  is  seeking  a  well- 
rounded  circulation  manager  for  member  of  cir¬ 
culation  executive  staff.  Prerequisites  include: 
field  experience  in  hardcore  low  Income  areas, 
strong  in  accounts  receivable  control,  a  mini¬ 
mum  of  2  years  inside  management  and.  up- 
most.  strong  in  people  ability.  Salary  is  com¬ 
mensurate  to  qualifications.  Send  resume  to  Box 
35522,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
A  small  (but  growing)  daily  located  in  northeast¬ 
ern  Ohio  is  looking  for  someone  to  share  the 
responsibilities  of  managing  this  daily  division  in 
sales  growth,  training  of  a  new  staff,  and  lowering 
outstanding  balances. 

The  person  we  seek  would  have  a  good  record  of 
motivating  their  people  and  not  afraid  to  share 
their  talents  of  circulation  and  field  train  their 
people. 

Salary  and  bonus  in  the  $15 — 16.(XX)  range  to 
start. 

Send  resume,  salary  history  and  your  5  year 
goals  to  Box  35999,  Editor  &  Publisher. 


CITY  CIRCULATION  MANAGER  desired  who 
has  the  experience  and  people  skills  to  become  a 
circulation  manager.  Previous  district  manage¬ 
ment  experience  and  supervision  preferred.  This 
is  a  competitive  AM  market  with  one  of  the  fas¬ 
test  growing  newspapers  in  the  USA  with  a  paid 
circulation  of  over  33,CXX).  Serious  applicants 
send  resume  or  call  Tim  Whiting,  Anchorage 
Daily  News,  Pouch  6616.  Anchorage  AK  99502, 
(907)  274-2561.  An  equal  opportunity  em¬ 
ployer. 


LARGEST  DAILY  in  Wyoming  seeks  a  seasoned 
state  circulation  manager  with  a  strong  back¬ 
ground  in  promotion  as  well  as  detail.  Our  com¬ 
pany  offers  good  salary,  bonuses,  company  vehi¬ 
cle  and  all  benifits.  Our  educational  system  is  the 
most  modern  in  the  country.  For  mom  and  dad, 
camping,  fishing,  boating  and  hunting  will 
please  you  beyond  any  exp^tations.  Please 
send  resume  to  Box  1017,  Editor  &  Publisher. 


THE  GRESHAM  OUTLOOK,  a  3-day  a  week  paid 
circulation  newspaper  in  Gresham,  Oregon  is 
seeking  a  circulation  director.  If  you  are  a  career 
circulator,  have  the  know-how  of  carrier  and 
motor  route  recruiting  and  training,  can  run 
promotions,  and  can  cut  complaints  and  in¬ 
crease  circulation,  you  should  be  interested  in 
this  cxrsition.  We  need  someone  with  years  of 
experience,  and  will  pay  accordingly.  Chair  war¬ 
mers  need  not  apply.  Send  resume  to  Larry  Wal¬ 
ker.  Gresham  Outlook.  PO  Box  678,  Gresham 
OR  97030. 


EDITORIAL 


ZONE  5  NEWSPAPER,  6  day  with  14,000  cir¬ 
culation  has  opening  for  features/community 
editor.  Must  be  able  to  cultivate  good  relations 
with  city  of  20.000  and  its  immediate  areas. 
Good  nevrs  judgment,  layout  and  writing  skills, 
important.  Send  resume,  clips  and  references  to 
Box  35042.  Editor  &  Publisher. 


CANINE  CHRONICLE,  the  only  vreekly  for  d(^ 
show  exhibitors,  needs  a  reporter-editor.  You'll 
do  it  all.  Dog  show  knowledge  a  must.  Travel 
required.  Excellent  opportunity.  Salary  com¬ 
mensurate  with  background.  Send  resume  and 
salary  requirements  to  Ric  Routledge.  PO  Box 
115,  Montpelier  IN  47359. 


HELP  WANTED 


EDITORIAL 


ARE  YOU  THE  BEST? 

We're  a  major  Southeastern  daily  publishing  12 
lifestyfe/entertainment  sections  weekly  and  fre¬ 
quent  special  section.  We  need  an  editor  with  an 
artist  flair  for  using  photographs,  art  type,  spot 
color,  transparency  and  special  engraving  set  to 
create  layouts  that  sell.  We  want  a  superb  copy 
editor  who  can  write  inviting,  accurate  headlines, 
who  understand  that  graphics  and  viords  must 
not  compete  for  attention,  but  who  can  give  our 
pages  pizazz.  Send  5samples  of  your  work  anda 
detailed  letter  explaining  why  you  are  proud  of 
the  examples,  what  worked  and  what  didn't  in¬ 
clude  a  resume,  phone  number  where  you  can 
be  called  immediately,  the  names  and  numbers 
of  3  references  we  can  call  now  and  a  brief 
statement  of  your  philosophy  of  layout  to  Box 

36044,  Editor  &  Publisher. _ 

ASSITANT  CITY  EDITOR — Needed  by  aggres¬ 
sive,  growing  small  mid-sized  daily  in  competi¬ 
tive  south  Florida  market.  Must  be  strong  on 
ideas.  Very  personable,  dedicated  and  high  in 
leadership  experience  or  potential.  Send  clips, 
resume,  references  now  to  Box  35932,  Editor  & 
Publisher. 


ASSISTANT  SPORTS  EDITOR 
WEST  PALM  BEACH.  FLORIDA 
Immediate  opening  on  the  staff  of  the  Evening 
Times  for  a  person  with  2  to  3  years  experience  in 
sports  department.  Duties  will  include  copy  edit¬ 
ing.  layout  of  sports  section  and  headline  writing. 
Must  have  experience  in  layout  and  editing  plus 
a  good  working  knowledge  of  sports  field.  Salary 
negotiable.  Send  resume,  with  salary  require¬ 
ments  and  clips  to  L.O.  Coffin  Personnel  Direc¬ 
tor.  2751  S  Dixie,  West  Palm  Beach  FL  33405. 


A  REPORTER  to  cover  county  government, 
police  and  courts  for  a  13,000-circulation,  VDT 
daily.  Western  applicants  preferred.  Editor.  Mike 
Forrester,  PO  Box  1089,  Pendleton  OR  97801. 
(503)  276—2211. 


GRAPHICS-MINDED  70.000  circulation  news¬ 
paper  in  Zone  4  looking  for  young,  energetic 
news  photograher,  1—3  years  experience.  Write 
Box  1037,  Editor  &  Publisher. 


HARD-DIGGING  NEWSPAPER  is  seeking  hard- 
digging  reporter  for  Zone  4.  1—3  years  experi¬ 
ence.  Only  apply  if  you  can  write  it  right,  tight, 
tonight.  Send  samples  Box  1034,  Editor  &  Pub¬ 
lisher. 

EDITORIAL  PAGE  EDITOR,  for  m,edium  sized 
Western  newspaper.  Send  resume  and  refer¬ 
ences  lO  Box  1011,  Editor  &  Publisher. 


ECONOMICS  NEWS  WRITERS 
Need  immediately.  3  reporters  with  at  least  3 
years  experience  for  new  daily  economics  nevrs 
section:  an  electronics  cable  tv  writer:  an  energy- 
utilities  regulatory  writer;  and  a  business- 
finance-marketing  writer.  Must  be  able  to  take 
over  beats  immediately.  Contact  Charles  Bur¬ 
khart.  Economics  News  Editor.  Arizona  Repub¬ 
lic,  PO  Bbx  1950.  Phoenix  AZ  85001. 


EXPERIENCED  COPY  EDITOR  with  VDT  experi¬ 
ence  to  work  rim  and  some  makeup  and  layout. 
Aggressive  newspaper  of  70,000  in  Zone  4.  Box 
1036,  Editor  4  Publisher, 


FEATURE  EDITOR 

Can  you  generate  grabbing  graphics,  spot  the 
snappiest  stories,  supervise  a  staff  of  10?  Lively 
Eastern  PM  seeks  a  top  talent  to  be  its  feature 
editor.  Send  samples,  resume  to  Box  36016, 
Editor  4  Publisher. 


EXECUTIVE  EDITOR 

Due  to  retirement,  this  newly  created  position  offers  the 
right  candidate  the  opportunity  to  direct  award  winning 
staffs  of  morning  and  afternoon  dailies,  and  a  weekend  com¬ 
bined  edition. 

Publications  situated  in  a  scenic,  semi-rural  area  of  Nor¬ 
theast  Pennsylvania. 

Candidate  should  possess  coaching  abilities,  must  be.  or 
have  been,  in  an  editorial  management  position.  "J  School" 
teaching  background  helpful. 

First  letter  should  tell  us  why  candidate  thinks  he  she  could 
do  the  job  and  include  resume  and  salary  history. 

L  All  correspondence  should  be  directed  to: 

Paul  R.  Eyerly,  III.  Publisher. 

PRESS-ENTERPRISE,  INC. 


3185  Lackawanna  Avenue 
Bloomsburg.  PA  17815 
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HELP  WANTED 


EDITORIAL 


CITY  EDITOR  needed;  ours  is  retiring.  Looking 
for  experienced  person  who  can  direct  and  moti¬ 
vate  young  staff  on  25,000  circulation  Zone  4 
PM  Monday— Friday,  AM  Saturday— Sunday. 
Send  resume  to  Box  36017,  Editor  &  Polisher. 


COPY  EDITOR— Morning  newspaper  in  the 
South  is  looking  for  an  energetic,  aggressive, 
experienced  editor.  Excellent  salary  and  working 
conditions;  Guild;  200.000-plus  circulation. 
Must  have  3  years  experience;  layout  and  editing 
experience  desirable.  Send  resume,  clippings 
and  references  to  Box  35978,  Editor  &  Pub¬ 
lisher. 


COPY  EDITOR 

Immediate  opening  for  a  copy  editor  with  at  least 
2  years  experience.  If  you  are  interested  in  work¬ 
ing  for  a  progressive  1 17,000  circulation  all  day 
newspaper  in  southwestern  Virginia  please  mail 
your  resume  to  Ben  Bowers,  Executive  Editor  or 
Forrest  Landon,  Managing  Editor,  Roanoke 
Times  &  World  News,  PO  Box  2491,  Roanoke  VA 
24010.  An  equal  opportunity  employer. 


COPY  EDITOR 

We're  looking  for  a  whizz  at  heads,  editing,  layout 
and  news  judgment  who  can  combine  accuracy 
with  imagination. 

Day  desk  experience  required.  First-time  appli¬ 
cants  only.  Northeast  experience  preferred.  Ex¬ 
cellent  pay,  benefits.  Tearsheets.  letter  and  re¬ 
sume  to  Gerald  Fitzgerald,  Managing  Editor,  The 
Stahdard  Times,  PO  Box  D-912,  New  Bedford 
MA  02742. 

Affirmative  action,  equal  opportunity  employer 


DYNAMIC  beginner  needed  by  community 
newspaper  group.  Must  be  superb  speller,  ex¬ 
cellent  typist,  know  how  to  write  and  be  in¬ 
terested  in  all  phases  of  community  journalism, 
including  production  and  sales.  Only  if  you  are 
among  the  best  should  you  apply  for  this  man¬ 
agement  trainee  position.  Chance  for  executive 
post  within  a  couple  of  years.  Box  36015,  Editor 
&  Publisher. 


EDITOR/REPORTER  needed  to  join  young  staff 
of  dynamic,  rapidly  growing  publishing  firm  in 
Washington.  DC.  Job  is  to  report  and  edit  news¬ 
letter  on  alchol  fuels  with  emphasis  on  econo¬ 
mics.  marketing  and  regulations,  ^king  ambi¬ 
tious  intell^ent,  hard-driving  reporter  who  can 
write  concise,  compelling  copy.  Send  resume 
and  clips  to  Box  35994,  Editor  &  Publisher. 


EXPERIENCED  WRITER  who's  ready  for  hard 
work  from  rewrites  to  editorials  to  investigative 
work  on  23,000  circulation  New  England  daily. 
Send  clips,  salary  desired  to  Box  35991,  Editor  & 
Publisher. 


EDITOR  AND  GENERAL  MANGER  wanted  for 
rapidly  growing  twice  weekly  old  county  seat 
paper  in  Louisiana.  Must  manage  editorial  sales 
composition  staff.  Need  experienced  manager 
and  community  reader  for  an  excellent  future  in 
Gulf  Coast  area.  E.W.  Wise.  PO  Box  99,  Sulphur 
LA  70663,  (318)  527-7075. 


SPORTS  EDITOR.  $205  per  week  starting.  VDT, 
northeastern  Oklahoma  daily.  Daily  Journal. 
Vinita,  OK  74301. 


SPORTS  EDITOR — Lead  2  person  sports  staff  of 
Zone  7  regional  morning  daily  of  19,(XX3.  (Coor¬ 
dinate  strong  prep  coverage.  Some  college  and 
pro  football  assignments.  Weekly  column.  Ex¬ 
perience  on  smaller  daily  desired.  Above  aver¬ 
age  salary  and  excellent  fringes.  Reply  to  Box 
35%7,  Editor  &  Publisher. 


Assistant 

Editor 

For  selection  of  national 
business  newspaper  head¬ 
quartered  in  New  York  City. 
Must  have  basic  skills  in 
copy  editing,  layout  and 
headline  writing.  2  or  3 
years  experience.  Science 
and  technology  experience 
a  plus.  Must  pay  own  relo¬ 
cation  expenses. 

Send  resume  and  salary 
requirements  to  Box  QX, 
50  Rockefeller  Plaza,  New 
York  NY  1  0020 

An  equal  opponunily  employer 


HELP  WANTED 

EDITORIAL 

LIVING  TODAY  EDITOR  needed  to  handle  daily 
Mges  and  Sunday  section.  We're  looking  for  a 
;reative  person  who  can  develop  a  bright,  attrac- 
:ive  section  with  a  minimum  of  supervision.  Con- 
act  Dan  Potter.  Managing  Editor,  The  Sedalia 
Democrat,  7()0  S  Mass,  Sedalia  MO  65301. 
(816)  826—1000. 

living  EDITOR— Lifestyle  oriented  journalist  to 
take  charge  of  Living  Pages  on  award  winning 
small  daily.  Must  be  driven,  graphically  creative 
and  able  to  write  daily  strong  stories  about  peo¬ 
ple,  small  town  living  and  consumer  oriented 
issues.  Perfect  opportunity  for  growth,  self- 
expression,  for  aggressive  self-starter. Send  sam¬ 
ples.  resume,  references  and  salary  needs  to  Bill 
Meyer,  Editor,  Bellevue  Gazette,  107  N  Sandus¬ 
ky,  Bellevue  OH  44811. 

LIFESTYLES  WRITERS— Coastal  daily  in  Zone  4 
seeks  2  experienced  writers.  VDT  and  layout 
extremely  helpful.  Send  resume  to  Box  1018, 
Editor  &  Publisher. 

LIFESTYLE  REPORTER 

We  are  not  looking  for  a  city  beat  hopeful  (those, 
we  have  had,  they  spend  more  time  looking  lon¬ 
gingly  at  the  city  desk  than  writing  lifestyle  arti¬ 
cles).  We  do  want  a  writer  who's  honestly  in¬ 
terested  in  food  news  and  features,  practical 
fashion  as  well  as  the  harder  lifestyle  issues. 
Degree  in  journalism,  2  years  experience,  maybe 
including  some  on  city  beat,  preferred.  Write 
enclosing  resume  and  clips  to  Marge  Harper, 
Personnel  Coordinator,  Decatur  Herald  &  Re¬ 
view,  PO  Box  311,  Decatur  IL  62525. 

MAJOR  SUBURBAN  BEATS— Openings  with  a 
6-day,  50,000  PM  paper  in  competitive  state 
capital  area.  We  require;  minimum  3  years  ex¬ 
perience.  ability  to  provide  daily  digest  of  com¬ 
munity  news,  plus  incisive  analysis  and  features 
regularly.  We  offer:  top  pay,  good  fringe  package, 
strong  editing  to  help  professionals  grow.  No 
phone  calls.  Send  clips  of  everything  you  wrote 
the  week  of  August  11-17  lo  William  M.  Dowd, 
Managing  Editor,  The  Knickerbocker  News,  Box 
15-627,  Albany  NY  12212. 

MIDWESTERN  DAILY  needs  copy  editor  for 
three-editor  daily  newspaper  serving  45,000 
subscribers.  Knowledge  of  style  spelling,  English 
usage  and  grammar  necessary;  experience  in 
wire  handling  and  computers  preferred.  Send 
letter,  resume  to  Box  1026,  Editor  &  Publisher. 

ONE  SPORTS  WRITER  and  one  news  reporter 
for  12,000  PM  daily  in  Zone  3.  Strong  local 
coverage  with  professional  quality.  Reply  to  Box 
36042,  Editor  &  Publisher. 

OPPORTUNITY  for  sharp,  experienced  copy 
editor  on  growing  metro.  New  York  area  AM. 
salary  $15,000  plus.  Box  1005.  Editor  &  Pub¬ 
lisher. 

REPORTERS 

FEATURES 

GENERAL  ASSIGNMENT 

Major  AM/PM  in  one  of  the  nation's  fastest 
growing,  competitive  markets  (Zone  4)  seeks 
reporters  who  are  fast,  accurate,  strong  on  re¬ 
write  and  thrive  on  deadline.  If  you  have  a  minu- 
mum  of  3  years  experiehce,  have  dedication  and 
drive  and  wish  to  work  for  one  of  the  best  news 
organizations  in  the  South,  please  send  resume, 
clips  and  history  to  Box  1000,  Editor  &  Publisher. 

REPORTER — The  Washingtonian,  a  100,(XX) 
circulation  monthly  city  magazine,  is  seeking  a 
talented,  hard-working  reporter  with  2  to  3  years 
experience.  Salary  to  $15,(X)0.  Send  resume 
and  writing  samples  to  Patti  Pancoe,  Administra¬ 
tive  Editor,  Washingtonian,  1828  L  St,  NW 
Washington  DC  20036. 

RUN  YOUR  OWN  SHOW— Award-winning  rural 
New  York  weekly,  scenic  area,  needs  editor  who 
can  provide  lively  coverage  with  some  help.  Ex¬ 
traordinary  opportunity  for  bright  new  comer. 
Call  (518)  789-^401. 

THE  KANSAS  CITY  TIMES,  a  300,000  morning 
paper,  seeks  applications  from  experienced 
journalists  interested  in  quality  newspapering  in 
the  following  positions;  Night  sports  editor,  re¬ 
porting  to  the  executive  sports  editor;  Telegraph 
copy  editor;  Regional  desk  copy  editor;  Financia 
writer  with  agricultural-business  knowledge.  We 
operate  under  an  affirmative  action  plan.  Please 
address  resumes  to  Chris  Waddell.  Managing 
Editor,  The  Kansas  City  Times,  1729  Grand  Av 
Kansas  City  MO  641(18. 

WANTED — Cable  editor  with  VDT  experience. 
Excellent  opportunity,  well  established  English 
language  daily.  Write  to  the  Daily  Journal,  Apto 
1408,  Caracas,  Venezuela. 


HELP  WANTED 


EDITORIAL 


SHIRT  SLEEVES  EDITOR  to  work  with  ah  estab¬ 
lished  format  on  a  county  seat  daily  newspaper. 
We  produce  a  90%  local,  10%  wire  community 
daily.  The  formula  is  set  for  competition,  but  we 
need  somebody  who  can  work  within  the  formula 
and  turn  out  a  top  quality  local  news  daily.  Layout 
and  headwriting  experience,  editing  background 
essential.  Courthouse  coverage  or  city  hall  beat 
background  a  must.  We  need  a  mature,  con¬ 
servative  manager  to  supervise  and  work  with  a 
staff  of  3  plus  correspondents.  Contact  Michael 
Tompkins,  Publisher,  Clinton  Daily  Journal,  117 
W  Main,  Clinton  IL  61727. 


SALES/MARKETING 
MANAGER 
HOME  DELIVERY 
MANAGER 

We  are  growing  and  expanding  in  a  Southern 
growth  market  filled  with  challenge  and  oppor¬ 
tunity. 

We  need  an  experienced  sales  manager  with  a 
proven  results  record  in  apartment  marketing 
and  adult  sales  crews. 

We  need  a  home  delivery  maoager  who  honestly 
believes  in  good  service  as  the  means  to  solid 
growth  ...  Someone  who  would  say  to  the  sales 
manager,  "You  sell ...  We'll  deliver." 

Candidates  must  possess  good  people  and  lead¬ 
ership  skills.  Good  salary  and  benefits.  Please 
send  current  salary  history  and  resume  in  strict 
confidence  to  Box  36043,  Editor  &  Publisher. 


SPORTS.  Ohio  daily,  40,000 — 50,000  circula¬ 
tion.  Resumes,  references,  saiary  history.  Box 
36053,  Editor  &  Publisher. 


SPORTS  EDITOR  for  The  Patriot  Ledger,  an 
80,000  plus  Massachusetts  daily.  Must  direct 
staff  coverage  of  all  Boston  professional  teams, 
home  and  away,  plus  expanding  college  and 
high  school  coverage  for  29  communities  south 
of  Boston.  Strengths  must  include  writing,  edit¬ 
ing  and  story  ideas.  Management  background 
essential,  particularly  working  with  people,  plan- 
nihg  ahd  budgeting.  Send  resume  and  a  letter 
emphasizing  achievements  to;  Bernard  W. 
Caughey,  Associate  Editor,  The  Patriot  Ledger, 
13  Temple  St.  Quincy  MA02169.  Please  include 
a  salary  history  and  salary  expectations.  All  re¬ 
plies  will  be  held  in  strict  confidence.  An  equal 
opportunity  employer. 


HELP  WANTED 


EDITORIAL 


WE  ARE  LOOKING  for  experienced  copy  editors. 
Don't  apply  if  your  can't  edit  tightly  and  write 
excellent  heads.  Try  out  manadatory.  Send  first 
time  resume  with  references  to  B.  Clair  Cobb, 
News  Editor,  Arizona  Republic,  PO  Box  1950, 
Phoenix  AZ  85004. 


WE  WANT  to  be  the  best  photographic  newspap¬ 
er  in  the  Southwest.  Do  not  apply  unless  you 
have  a  high  production  capacity  and  can  pro¬ 
duce  consistent  quality  under  dealine.  The  job  is 
not  easy,  but  it  will  give  the  right  person  an 
unmatched  opportunity  to  display  photographic 
skills.  Send  resume,  photos  and  clips  to  Mike 
Murphy,  Editor,  Las  Cruces  Sun-News,  PO  Box 
1749,  Las  Cruces  NM  88001.  No  bulky  port¬ 
folios,  please. 


WIDE  RANGING  newspaper  seeking  fast  good 
reporter,  2—4  years  experience,  to  split  time 
between  consumer  affairs,  and  general  assign¬ 
ment.  Zone  4.  Send  samples  to  Box  1035,  Editor 
&  Publisher. 


ZONE  6  DAILY  lookihg  for  mahaging  editor 
strong  in  desk  and  page  layout,  assignment  and 
news  judgment  and  newsroom  management. 
Also,  has  opening  for  an  aggressive  copy  editor 
capable  of  assigning  stories,  editing  copy  and 
handling  young  reporters.  Send  resume  with  sal¬ 
ary  requiremeht  to  Box  1003,  Editor  &  Publisher. 


FREELANCE 


FREELANCE 

Be  funny  for  money!  Write  humorous  60-second 
radio  features.  Send  self  addressed  stamped  en¬ 
velope  to  Box  1015A,  Department  FFM,  Green 
Bay  Wl  54305. 


PHOTOGRAPHER 


PHOTOGRAPHER 

18,000  Northwestern  Illinois  seeks  daily  photo- 
graher.  Some  reporting,  color  work.  Midwest  ap¬ 
plicants  only.  Managing  Editor,  Freeport  Jour¬ 
nal-Standard.  PO  Box  361,  Freeport  IL  61032. 


PRESSROOM 


LARGE  METROPOLITAN  DAILY  IN  ZONE  6  has 
immediate  opening  for  pressperson  on  Goss 
Mark  II  presses.  Organization  provides  career 
growth  potential  with  excellent  salary  and  fringe 
benefits.  All  replies  confidential.  Send  resume  to 
Box  35118,  Editor  &  Publisher. 


PUBLIC  RELATIONS 

REPRESENTATIVE 

TOBACCO 

R.J.  Reynolds  Tobacco  Company  is 
currently  seeking  a  public  relations 
professional.  This  position  is  an  addition  to 
our  corporate  P  R.  staff  and  will  be 
responsible  for  a  wide  variety  of  special 
tobacco  programs  and  campaigns. 

Qualifications  include  a  Bachelor’s  Degree 
in  Journalism  with  experience  on  a  large 
daily  newspaper  and  P.R.  exposure  with  a 
corporation  or  agency.  Necessary  skills 
include  both  written  and  verbal 
communications,  and  ability  to  interface 
with  executive  management. 

We  offer  a  wide  variety  of  assignments  where 
you'll  work  directly  with  top  management, 
and  an  excellent  benefits  package.  Please 
send  resumes  with  salary  history  to: 

Mr.  David  M.  Crump 
Corporate  Recruiting  Manager 

R.J.  Reynolds  Industries,  Inc. 

Winston-^lem,  NC  27102 


Tobacco  Products 
Foods  &  Beverages 
Transportation 
Energy 
Packaging 


nv^jn 


R  J  Reynolds  Industriea  Inc 
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HELP  WANTED 


PRESSROOM 


JOURNEYMAN  MACHINIST 
MAILROOM,  PRESSROOM,  ENGRAVING 
Immediate  opening  for  journeyman  machinist 
with  the  Washington  Star  Company,  Washing¬ 
ton,  DC.  Excellent  salary,  company  benefits. 
Send  confidential  response  to  Personnel  Mana¬ 
ger.  Washington  Star,  225  Virginia  Av.  SE, 
Washington  DC  20061  or  call  (202)  484—4193. 


PRESS  OPERATOR 
5  UNIT  GOSS  COMMUNITY  WEB 
Pressperson  experienced  with  Goss  Community 
press  needed  for  position  as  head  pressperson 
with  award-winning  northern  California  weekly. 
Good  pay  and  benefits.  Just  M  miles  north  of 
San  Francisco  in  the  beautiful  wine  country  of 
Sonoma  Valley.  Send  resume  to  Bill  Lynch, 
Sonoma  Index  Tribune.  PO  Box  C,  Sonoma  CA 
95476. 


PRESSROOM 

SUPERINTENDENT 

Career  oriented  individual  with  solid  pressroom 
background  sought  for  progressive  daily  located 
in  Zone  4.  Individual  must  have  previous  super¬ 
visory  experience  and  be  technically  competent 
in  a  multi-press  operation.  Good  people  skills 
required.  Salary  commensurate  with  experi¬ 
ence.  Please  send  resume  including  salary  his- 

torv  to  Box  ICXll.  Editor  &  Publisher _ 

PRESSMAN-WOMAN  to  operate  Goss  Com¬ 
munity  or  Suburban  press.  Growing  commercial 
business.  Excellent  pay.  Health,  dental,  disabil¬ 
ity  and  life  insurance.  Must  have  experience  on 
Community,  Suburban  or  related  press.  All  re¬ 
location  expenses  will  paid  for.  Call  Sid  Simon  at 
(215)365-1155. 


PRODUCTION 


PRODUCTION  ENGINEERS 
ANPA  RESEARCH  INSTITUTE 
Openings  for  2  qualified  engineers  with  experi¬ 
ence  and  background  and  newspaper  produc¬ 
tion  operations  and  technology.  One  position  re¬ 
quires  expertise  in  mailroom  and  distribution 
operatons.  Salary  commensurate  with  qualifica¬ 
tions  and  experience. 

Please  send  resume  and  references  to:  Peter  P. 
Romano,  Director/Production  Department. 
ANPA  Research  Institute.  PO  Box  598.  Easton 
PA  18042. _ 

MAILROOM 

SUPERINTENDENT 

One  of  the  natiohs  leading  metropolitan  news¬ 
papers  ideally  located  in  the  Sunbelt  has  a  posi- 
ton  available  for  a  top-notch  superintendent.  Our 
mailroom  is  staffed  by  100  employees  operating 
the  most  modern  equipment.  Good  people  skills, 
sound  technical  knowledge  of  mailroom  equip¬ 
ment  (Harris  72P)  and  previous  supervisory  ex¬ 
perience  required.  If  you  are  a  career  minded 
professional  who  responds  to  challenge  write  us 
today!  Zone  4.  Box  1020,  Editor  &  Publisher. 


PRODUCTION  MANAGER/MECHANICAL  SU¬ 
PERINTENDENT  to  supervise  composing,  press 
and  mailroom  of  thoroughly  modern  Zone  8  dai¬ 
ly.  Box  1010,  Editor  &  Publisher. 


WORKING  FOREMAN — Weekly  newspaper  in 
Zone  1  wants  working  foreman  to  run  Goss  Sub¬ 
urban  press.  Growing  commercial  business. 
Must  be  flexible  and  be  willing  to  work  in  growth 
business.  Should  be  willing  to  train  second  shift 
crew.  Send  resume  and  salary  requirement  to 
Box  33645,  Editor  &  Publisher. 


SALES 


EXPERIENCED  sales  representatives  to  sell 
;apital  equipment  to  the  newspaper  industry, 
mmediate  openings  for  qualified  Individuals. 
3ox  35415.  Editor!  Publisher. 


POSITIONS 

WANTED 


EXPERIENCED  PUBLISHER,  44  years  old,  with 
outstanding  track  record.  During  past  8  years 
served  as  publisher  of  large  metropolitan  weekly 
in  a  highly  competitive  market  and  publisher  of  a 
small  daily  in  a  non-competitive  market.  Strong 
believer  in  producing  quality  products  profitably. 
Ready  to  take  on  greater  challenge.  Box  35927, 
Editor  &  Publisher, 


POSITIONS  WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER— Broad  experience  in  all 
operations.  Strong  in  budgeting,  cost  control, 
computer  applications,  production,  labor  rela¬ 
tions.  Have  managed  in  all-day,  combined  and 
agency  operations  with  excellent  results.  Box 
35^5,  Editor  &  Publisher. 


HUSBAND/WIFE  seek  newspaper  to  manage. 
He's  a  10-year  news  veteran,  presently  editor  of 
respected  weekly.  She  has  broad  business  back¬ 
ground:  bookkeeping,  sales,  circulation.  2  chil¬ 
dren.  Prefer  Zone  4,  especially  Florida.  Write  Box 
1004,  Editor  &  Publisher. 


LONG-TIME  PUBLISHER  of  large  weekly  seeks 
administrative  position  with  weekly.  Early  50s, 
familiar  with  every  facet  of  community  newspap¬ 
er.  Box  36014,  Editor  &  Publisher. 


NEWS  EXECUTIVE — Daily,  weekly,  multiple  op¬ 
erations.  Revitalizing  moribund  ones.  Expanding 
existing  ones.  Starting  new  ones.  Good  with  inex¬ 
perienced  staff.  Strong  graphics.  Top  flight  wri¬ 
ter.  Box  35340,  Editor  &  Publisher. 


PUBLISHER,  General  Manager,  Editor.  Profit 
and  budget  minded.  Experienced  in  news, 
advertising,  circulation,  general  management. 
Write  Box  36051,  Editor  &  Publisher. 


PUBLISHER/EDITOR— Capable  newsman,  ex¬ 
perienced  all  phases.  Prefer  smaller  Western 
daily  desiring  quality,  community  involvement. 
Box  1016,  Editor  &  Publisher. 


SOLUTION  conscious  newspaper  executive, 
sales  and  profit  oriented,  abreast  and  involved  in 
latest  technology,  people  sensitive,  seeking  posi¬ 
tion  as  assistant  to  general  manager  or  pub¬ 
lisher.  Will  consider  assignment  with  system 
suppliers  to  newspapers.  14  years  newspaper 
background,  advertising,  business,  production, 
labor  relatons.  Competitive  market  experience. 
Presently  employed.  Box  1030,  Editor  &  Pub¬ 
lisher. 


YOUNG  ATTORNEY  with  Washington  media  law 
experience  in  government  and  major  private  law 
firm  seeks  position  as  assistant  to  publisher  oi 
small  daily  or  chaih.  Outstanding  references 
Salary,  location  no  problem.  Box  35884.  Editor  & 
Publisher. 


ADVERTISING 


AD  MANAGER — Experienced  pro  available.  Top 
revenue  producer  and  staff  trainer.  Major  chain, 
agency  sales.  Box  35791.  Editor  &  Publisher. 


EXPERIENCED  ADVERTISING  MANAGER  to 
sell,  hire,  train  and  supervise  commission  sales 
people.  Overrides  and  commissions  earn  you 
$20,000  up.  Great  growth  potential.  Ckintact 
Pete  Dykes,  Daily  News,  312  E.  Sullivan,  Kings¬ 
port  TN  37660.  246—4800. 


YOUR  ADVERTISING  department  achievements 
depend  on  the  qualities  of  your  next  advertising 
director.  He  should  have  experience;  more  im¬ 
portantly,  he  should  have  a  record  of  accom¬ 
plishments.  He  should  have  an  advertising  de¬ 
gree.  He  should  have  knowledge  of  production, 
circulation  and  the  newsroom.  He  should  be  in 
his  early  30's  and  be  an  ad  director  at  a  smaller 
daily.  If  these  are  the  qualifications  you're  look¬ 
ing  for.  reply  to  Box  1013,  Editor  &  Publisher. 


ARTIGRAPHICS 


SOLVE  MANY  PROBLEMS— 20  year  solid  free¬ 
lance  want  full-time  anywhere.  Cartoons, 
photos,  layout,  illustrations,  PO  Box  9^.  Albany 
NY  12201. 


CIRCULATION 


CIRCULATION  MANAGER— 15  years  experi¬ 
ence.  AM  and  PM  dailies  and  Sunday.  Very  con¬ 
scientious  with  successful  management  record. 
Would  consider  assistant  manager  for  larger  dai¬ 
ly.  Prefer  Zone  9.  Excellent  references.  Box 
35981,  Editor  &  Publisher. 


CIRCULATION  MANAGER — Aggressive  young 
manager  with  TMC  and  daily  newspaper  man¬ 
agement  experience  seeks  challenging  position 
in  Zones  1  or  2.  Experienced,  self-motivated, 
and  has  bachelors  dewee  from  major  university. 
Box  35980,  Editor  &  Publisher. 


EDITORIAL 


EXPERIENCED  EDITOR  seeks  copy  desk  or 
news  desk  position  stressing  layout,  VDT  trained.  | 
Organizer.  Doer.  Box  35986,  Editor  &  Publisher. 


WOMEN  SPORTSWRITER,  5  years  experience 
seeks  position  with  daily,  any  Zone.  Have  co¬ 
vered  variety  of  sports,  preps  to  big  league.  Write 
for  resume  and  clips.  Box  1(J06,  Editor  & 
Pubisher. 


POSITIONS  WANTED 


EDITORIAL 


AWARD-WINNING  metro,  magazine  editor 
seeks  return  to  prairies  as  editor  on  small  or 
medium  daily  to  finish  raising  family.  22  years 
experience.  Box  35793,  Editor  &  Publisher. 


A  PHOTCXIR  APHER  who  can  write?  Yes  and  I  do 
both  well.  Unfortunately.  I  just  lost  a  good  job 
with  a  locally-produced  Sunday  magazine  when 
the  company  sold  and  Sunday  paper  folded. 
Want  something  similar  —  darkroom  and  VDT 
experienced.  Cheryl  Koenig,  1308  Union  St.  Apt 
A.  Alameda  CA  94501.  (415)  865-5873. 


BUREAU  CHIEF/REPORTER/PHOTO¬ 
GRAPHER  offering  3W  years  experience  on 
Northeastern  and  Southern  dailies  and  weeklies 
and  4V5  years  as  White  House  writer/researcher. 
Serious  newspaper  and  magazine  offers  only,  no 
rags.  Terry  King,(609)  362-1029  or  (609)  981- 
2456.  Willing  to  relocate. 


COPY  EDITOR  AND  WRITER.  25  years'  experi¬ 
ence.  wants  to  flee  metropolis  for  a  PM  daily  in 
small  city  or  town  along  the  sea,  preferably  in 
Maine,  Massachusetts  or  New  Hampshire.  Box 
1008,  Editor  &  Publisher. 


COPY  EDITOR  seeks  challenging  position,  any 

Zone.  Experience  in  layout,  headlines,  VDT.  Be- 1 

lieve  in  tight,  accurate  editing  and  crisp  heads.  [ 

MA  in  journalism  and  7  years  experience.  Box  j 

1024,  Editor  &  Publisher.  i 


DISCIPLINED.  READABLE  lively  arts  editor  on 
small  Midwest  daily  seeks  challenge  on  50,000 
paper  or  magazine.  Two-years  experience,  lay¬ 
out,  photography,  state  AP  award,  weekly  col¬ 
umn,  culture  advocate.  Prefers  Zones  1-5,  will 
consider  others.  Box  36012,  Editor  &  Publisher. 


DEDICATED  REPORTER  seeks  challenge  on 
mid  size  daily  or  large  weekly.  8  years  covering  it 
all.  Strong  in  photograhy,  VDTs.  Relocate  any¬ 
where.  Box  1033,  Editor  &  Publisher. 


PROFESSIONAL  REPORTER  seeks  serious  met¬ 
ro  daily.  Available  immediately.  Single.  31.  8 
years  experience,  VDTs.  Guy  Sullivan,  (915) 
542-2651  evenings  to  ^ptember  30.  4744  N 
Mesa  St.  Apt  222,  El  Paso  TX  79912. 


RECENT  JOURNALISM  GRAD  seriously  seeking 
ent^-level  position  with  medium  or  large  daily  in 
Indiana  or  Zone  5.  Has  3  years  experience  with 
major  college  daily  as  sports  writer/editor.  Box 
I  35979,  Editor  &  Publisher. 


SPORTS  slotman  with  strong  graphic  reportorial 
skills  seeks  similar  position  or  assistant  sports 
editor's  job.  Box  1012,  Editor  &  Publisher. 


SPORTSWRITER,  19  years  experience  in  news, 
column,  feature  writing.  Strong  on  make-up. 
page  layout.  Presently  on  super  Northwest  AM 
but  nights  strangling  family  life.  Prefer  Zone  9 
PM  and  in  no  great  rush.  Box  1015.  Editor  & 
Publisher. 


ENTRY-LEVEL  work  (any  Zone).  Just  graduated. 
College  reporting,  copy  desk,  layout,  VDT  experi¬ 
ence.  Good  clips,  references.  Broad  back¬ 
ground.  Age  26.  Box  35953,  Editor  &  Publisher. 


EXPERIENCED  iweekly  sportswriter-editor  seek¬ 
ing  jump  to  solid  20.000  daily  in  Zones  1-4  or  8. 
Call  Joel  (301)  655-7465  or  465-1400. 


EXPERIENCED  (four  years),  young  sportswriter 
at  20,(XX)  daily/Sunday  wants  to  tackle  major/ 
medium  daily.  Have  covered  pros,  preps,  col¬ 
leges  and  shared  daily  column.  Will  relocate  any¬ 
where.  Box  35658.  Editor  &  Publisher. 


POSITIONS  WANTED 


EDITORIAL 


EXPERIENCED,  AGGRESSIVE  REPORTER 
seeks  writing  position  on  metro  daily,  preferably 
in  Zones  1.  2.  Age  24.  now  at  medium  daily  and 
free-lances  for  700.0(X)-plus  afternoon  daily. 
MA  in  journalism  and  economics.  Box  1023, 
Editor  &  Publisher. 


FASHION  EDITOR  with  15  years  experience 
covering  all  aspects  of  industry  including  New 
York,  West  Coast,  Europe.  Column,  features,  in- 
tenriews,  film  reviews  and  news  coverage  seeks 
new  opportunity.  Exceptional  writing  flair  and 
public  relations  experience.  Box  35920,  Editor  & 
Publisher. 


I  AM  DYING  to  be  your  copyeditor.  Career- 
minded  writer  with  VDT  experience  seeks  entry- 
level  copy^iting  position  in  any  Zone.  BS  degree 
in  journalism,  minor  in  English,  plus  1  year's 
experience  at  small  daily.  Call  (304)  727—1926. 


INNOVATIVE  news  executive/'journalist  with 
solid  editing,  publishing  experience  offers  spe¬ 
cial  expertise  in  start-ups.  conversxins— and  re¬ 
sults.  Write  Box  1031,  Editor  &  Publisher. 


NEWSRCXIM  PRO  ready  for  top  slot  on  small  to 

medium  daily.  13  years  as  reporter,  assistant  city 

editor,  copy  editor,  wire  editor,  political  editor/ 

columnist.  Box  35507,  Editor  &  Publisher. 


PULITZER  PRIZE  finalist,  nominated  twice,  now 

has  more  than  a  decade  of  newspaper  experi¬ 

ence,  at  age  33.  Has  4  other  awards,  college 
degree  with  honors,  and  a  major  Washington 

governmental  fellowship.  Seeks  challenging 

writing  position  in  Zone  2.  will  consider  other 

Zones  also.  Box  35176,  Editor  &  Publisher. 


PHOTOJOURNAUSM 


INTUITIVE  AND  IMAGINATIVE  phototournalist 
with  freelance  experience  on  newspapers  and  3 
years  with  UPl  as  "stringer”  and  practical  experi¬ 
ence.  seeks  newspaper  position.  Good  portfolio 
and  resume.  Will  relocate.  Dennis  Mosso.  Maple 
St,  Vintondale  PA  15%1.  (814)  749-8257. 


PHOTOGRAPHERiWRITER  seeks  staff  position. 
Daily  and  freelance  experience.  Jeff  Blume,  209 
6th  Av.NE,  Mandan  ND  58554.  (701)  663- 
1653. 


PHOTOGRAPHER  seeks  challenge  of  photo- 
oriented  daily.  Strong  portfolio.  3  years  freelance 
experience.  Want  a  dedicated,  responsible 
photographer  willing  to  work  long  and  hard?  Pat 
Goudvis,  63  Buxome,  San  Francisco  CA  94107. 
(415)  543-2620.  Available  immediately. 


PHOTOGRAPHER/WRITER  —  Enterprising 
Floridian  prefers  four  seasons.  M.  Yarrow, 
14303  Wedgewood  Cr  25.  Lutz  FL  33549. 


PRESSROOM 


PRESSROOM  FOREMAN  and  first  pressperson 
seeking  position  in  small  to  medium  daily.  21 
years  experience  on  all  types  of  presses.  Any 
Zone.  Box  35890.  Editor  &  Publisher. 


WORKING  PRESSROOM  FOREMAN  36  years 
old.  18  years  in  commercial  and  newspapers. 
Experienced  on  Community  and  Urbanite  press¬ 
es.  4-color,  camera,  quality  and  waste  con¬ 
scious.  Seeking  position  with  progressive  daily 
with  or  without  commercial  work,  ^x  1009.  Edi¬ 
tor  &  Publisher. 
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Topeka  and  Wichita  drop 


separate  AM- 

By  Carla  Marie  Rupp 

Two  of  Kansas's  largest  daily  newspa¬ 
pers  disclosed  this  week  they  will  con¬ 
solidate  their  separate  morning  and  af¬ 
ternoon  editions  into  a  single  paper. 

On  September  2,  the  morning  Topeka 
Daily  Capital  and  afternoon  Topeka 
State  Journal,  both  owned  by  Stauffer 
Publications,  will  merge  into  the  Topeka 
Capital-Journal  with  morning  and  after¬ 
noon  distribution  on  an  all-day  basis. 

On  October  I,  the  Wichita  Beacon,  an 
evening  (Monday  through  Friday)  paper, 
will  be  discontinued. 

Norman  J.  Christiansen,  president  and 


PM-editions 

publisher  of  the  Knight-Ridder  daily, 
said  a  new  morning  paper,  called  the 
Wichita  Eafile-Beacon  will  be  published. 

Christiansen  said  circulation  of  the 
weekday  Eagle-Beacon  will  be  the  same 
as  the  present  combined  Saturday  edi¬ 
tion  which  has  a  circulation  of  129,9.^3. 
Advertising  rates  have  been  adjusted, 
with  retail  the  same  as  the  present  Satur¬ 
day  edition  and  the  national  increased  to 
reflect  the  higher  circulation,  according 
to  Bill  Poitevint,  ad  director.  New  rate 
cards  were  sent  to  advertisers  on  August 
26. 

Christiansen  said  no  fulltime  employe 
layoffs  will  occur  due  to  the  closing  of 


the  Beacon.  He  said  there  may  even  be 
additional  staff  needed,  citing  plans  to 
introduce  four  zoned  weekly  editions 
and  to  publish  themed  sections  for 
sports,  business,  and  entertainment. 

At  the  Topeka  newspaper,  which  plans 
to  publish  an  “all  day”  newspaper,  the 
first  edition  will  be  at  midnight,  a  second 
edition  at  1:40  AM,  a  third  edition  at 
12:30  PM,  and  afinal  edition  at  2: 15  PM. 

Advertising  rates  for  display  will  not 
be  changed  for  those  on  contracts.  Non¬ 
contract  advertisers  will  pay  about  5% 
more  in  the  Saturday  edition  only. 

A  two  time  ad  rate  offer  was  estab¬ 
lished  for  repeat  ads  in  the  Friday  and 
Saturday  editions  or  ads  that  run  in  the 
Sunday  and  Monday  papers  with  no 
copy  changes.  They  offer  this  plan  at  a 
rate  reduction  of  4  to  13%. 

With  the  consolidation,  uniform  ad 
deadlines  have  been  established. 


REALIGNED — Robert  G.  Marbut,  Harte-Hanks  president 
and  chief  executive  officer;  Richard  T.  Schlosberg  III, 
newly-named  senior  vicepresident  and  president,  Newspa¬ 
per  Operations;  Charles  H.  Everill,  newly-named  senior 
vicepresident,  marketing;  Larry  D.  Franklin,  executive  vice- 
president. 

Realignment  at  Harte-Hanks 

The  presidents  of  two  newspaper  groups  within 
Harte-Hanks  Communications,  Inc.  will  take  on  expanded 
roles  as  senior  vicepresidents  of  the  company,  effective 
September  1. 

The  promotions  were  announced  by  Robert  G.  Marbut, 
president  and  chief  executive  officer  of  the  diversified 
communications  company. 

Assuming  the  new,  companywide  positions  of  senior 
vicepresident,  marketing,  is  Charles  H.  Everill,  37.  Everill  is 
currently  a  vicepresident  of  Harte-Hanks,  president  of  the 
company’s  National  Group  and  publisher  of  the  Hamilton 
(O.)  Journal  News.  He  also  oversees  Harte-Hanks  cable 
television  operations. 

Named  president  of  the  company’s  Newspaper  Operations 
area  of  business  is  Richard  T.  Schlosberg  111,  who  will  also 
become  a  senior  vicepresident  of  Harte-Hanks.  Schlosberg, 
36,  presently  serves  as  a  vicepresident  of  the  company, 
president  of  its  Metro  Group  and  president  of  the  Corpus 
Christ!  (Texas)  Caller-Times. 

Until  now,  supervision  of  Newspaper  Operations  was 
handled  directly  by  Larry  D.  Franklin,  Harte-Hanks’ 
executive  vice  president. 

Explaining  the  creation  of  the  new  marketing  position. 


Marbut  said,  “The  single  most  important  ingredient  in 
Harte-Hanks’  growth  strategy  is  our  marketing 
approach — through  which  we  define  our  business  in  terms  of 
the  needs  we  meet  rather  than  the  products  we  produce. 

“It  makes  sense,  then,  that  as  we  enter  this  challenging, 
new  decade  of  diversification  and  growth  we  designate  a 
senior  executive  to  implement  this  philosophy  on  a 
companywide  basis.” 

Marbut  called  Everill  an  ideal  person  for  the  Job.  pointing 
to  his  experience  in  both  line  and  staff  positions  in  various 
lines  of  business  since  Joining  Harte-Hanks  in  1972. 

Everill  will  carry  out  his  new  duties  from  the  company’s 
corporate  office  in  San  Antonio.  Texas.  He  will  report  to 
Marbut  on  his  marketing  responsibilities  and  to  Franklin  on 
his  newspaper  and  cable  television  duties. 

The  company’s  cable  operations  will  continue  to  report  to 
Everill,  and  for  the  time  being  so  will  the  National  Group 
newspapers. 

Schlosberg  also  will  move  to  the  corporate  office,  where 
he  will  report  to  Franklin.  The  Metro  Group  newspapers  will 
continue  reporting  to  Schlosberg. 


Agencies  plan  merger 

BBDO  International  and  Doremus  &  Co.  said  this  week 
they  intend  to  merge  their  operations. 

Doremus  is  a  specialist  in  financial  advertising  and  public 
relations.  First  half  billing  totaled  about  $51  million  from 
such  clients  as  Chase  Manhattan  Bank  and  Dime  Savings 
Bank. 

BBDO’s  billings  in  the  first  six  months  totaled  $505  million 
from  clients  in  the  packaged  goods  field. 

The  nation’s  largest  ad  agency  group,  the  Interpublic 
Group  of  Companies,  announced  this  week  that  it  plans  to 
merge  Campbell-Ewald  Worldwide  with  the  Marschalk 
Company  to  form  Marschalk  Campbell-Ewald  Worldwide. 

Under  the  merger,  the  New  York-based  Tinker  Campbell 
Ewald,  which  holds  the  Citicorp,  Coca-Cola  foods  and 
Smirnoff  Vodka  accounts,  will  be  absorbed  into  the  new 
company.  Interpublic  explained  the  move  as  an  effort  to 
obtain  a  broader  base  in  New  York  than  that  which  was 
provided  by  Tinker  Campbell  Ewald.  The  larger  Marschalk 
agency  will  provide  that  base. 

The  merger  will  give  the  new  unit  around  $7(K)  million  in 
annual  billings. 
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How  iHieVe  tumiiig  our  eami^^ 
into  some  of  the  most  mpiMtant 


oil  and  natural  gas  disGOiieries 


A  lot  of  American  oil  and  natural 
gas  is  out  there  waiting  for  drill 
bits  like  these  to  find  them. Trouble 
is,  finding  and  producing  new 
reserves  is  an  expensive,  difficult 
proposition.  At  Amoco,  we  think 
the  money  spent  finding  America's 
own  energy  is  money  wisely  spent. 


The  Tuscaloosa  Trend  in  Louisiana 
is  a  good  example  of  how  we're 
spending  money  searching  for  new 
natural  gas  supplies.  Finding  gas  in 
this  region  has  never  been  easy. 
The  terrain  and  underground  rock 
layers  create  conditions  so  difficult 
that  a  well  can  cost  $8  million  or 
more.  That's  eight  times  the  cost 
of  an  average  onshore  well.  But 
the  benefits  to  America  could  be 
enormous  because  this  is  one  of 
the  most  promising  discovery 
areas  in  decades  of  drilling  in 
Louisiana. 


Amoco  has  also  made  important 
finds  in  southwest  Wyoming  and 
northeast  Utah. The  area  is  called 
the  Overthrust  Belt  and  discoveries 
made  here  are  some  of  the  most 
exciting  for  America's  energy  future 
since  Alaska's  Prudhoe  Bay  field. 
But  the  Overthrust  Belt  also 
presents  expensive  and  difficult 
development  and  drilling  problems. 
One  recent  oil  discovery  in  Utah, 
Amoco  No.  1  Bountiful  Livestock, 
cost  more  than  $8  million. 


While  the  cos+  of  drilling  in  both 
these  areas  is  high,  so  is  Amoco's 
success  rate.  Our  exploration  suc¬ 
cess  rate  in  the  Tuscaloosa  Trend 
was  50%.  That  compares  with  a 
32%  industry  average  in  the  Trend. 
It's  not  likely  that  the  future  holds 
cost  reductions  for  finding  oil  and 


natural  gas.  But  Amoco's  commit¬ 
ment  is  firm  because  we're  sure 
searching  for  discoveries  like  these 
is  the  best  way  to  spend  our  earn¬ 
ings.  Finding  new  energy  will  help 
make  America  less  dependent  on 
foreign  oil. 


America  runs 
better  on 
American  oil. 


Another  surprise: 

Pittsburgh 
invests  more  in 
R&D 

than  oii  but  4  markets 


More  than  a  haif-biilion  in  annuai  spending  makes  Pittsburgh  #5  in 
the  nation 


This  investment  makes  research  and  development  Pittsburgh’s  third  largest 
industry. 

More  than  170  area  labs,  along  with  corporate  and  government  centers  and 
quality  academic  facilities  strengthen  Pittsburgh’s  dominance  in  the  R&D  field. 

In  fact,  almost  every  year  10  of  the  100  most  significant  new  technical  products  are 
developed  in  Pittsburgh. 

Include  Pittsburgh  in  your  next  advertising  schedule.  Its  newspapers  will  deliver 
the  results  you  need  from  this  quality  market. 


Surprising  Pittsburgh 


The  Pittsburgh  Press 

—a  Scripps-Howard  newspaper 
—member  of  metro  Sunday  newspapers 


Pittsburgh  Post-Gazette 


Repesented  nationally  by  Story  &  Kelly-Smith,  Inc. 
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